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The prime specificatron for top grade me: 
shoes is stout-hearted calfskin... handso, 
to discriminating eyes ... pliant a 
comfortable to feet in action. America 
foremost bootmakers for m 

choose Tandrite because it co 

bines all the virtues essential 

fine footwear... uniform 

superior Quality. Col 
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masculine. Full leather sole (cable stitched); rub- 
ber heel, brass eyelets —and built with patented, 
Synchro-Flex construction, 
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This Issue 
four long years and more, Amer- 
at home and abroad have been 
ing of a white Christmas. — This 
, for most of us, the grim shadows of 
i have lifted, so that wherever we or 
we think of at Christmas time may 
ce to be, we can, at least, look for- 
to the future with a little more 
A and confidence. 

Merchants may find themselves hard- 
issed to provide the gifts an eager 
, filled with joy and gratitude for 
be on earth, will wish to buy. A lot 
hings usually in demand at this sea- 
will be in -short- supply. But other 
items will be available, and in this 
, the Recorper offers a few sugges- 
that may set the holiday-minded 
merchant thinking in terms of No- 

ber and December promotion. 
Byvery shoe store that features Christ- 
as gift merchandise in a substantial way 
is doubtless explored the markets and 
red what they have to offer. Your 
ts from now on will be to make sure 
merchandise arrives on time and to 
an effective program of holiday pro- 
motion. The public, aware of merchan- 
p shortages, will shop early. So you 
en’t too much time to perfect your 

ations. 
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form "HENEVER you bring up what hap- 

d back in World War I, folks are 

Col ly to look at you with pity in their 

abilit as if to say, “Why muddle up the 

ersation with- medieval history? 

fight as well talk about Napoleon or 

ie conquests of Caesar.” And yet, you 

ht find it profitable to go back that 

ar. For the charts that show economic 

frends, as far back as the Napoleonic 

reveal a surprising similarity in 

and postwar price movements for 

Nearly every major conflict. Expansion 

‘tnd high prices during and immediately 

following the war, followed by precipi- 
| tate declines, deflation and depression. 

| So possibly the shoe trade can learn 

| something from a brief historical study 

) of what happened to shoes and leather 

during and after World War I and from 

‘comparing the situation then with that 

ich exists today. Can we, through in- 

ntly planned promotion or other- 

ward off some of the unhappy con- 

“Sequences that followed the armistice in 

1918? That was the thought that 

| Prompted the Recorper to explore this 

"subject, and the first installment of a 

Series of three articles begins on page 52 

ef this issue under the arresting title 

“It Must Not Happen Again.” 
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The bureaucratic atom is cracking more rapidly than had been antici- 
pated in the Nation's capital. Order revocations are coming so fast that the 
average Washington correspondent is hard put to keep up with them. 

The shoe trade has only three major restrictive orders remaining on 
the books at WPB and OPA: 

First, paragraph (i), the production quota clause in M-217. In- 
creases in these quotas, sufficient to permit almost unlimited normal output 
of shoes, should be announced before Oct. 1. 

Second, Ration Order 17, now in effect for more than 2} years. As 
previously stated on this page, shoe rationing will be a thing of the past by 
Nov. 1, if not earlier. While retailers in some localities report that they 
will have to institute rationing systems of their own for some time, par- 
ticularly in regard to children's shoes, war agency officials maintain that 
it is impossible to achieve an ideal situation in every shoe store in the 
country before rationing is lifted. The results of OPA's July inventory, now 
being tabulated, will substantiate the position that inventories are very close 
to being in perfect condition for an early wiping out of RO 17. 

The third, and most important, problem confronting the entire shoe 
industry lies within the Consumer Goods Price Division. The current shoe 
pricing situation is a real problem threatening to slow up some sections of 
the industry during the readjustment period. 

While present shoe price regulations are perhaps most harmful to the 
producers of low and medium priced footwear, they are also a deterrent to 
practically the entire industry including: 

1. Manufacturers who have devoted most of their production capacity 
to military footwear during the war and are now turning back to civilian lines. 

2. Manufacturers of rationed—type footwear who changed over to 
non—rationed production and now want to produce leather shoes once again. 

3S. New manufacturers entering the field for the first time. 

_ Shoe prices are still set at March, 1942 levels under the well- 
known General Maximum Price Regulation, with rather cumbersome hardship pro- 
visions embodied in Supplementary Regulation 15. 

OPA admits that this method of pricing is antiquated and the price 
agency is also cognizant of the problem facing the shoe industry. 

Currently attempting to wind up a survey of the industry begun 
many months ago, OPA is looking for a method whereby prices will still be 
controlled but will also provide a greater degree of flexibility to the 
industry, taking into account new styles not permitted during the war, 


















































increased labor costs, and possible hidden materials cost increases. 


: The survey, covering more than 200 representative firms, in every 
geographical location, is now beifg analyzed and some announcement as. to the 
conclusions is expected in the not too distant future. 

But, as OPA pointed out to BOOT & SHOE RECORDER, the conclusions may 
not necessarily call for a new regulation. They may or may not be considered 
a base for action. 

However, if a new regulation is issued, present plans call for a 
4 to 5 per cent industry-wide increase, which jobbers and retailers would be 








required to absorb under MPR 580. Under a new policy decision, retailers will 





not be required to absorb increases permitted under individual adjustments: 
Although nothing official is coming out of OPA on shoe prices, it 
appears that it might be better for the shoe industry to [TURN TO PAGE 100, PLEASE] 
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ESTIMATES of the number of ser- 
vice men who expect to set up their 
own business enterprises, as they 
come out of the Armed Forces, have 
been quoted in newspapers as high 
as 3,000,000 and as low as 500,000. 
Because the service man will have 
saved more money, will have 
learned more in techniques and 
will have seen more of the world, 
does not mean that he will find an 
easy entrance into business, espe- 
cially into retailing and the service 
trades. 





For his benefit, Dun & Bradstreet 
of New York have issued a very 
helpful brochure — “Opportunities 
in Retail Trade for Service Men.” 
This brochure is largely an answer 
to hundreds of inquiries from ser- 
vice men looking toward the future 
and is designed to help not only the 
veteran and the war worker return- 
ing to business but all small busi- 
ness ventures. 

They have packed some pretty 
interesting and helpful information 
into this small booklet, under such 
captions as “How Many Openings 
Will Be Available? Requirements 
for Entering Trade, Personal Apti- 
tude—The Merchant Instinct. Se- 
lection of Location, Knowledge of 
Line of Business, Working Capital, 
Human Factors, Ete.” There is a 
check list for Retailing and Retail- 
ing Service and some useful statis- 


tics and tables to clarify the subject. _ 
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Dun & Bradstreet will be glad to 
mail a copy of this brochure upon 
specific request. Address your in- 
quiry to them at 290 Broadway, 
New York City; and you will find 
for yourself some pertinent answers 
to the questions that are of para- 
mount interest to returning velerans 
and war workers and all those ven- 
turesome people who “will find in 
future retailing an incentive to win 
both a good living and the satis- 
faction that goes with a job well 


done.” 
” + * 


A. A. ROBERGE, shoe buyer for 
Denholm & McKay Company of 
Worcester, Mass., says: 

“Now that the war is over, it is 
important for shoe retailers to get 
back to balanced, diversified stocks 
of good salable shoes that they can 
depend upon to merchandise at a 
profit. They should first endeavor 





to clean up existing stocks of non- 
rationed dress footwear ; and having 
done so, they should resist the temp- 
tation to go overboard on a riot 
of extravagant new styles which will, 
in all likelihood, flood the market 
in the post-war period. 

“While style will unquestionably 
play a very important role in post 
war shoe retailing, an abundance 
of sizes to assure correct fitting, with 
a reasonable number of diversified 
styles, will continue to show a bet- 
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ter profit at the end of the season 
than an extravagant variety of nov- 
elty patterns.” 
* ” + 
BARNEY WORTHMAN of Fulton 
Leather Goods, New York, says: 
“Most shoe manufacturers have 
endured certain inequities of the 
OPA price fixing program in an 
acquiescent manner—as part of the 
sacrifices that all of us have been 
asked to make in the war effort. 
J doubt whether industry would con- 
tinue to take this attitude when it 





nas to assume the great responsi- 
bilities of absorbing the tremendous 
labor element that is becoming 
available through the closing down 
of defense industries and the return 
of military men to civilian life. 
“Intelligent business men, I be- 
lieve, recognize the fact that not 
until supply and demand reach a 
reasonable balance can we dispense 
with some form of price control. 
Those charged with the formulation 
of these price fixing policies have a 
greater responsibility now than at 
any period during the war. Un- 
economic price fixing will definite- 
ly result in the economy of scarcity. 
Such a condition may create eco- 
nomic evils more far-reaching in 
their consequences than those which 
price control is trying to prevent. 
Confronted with oppressive price 
ceilings, the manufacturer will fol- 
low the line*of least resistance in 
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ABOUT INFLATION 





—There's much worriment these 
days as to whether Business is to 
face inflation or Deflation. 

—There are opponents and pro- 
ponents to each of these econ- 
omic phenomena. 

—Webster's definition of Inflation 
is “to expand or increase abnor- 
mally or improperly,” and the re- 
verse might well be the definition 
of Deflation 


—At an rate, here's an exa 
but humorous exam 
of Inflation:— 


—"A_ man noticed that his newsboy 
@ puppy on his stand wearing a 
‘For Sale’ sign. ‘How much?’ he 
Son Sanaun” weehicd than cent less 
an $50,000," re . 
The man whistled and Pe yp ste 
That night he noticed the puppy was 
gone. ‘Sold your dog, | see,’ he re- 
marked. ‘Did you your price for 
him?’ ‘Yep,’ the answered 
proudly. ‘Took a couple of $25,000 
cats in trade." 


President 





the choice of the styles as well as the 
volume of shoes that he will pro- 
duce. 

“This situation has been obvious 
to anyone capable of intelligent 
analysis of the factors entering into 
the problem of price control and its 
effect upon production. More than 
ever we now need clear thinking, 
practical in Washington, who 
will recognize that there is a line 
cf demarcation where price control 
ends and profit destruction begins. 
No matter how much labor is avail- 
able, industry cannot and will not 
expand or produce to its capacity if 
an inequitable price fixing policy 
throttles it. The luggage industry 


“THE post-war problem faced by 
most shoe retailers,” says Philip A. 
Bayes, owner of the Solby-Bayes 
Store in Boston, “is to devise some 
method of keeping from over-buy- 
ing. Perhaps the wisest move the 
average merchant could make right 
now would be to set up, for use 
later, a system similar to those em- 
ployed in all well-run department 
stores, under which the buyer is 
limited by a budget determined by 
the merchandise manager. Such a 
system not only prevents over-buy- 
ing but also leaves the merchant in 
an open-to-buy condition in case an 
attractive novelty comes along. It 
keeps his stock clean and well bal- 
anced and, what is even more im- 
portant, assures him of having a 
wide range of sizes instead of a too- 
wide range of styles. The former is 
going to be far more important, in 
r1y opinion, than the latter.” 


EDWARD S. HOOD, men’s shoe 
manager for the Selby Shoe Com- 
pany, Fifth Avenue, New York, tells 
this anecdote. about what he calls 
“the finest bit of salesmanship I 
ever saw”: 

“It happened shortly after I 
started in the shoe business for J. 
C. Fedler, of the Boston Shoe Store, 
Louisville, Ky., which enjoyed the 
reputation of being the finest shoe 
store in the South. Mr. Fedler was 
on the floor taking care of the cus- 
tomers as they came in when a lady 


from: the country entered. She said 
to Mr. Fedler: 

“Do you all carry mops?” 

Mr. Fedler said, “Please be 
seated. I will see if we have any.” 
He called Mr. Hood and told him 
to go back and see if there were 
any more mops. 





said Mr. Hood. “So I went back 
to the rear of the store and remained 
there about five minutes. When | 
returned he had six pairs of hose 
lying on the chair. He had already 
sold her these six pairs of hose, and 
he asked me to try on a pair of 
shoes in a style he had selected. 
The result was that she purchased 
two pairs of shoes, besides the six 
pairs of hose. This lady and her 
family subsequently proved to be 
one of the store’s best customers. 
And she came in, on her first visit, 
to buy a mop. 

“I’m sure you've caught the idea 
that I am trying to convey. No 
matter what a customer asks for, 
have her seated and give her an op- 
portunity to see what you have to 
sell. Whenever a customer enters 
your store, a sale is half made and 
it’s up to you to finish the job.” 







































Boot and Shoe Recorder 




















etarunmatvoetRnmeewyesee2# septs 








said 


y. 


ere 


eee ee ee 


al i i ee te. er  - e 








Septomber 15, 1945 


BOOT AND SHOE 


RECORDER 


ldidbwial Crook. 


SEPTEMBER 


» 19485 


Let's Face Price Realities 


MR. CHESTER BOWLES’ pat simile about the OPA 
and the three-legged stool is fairly accurate and de- 
scriptive, but his own argument could easily be turned 
against him. If the legs represent the manufacturer, 
the retailer and the consumer it can be argued that 
the OPA, ever since it advanced its “cost absorption” 
principle, has been sitting down altogether too hard on 
the retail leg. Manufacturers have been carrying more 
than their share of the load also, and, so far as the shoe 
trade is concerned, the consumer is the fellow who has 
been getting out from under. In making that statement 
we're not just sticking up for our own industry. If 
anybody wants to question it, let him just compare the 
post-Pearl Harbor price rise in men’s shoes, for exam- 
ple, with that which has taken place in shirts, under- 
wear or almost any other item of everyday apparel. 

Members of OPA’s own Retail Reconversion Pricing 
Committee recently told the agency’s price officials: 
“During hostilities, retailers accepted cost absorption as 
a necessary wartime measure with the specific assurance 
that this device would not be extended beyond a narrow 
list of low-priced essential items. Absorption is uneco- 
nomic, unsound and inequitable. It has no place in a 
peacetime competitive economy.” 

The act of WPB in lifting style restrictions with 
Tespect to shoes makes some re-examination of the 
shoe pricing regulations virtually imperative. It may 
be possible to plan in terms of cost absorption when 
you are dealing with certain items of staple merchan- 
dise that are generally recognized as necessities of life. 
It’s quite a different matter in the case of a fashion 
shoe which can die on a merchant’s shelf in 60 days. 

Everybody in business sympathizes with Mr. Bowles, 
the OPA and the Federal Government in the extremely 
difficult problem of what should be done at this 
juncture to ward off a dangerous inflation. Everybody 
shares their earnest desire™to avert the disastrous con- 
sequence that might follow in the wake of an inflation- 
ary price rise. Everybody is going to have to be pretty 
patient during this transition period, until the supply 
of merchandise can, in a measure at least, catch up with 
post-war demand, which can be all the more explosive 
because it has been so long pent up by regulations and 
restrictions. There are two schools of thought on how 
long that will take, and it’s significant to note that 


some of the best informed and most intelligent economic 
thinking in our industry inclines to the view that the 
dangers of inflation may possibly have been somewhat 
over-emphasized. 

The shoe manufacturer has a pricing problem, too. 
WPB has recently released him from the restrictive 
bonds of style control. But he’s finding it mighty 4iffi- 
cult if not downright impossible to make the 1946 styles 
that the trade and public are clamoring for, and sell 
them on a March, 1942, price level, when wages and 
materials costs in the meantime have advanced. The 
new pricing formula now in the making is supposed to 
ease that particular problem and lift some of the weight 
from the manufacturing leg of Mr. Bowles’ three-legged 
stool. Let’s hope it will, but if it does, let’s also hope 
the retail leg won’t get “broke” in the process. 

Obviously the National Shoe Retailers Association, 
the American Retail Federation and other groups are 
justified in strongly representing to OPA, as they have, 
the necessity of a more realistic approach to the entire 
post-war pricing problem. Unless the program can be 
brought into closer harmony with the economic necessi- 
ties that today face retailers and manufacturers alike, 
and the interests of both groups can be rationally and 
reasonably reconciled, the job of OPA will be further 
complicated by a mounting clamor for the early termina- 
tion of price controls entirely. 





Where Credit Is Due 


SHOE men have genuine cause for satisfaction at the 
progress that has been made since the Japs surrendered 
in liquidating wartime restrictions which have hampered 
their operations in the period since Pearl Harbor. Ap- 
parently there was little justification for the anxiety that 
existed in the minds of some merchants and manufac- 
turers lest the prevailing official attitude, once the war 
came to an end, might be to continue some of the con- 
trols, in modified form at least, over into the peace 
period. There might have been two conceivable motives 
for that, one being the desire of certain officials to retain 
their power and positions as long as possible, and the 
other being based on the economic philosophy of some 
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Ir, as has been stated, the problems of the shoe industry 
in the post-war era on which we are now embarked, differ 
only in degree and not in kind, from those posed during 
the period following World War I, then something of the 
story of those times should be re-told. 

The years 1919 and 1920 could. properly be called “the 
period of the great paradox.” 

The war had ended in November, 1918. Six months 
later, the buying spree made possible by high wages to 
war workers was grinding to a stop; yet at least some 
government controls not only had not been relaxed, but, 
on the contrary, were on the verge of being strengthened 
tollowing a threatened Congressional investigation of the 
industry. Authorities wanted prices to come down, but 
there was a ten per cent tax on shoes selling at $10 and 
up; and at the same time an aroused public, fed with a 
curious mixture of facts and half facts, forced the forma- 
tion in many states of commissions charged with the job 
of probing shoe costs. The national income slumped—and 
prices of footwear at retail continued to spiral upward like 
a flight of homing pigeons. Hence the paradox. 

“Nearly half the inflation of the war period,” commented 
OPA Administrator Chester Bowles recently, “took place 
after the guns ceased firing.” 


Objective news reporting, uncovered in bound volumes 
of Boot ANv SuHoe Recorper for those hectic years, reveals 
that the commonly-accepted theory of an ever-increasing 
rise in hide prices, translated, of course, into higher leather 
prices, plus a more than generous over-supply of both, was 
not the whole reason for the stubborn refusal of shoe prices 
to seek a lower level. There were, too, tremendous inven- 
tories of finished footwear in the stock departments of 
manufacturers and on the shelves of retail stores. In the 
case of women’s shoes, moreover, these inventories showed 
huge quantities of all-leather boots, even then in course 
of being given the coup de grace by slippers and oxfords 
designed in Paris and imported to this country. 

It was the desire on the part of all divisions of the in- 
dustry to rid themselves of accumulated inventories at cost 
plus profit—the refusal to recognize the connection between 
national income and buying power—which made a crash 
inevitable. 

This desire is mirrored accurately in the advertising 
pages of Boor anp Suoe Recorper. During the war and 
because a seller's market prevailed, advertising, large in 
volume, was mostly of an institutional kind. The volume 
dropped off somewhat during the early part of 1919 and, 
when it was resumed, its whole character was changed. 
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Nearly Half the Inflation Resulting from World War |, accord- 
ing to Chester Bowles, Took Place after the Guns Ceased 
Firing. Then Shoe Prices Took a Nose Dive and Losses were 
Terrific. Recorder Reviews the Shoe History of That Period 
and Its Sequence in the First of a Series of Articles Designed 
to Show How Wise Planning and Consistent Promotion Can 


Instead of institutional copy,-page after page was filled 
with pictures of shoes, accurately described—and the mer- 
chandise, almost without exception, was offered for “im- 
mediate shipment.” 

In extenuation of the policy pursued by the industry at 
that time, it can be truly said, of course, that figures on 
national income were not available then as they are now; 
that while large department stores kept comparative fig- 
ures which might have been used to measure buying power, 
these figures were not then reported to a central point 
from which they could readily be obtained by anyone 
interested. Even trade leaders, apparently with an intuitive 
sense of things to-come, phrased their warnings in lan- 
guage which seemed to mean that, though prices even- 
tually would have to come down, the time was not yet and, 
when the time did come, the drop would be gradual and 
practically painless. 

Furthermore, the trade as a whole strongly resented 
what it believed to be unjustified attacks on the part of 
government and of the people, influenced by government 
propaganda. It fought back, sometimes intelligently, some- 
times unintelligently, but always courageously, through the 
latter part of 1919 and well into the early Spring of 1920, 
ignoring such straws in the wind as a tightening of credits 
instituted by the tanners, sale of leather at prices far lower 
than those quoted for publication and warnings such as 


' that given by, the late C. K. Chisholm on March 1, 1920: 


“Don’t buy in excess of nine-day wants”—until shocked 


- into reality on May 3 by the announcement of the giant 


Wanamaker store in Philadelphia that it planned to sell 
$20,000,000 worth of merchandise—shoes included—at 
twenty per cent off, the sale to continue “until further 
notice.” In some quarters, even this was attacked as a 
“stunt.” 

From that point on, panic prevailed. Manufacturers, 
taking over the Grand Central Palace in New York City, 
sold shoes direct to the public. New England manufac- 
turers did likewise in Boston. Merchants in both cities, as 
well as those of the mid and far west, eut prices wholesale 
and wired cancellations on shoes bought for Fall selling. 
Editorially, Boor anp SHor Recorver commented: “The 
shoe trade is sick abed. The remedy is in plain sight. The 
medicine is bitter; but it will cure. Better an awakening 
than a wake.” 

It was early in 1921 before it could be said, as it was, 
that shoe price reductions could thenceforth be measured 
in terms of quarters rather than in dollars. 


Fortunately, the shoe industry and the nation’s entire 


Help Avert a Repetition in These Critical Postwar Days. 


by OWEN A. THOMAS 





economy are in an entirely different situation today than 
they were at the end of World War L. Then the stage was 
set for a dangerous inflationary price rise, leading to the 
inevitable collapse. This time OPA, unpopular as it has 
been in many of its activities, has succeeded in keeping 
a reasonably effective brake on prices, and the machinery 
is in existence to hold postwar price increases within 
bounds until supply and demand can resume their normal 
functioning. That’s a tremendous advantage, but the situa- 
tion still calls for the intelligent cooperation of every retail 
shoe merchant, wholesaler and manufacturer, as well as the 
assistance of the leather industry, to avoid unpleasant if 
not disastrous repercussions. 

(The next article will describe how the industry emerged 
from the doldrums and regained not only prosperity but 
the good will and respect of the public.—Ed. Note.) 
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This Year Happiness Willi Be in the Air 
Again, So Make Your Christmas Windows 
Tell that Story in the Prettiest, Gayest 
Shoes and Accessories You Can Find. 


Let SPARKLE Be Your 


Above, right: Its glossy sur- 
face part of the charm of 
this snakeskin pump te 
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TALK of Christmas selling is in the air, and every indication 
is that this will be a big Christmas for the stores as families 
are re-united and hearts overflow with gratitude for the ‘return 
of peace. 

With this mood of joy in mind you are no doubt already 
planning ways in which to make your store brighter and more 
attractive than it has been since Christmas, 1940. In the ac- 
companying illustrations we suggest playing up jéwelry, belts 
and dressy bags in relation to popular Fall shoe styles. Lead- 
ing makers of gold and silver kid evening slippers report that 
they expect to have these shoes in the stores in time for Christ- 
mas and New Year festivities. They will add another sparkling 
note to the fashion scene. 

As to the three accessories which constitute the backbone - 
of accessory business in the average shoe store, we have already 
covered two of them in previous articles. “The House Slipper 
Blossoms Out,” in our July 1 issue, gave an idea of the wide 
range of types in the market, including everything from bed- 
room scuffs to high heel hostess slippers. The growing trend 
toward a 12-month slipper season—discussed in this article— 
has not tended to lessen business during the holiday season. 
So many types and styles have been developed for indoor wear 
that we can expect to see the demand for these shoes increase 
from year to year. 

The handbag market, especially in the medium price field, 

[TuRN To PACE 86, PLEASE] 
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TIME 10 PLAN 
~ For SANTA’S CALL 


Gift Merchandise for the Younger Set Is an Im- 
portant Part of Your Christmas Selling. You'll 
Find Some Suggestions for Your Juvenile Depart- 
ment Here — and You'll Want to Place Your Orders 
for This Merchandise within the Next Few Weeks. 
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are a necklace and bracelet set with ele 
motif; Accessocraft. Top, left: “Pussix. 
Boots” lapel pin; white fur kitten in ped 
leather boot. Bottom, right: Furry kitty 

lapel pin, both from Lapelle Co. 






Handbags fer the young girl. Top, 
right: Red capeskin drawstring pouch ; 
Margaret O’Brien design from Beli 
Modes. Top, left: Natural cowhide 
envelope bag for the older girl; 
Barkbe Bags. Bottom: Pastel felt and 
fur trim in a bag and mitten combi- 
nation; Julius Kayser Co. 





Four slippers to warm chilly toes. Clock 
wise, starting lower left: Crushed leather 
model with sheepskin lining and aif; 
Margaret O’Brien design from Brust Fou; 
wear. Leather slipper in a gored modd; 
Swan Shoe Co. Colorful corded fabric with 
a furry cuff and platform; Joy Shoemaker. 
Furry animal model; Trimfoot. Bottom, 
right: matching felt hair ornament ai 
pocket purse; Lapelle Co. 
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TRADITIONALLY, the end of September is the time when 
most merchants begin to think of Christmas selling—and 
it’s none too soon. This year, especially, when. industry is 
in the throes of reconversion, early orders for Christmas 
merchandise will assure their delivery in time for the peak 
selling which comes right after Thanksgiving. Also affect- 
ing the timing of Christmas sales is the fact that many 
servicemen are still overseas, and Christmas packages must 
be mailed months in advance of the date in order to reach 
them at the holiday season. 

The war with its merchandise scarcities and its ration- 
ing program has stimulated accessory consciousness in the 
minds of shoe retailers—of necessity, for accessories in- 
creased the size of many a sale when the number of pairs 
of shoes which could be purchased was limited. Christmas 
selling in the shoe store belongs in this classification; out- 
side of slipper sales, accessories make up the bulk of the 
merchandise sold for this purpose. This is true, equally of 
the men’s, women’s and children’s departments. 

[TUAN TO PAGE 101, PLEASE] 







- 
Se 
.s 


eae 





56 Boot and Shoe Recordi 






4 


% 


© a 


ve a ~ 


traws in the Fashion Wind Point to a New Style 

i? Is There a Possibility That Boots May Be- 

the Rage? Only Time Will Tell. In the Mean- 

We Can Add Them to Our List of Developments 
Which Will Bear Watching. 


PV HAT FUTURE FOR BOOTS? 


EN a leading fashion publication 
bs a feature of a certain type of shoe 
th has not been in the limelight, it 
for us all to sit up and take notice. 
knows? Maybe here is something 
e should.consider seriously or—maybe, 
§ the best of our judgment, here is 
iothing for us to give much thought to, 
st at the present time. 
® ‘Inthe August issue of Harper's Bazaar 
feature article on boots presents us 
th such a problem to consider. Three 
boots are shown ‘there in photographs. 
One is a soft-soled pull-on boot made of 
rayon. The two others are laced boots 
for outdoor wear. These are not made to 
pall over shoes. They are intended to 
wear over stockinged feet. They are 
practical for cold weather comfort. 
‘On thits page we show two kinds of 
boots, One—shown in mother and daugh- 
tr sizes—is definitely an indoor shoe. 
is made of gabardine in four colors 
‘with matching or contrasting colors in the 
rind tip and foxing. The sole is of 
Welaimed plastic. The shoe is pretty and 
gy; light. in weight. It is intended for 
ory and after-ski wear. The other 
type shown here is an outdoor boot made 
of ponyskin, shearling lined, with ribbed 
p sole. These two boots, along with 


nl eresting < 


“Pussia 
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ry 
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several other styles from the manufac- 
turer of the second one described, are 
available now in limited quantities. 
What does such footwear mean to your 
business? If you are a retailer with a hun- 
ger for something new, something to 
make extra sales, then you are sure to 
be interested. If you are a manufacturer 
there are plenty of problems to consider. 
First of all, is there enough leather to 
make leather ones, even within the next 
year? Those who should know tell us 
there is not. In Europe the boots worn 


ae. Mr. 


during the past few wartime Winters 
were made with fabric uppers and 
wooden soles. If we made ours of fabrics, 
what fabrics could we use and how satis- 
factory would they be? Could we get 
quotas on higher price boots? Further- 
more, would laber be willing to make 
them?- And last of all, what do they 
mean in fashion? Are they best suited 
to indoor wear? Outdoor wear? For 
town or for country and, particularly, 
campus use? 

[TURN TO PAGE 86, PLEASE} 








Aat top: Ponyskin outdoor boot, shearling- ~ 
lined with ribbed hemp sole, from J. Mackey. 


Gabardine boot in mother and daughter sizes 


for indoor wear in dormitory 


after skiing. 


Tip and foxing of bacon rind; sole of reclaimed 
p’as*ic. Both boots from Cobblers. 
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THE MOCCASIN 


Now permitted with leather sole on 
any heel height. From Bows. 


BACK AGAIN 


.. LOR 


THE first step into a new style era has been taken. 
With M-217 style restrictions reduced to a minimum, 
designers and manufacturers can once more look 
ahead to the not-so-distant future when plentiful ma- 
terials and skilled help will allow them to give con- 
crete form to their dreams of the shoes of tomorrow. 
From season to season we should expect an outpour- 
ing of new style ideas such as we have never known 
before. There will be new developments in constructions 
and lasts; in leathers and finishes; in materials for 


uppers, soles and heels; in colors and in trimmings and 
detailings. As we think of the style possibilities of the 
future we can let our imaginations run riot, if we will. 


Right now, however, there is enough cause for re- 


ORNAMENTAL 
TONGUES 


of all kinds now allowed 
in genuine leather. 
From Gray. 


KEEPS 


THE FULL- 
BREASTED HEEL 


no longer limited to 
hand turns. From 


Tupper. 


joicing in the return of the classics which have been 7 


denied us during war years. Six of these favorites are ~ 


pictured here. Of course, you can add many others but 
these represent some of the most missed and we like to 
dramatize their return to the fashion scene. 

Just because they are permitted to do certain things 


that have been forbidden under M-217 does not neces- © 


sarily mean that all manufacturers will return to pre- 
war methods and materials. Some of them may feel 
that some changes and substitutes are preferable to the 
old ways. If they do, that’s their business. The point 
is that now they are free to do what they consider to be 
best from the point of view of production and selling. 
One manufacturer, for instance, tells us that he prefers 
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covered with genuine 
leather. Johansen. 


Industry Weary of Style Controls Welcomes These 
Old Favorites, Denied Us During the War Years, and Others 
~ Equally Popular and Practical, That Now Resume Their Rightful Place in 





a Balanced Fashion Program. 


to continue to use a substitute sole on his moccasins. 
Others are very glad to go back to leather soles on the 
low, as well as the higher, heel moccasins. 
The other favorites welcomed back in the accompany- 
ing illustrations are sure of general acceptance. Take 
‘the decorative tongue made of genuine leather and 
‘contrast it with the shoes made with simulated leather 
tongues. Remember how unsatisfactory the latter were, 
right from the start, even before they had been sub- 
_ jected to wear? Or take a spectator shoe with shield or 
wing tip where there is an overlay of leather, rather 
‘than a simulated effect. Is there any question which has 
the smarter look? As to the durability of the leather- 


DECORATIVE STITCHING 


of all kinds no longer for- 
bidden. From J. P. Smith 
British Walker. 


covered platform compared with the platform covered 
with simulated leather or fabric, ask any member of 
your family who has been wearing the latter during 
the past few years. She'll give you the right answer! 
In fact, she can give you the right answer on all your 
style questions. Ask Mrs. and Miss Consumer—your 
Mrs. and Miss Consumer—what styles she welcomes 
back. She may not always know the technical reason 
for what she likes but she will hit the nail on the head 
every time, we feel quite sure, when it comes to ques- 
tions of the right look plus the right fit plus materials 
and constructions that stand up under hard wear. She - 
will be glad to have the shoes we show here back in 
their pre-war versions. Of that we are certain. 


GENUINE SHIELD AND WING TIPS 


—short and full length—now 
permitted. From Gray. - 





INSTITUTIONAL advertising, some- 
thing often discussed, but all too 
seldom seen in the shoe business, has 
acquired a deep significance for the 
shoe merchant in these uncertain days 
of transition from wartime to peace 
time operation. Customers, mindful of 
short stocks, brusque or discourteous 
treatment by wartime store personnel, 


Current “Fine Performance” window used by Wise Shoe Stores, built around 
the Theater Guild's musical comedy hit, “Carousel.” 


Let Your Ads Sell Your Store 


the nuisance of remembering to bring 
ration books with them when they 
wished to purchase a pair of shoes, 
are often inclined to pin the cause 
of their irritation on the particular 
shoe store which, at some unfortunate 
moment, was the scene of one or an- 
other of these incidents. Many a shoe 
merchant, cognizant of the confusion 
which exists in the minds of his cus 
tomers, will find it to his lasting ad- 
vantage to promote the prestige of his 
store and the lines of shoes he car 
ries, rather than concentrating on par- 
ticular shoe styles. 

Particularly is this true if ‘he 
wishes to gain customer confidence 
to the extent of effecting a quick dis- 
posal of his unrationed shoes. These 
models, many merchants believe will 
carry the stigma of “wartime mer- 
chandise” and will remain as dead 
stock on their shelves when coupons 
are no longer needed to purchase 
leather shoes. A thorough-going in- 
stitutional campaign, planned and 
executed now, before rationing is 
lifted, will help the shoe retailer to 
sell out these stocks at a reasonable 
profit to customers who have faith 
in his store and the shoes he offers. 

How to go about planning such an 

[TURN TO PAGE 70, PLEASE | 


Left: Jan Clayton, star of the Broad- 
way hit, “Carousel,” is the actress 
whose “fine performance” is applaud- 
sd. Note the stylized shoe drawings. 
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Need Not Set Aside Goat 
And Kid for Military 


Revocation of the provision exempt- 
ing tanners and converters of goatskin 
and kid leather from accepting mili- 
tary orders calling for deliveries in 
excess of 25 per cent of their total pro- 
duction of such leather in any calendar 
month has been announced by the War 
Production Board. This provision, 
representing an exemption from Priori- 
ties Regulation 1, was eliminated 
through revocation of General Diree- 
tion 10 (delivery of goatskin leather 
on military orders) to Order M-310. 

Reduction of the amount of goatskin 
and kid: leather required of individual 
tanners and converters for military 
purposes makes continuation of this 
exemption unnecessary. This action is 
in: line with WPB policy of removing 
all unnecessary controls. It will have 
no effect on production. - 


Ney Appointed OPA Deputy 
Price Administrator 


Jerome M. Ney, director of OPA’s 
Consumer Goods Price Division, has 
been appointed to succeed James F. 
Brownlee as Deputy Administrator for 
Price, effective Sept. 5. Mr. Brownlee 
resigned because of ill health. 

Mr. Ney was formerly Assistant 
Deputy Administrator for Rationing 
and director of the Miscellaneous Prod- 
ucts Rationing Division. While in the 
latter position he aided in developing 
the shoe rationing program. 


Lake and Johnson 
Leaving WPB 

John W. Lake, chief of the Shoe 
Section, WPB, has resigned his post 
effective October ist. He has been 
with WPB since May, 1944, when he 
came to the agency from International 
Shoe Co. He expects to return to take 
up his duties with that firm. 

Mr. Lake was one of the primary 
planners behind M-217, acting quickly 
to remove restrictions when it became 
evident that military cutbacks would 
release materials for civilian produc- 
tion. 

Harry L. Johnson, deputy chief of 
the section, has also resigned to return 
to Endicott-Johnson Corp., where he is 
assistant to the vice-president. He had 
been connected with the government 
agency since 1942, working first with 
the Office of Civilian Requiremnts, 
later becoming chief of the Shoe Mate- 
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rials Sections. He resigned in April, 
1944, to return to private business, but 
was recalled last May. 





Discuss Pricing of 
Goat and Sheep Skins 


Problems of pricing semi-tanned goat 
and sheep skins and the finished leather 
made from these skins were discussed 
recently by the industry advisory com- 
mittee and officials of the Office of 
Price Administration’s Leather, Fur 
and Fibers Branch, the agency has re- 
ported. The members of this committee, 
the Semi-Tanned Goatskin and Sheep- 
skin Industry Advisory Committee, are 
tanners and importers of such skins 
from East India, Iraq and Iran. 

The committee members said that 
no new shippers’ marks, that is marks 
not imported in quantity into the 
United States before 1945, should be 
added to the price regulation except 
that any mark that the United King- 
dom permits to be imported into that 
country should be added to the regula- 
tion. Committee members also said 
that prices should not be established 
for individual grades of a given mark 
sold after arrival in the United States 
when it means breaking up a lot pur- 
chased at a price established in the 
regulation for a standard selection con- 
taining fixed percentages of several 
grades. ’ 

During the meeting OPA officials 
pointed out to the industry members 
that the India tanned goatskin regula- 
tion allows the use of the full prices 
listed in the regulation, without deduc- 
tion of the shippers’ agent’s commis- 


sion of 2% per cent, only if the 
pers’ agent has filed a certification w 
OPA that he is a shippers’ agent anj 
receives a 2% per cent commissign 
from the foreign shipper. & 
Pricing the finished leathers 
duced in -this country from the 
ported semi-tanned skins also was 
cussed at the meeting. The OPA 
cials said they would study the 
mittee’s recommendations for an 
crease of prices based upon legal ip. 
creases in the cost of the skins. While 
no definite commitment was made that 
new prices would be established, the 
OPA officials pointed out that if a new 
price order were issued, it would have 
te take the form of uniform prices by 
grade and type of leather, disregari- 
ing minor differences in value resulting 
from differences in finish. A task com- 
mittee to assist OPA in studying this 
problem was appointed by A. C. Wurm 
of R. Neuman & Co., chairman of the 
Semi-Tanned Goatskin and Sheepskin 
Industry Advisory Committee. 





Convention Ban Lifted 


The ban on conventions, inaugurated 
to conserve transportation facilities 
during the war, will be ended on Oct. 1, 
the Office of Defense Transportation 
has announced. Previously the regula- 
tion had been modified to permit the 
holding of state-wide meetings and even 
of others provided not more than 150 
persons were involved. 

The regulation has now been revoked 
in its entirety with the warning, how- 
ever, that there is no assurance that 
travel facilities will be readily avail- 
able, and the advice to convention pro 
moters to keep meetings smal! until the 
peak of troop movements is passed 
sometime early next year. 

National and regional conventions 
and group meetings have recently te 
quired committee approval if the at 
tendance exceeded 150 persons from 
outside the state where the event was 
held. 








May Get Stamps from 
District Offices 


Shoe dealers now may apply to the 
Office of Price Administrations district 
offices, as well as to local War Price 
and Rationing Boards, for special shoe 
stamps to be refunded to customers, : 
the agency has announced. Under the s 

[TURN TO PAGE 70, PLEASE) 
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Three of many Easy Goer favorites 


setting a fast selling pace in the casual 


footwear field 


Nationally advertised to retail at 


12077 2 andy 


Get on the bandwagon with an Easy Goer 


franchise. For details, write now. 


The Selby Shoe Company 


>» OHIO 
New York Office: 3120 Empire State Bldg. + Los Angeles Office: 815 Haas Bldg. 
ARCH PRESERVER~+ ACTIVE MODERNS + TRU-POISE « STYL-EEZ 
EASY GOERS + PHYSICAL CULTURE - GROUND GRIPPER - CANTILEVER 
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NEW YORK BACK-TO-SCHOOL 
BUSINESS BOOMS 


"YOUNGSTERS, boys and girls, gomg 


_ back to school and college have been 


piling up business in New York 
shoe stores and departments these 


> past weeks. In spite of the fact that 
saddles are 
_ wegian moccasins are top sellers. The 


available again, Nor- 


stores report that they cannot get 


' enough of them in the men’s sizes. 
' Girls are going all out again for the 


center seam Shank’s Mare type in 
both cpen and closed styles. There 
is a big demand for the open back 
version, especially in black suede. 


' Flat heels, 10/8 and under, are the 


most popular, according to a num- 
ber of retailers. Business girls are 
buying these shoes as well as college 
girls. 

In men’s departments low inven- 


| tories are reported. The boys coming 


out of the service and men who have 
gone without shoes for several years 


| in erder to help out with the family 


coupon situation are now buying 
shoes. In spite of the fact that the 


4 plain toe shoe is a military type, ex- 
' servicemen are buying these shoes 


as their first civilian purchases. Some 
retailers give as the reason the fact 


© that men in the armed forces have 


sible to meet it. 


become accustomed to the comiort 


| that these seamless vamps afford. The 


Norwegian moccasin is very much in 
demand, so much so that it is impos- 
One high grade 


store which carries an ° unrationed 


shoe for men expects that this shoe 


will sell well for a sport shoe for 
resort wear next Winter. 
Discussing women’s styles selling 


' now, merchants continue to report 


black suede sling pumps, sandals and 


_ platforms as the number one fav- 


orites. One store had an entire win- 
dow devoted to sling d’Orsay pumps 
on platforms approximately an inch 
high. Several of the high style Fifth 
Avenue stores have been featuring 
reptiles and smooth leathers as well 
as suedes. The pumps, identical in 
pattern, were untrimmed and de- 
pended entirely on outline for their 
high style look. 

Queried as to the effect of the early 
ending of rationing, retailers in this 
area had different opinions. The ma- 
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jority interviewed, however, were 
agreed that the present low inven- 
tories made any date under two 
months too soon to be desirable. 


* * # 
DEMAND IS STEADY IN 
UPSTATE NEW YORK 


SEVERAL stores in Utica, N. Y:, 
found a good demanfl for whites and 
odd-lot releases in women’s shoes at 
the end of August. Suedes, calf, 
patent and gabardine received a good 
call. There was a fair demand for 
the cheaper fabric shoes. 

Sautter’s reported suede as selling 
well, with the trade in play shoes 
stagnant. Good quotas have helped 
maintain a satisfactory stock at this 
store, but most other stores have in- 
ventories far below normal. 

Better grades of merchandise con- 
tinue to outsell cheaper lines, despite 
the sudden ending of the war and 
numerous factory layoffs. Shoe buy- 
ers are cautious because of the pos- 
sibility that rationing will end soon. 
The majority, however, believe that 
the event will cause only a flurry of 
public buying and that the long-term 
effects will be slight. 











G. Fox & Co., Hartford, Conn., fea- 
collectio 


tured an n of 
shoes for back-to-college wear. 











CHICAGO BUSINESS TAKES 
DECIDED SPURT 


ALTHOUGH a new stamp was vali- 
dated on August 1, it was not until 
V-J day was assured that the shoe 
business in Chicago took a marked 
upturn. To be sure, business had ' 
been very active right along, but after 
August 14 it zoomed to new heights. 
Retailers said they had never before 
shown such increases. For the most 
part it was No. 4’s which were turned 
in, but there were also many multiple 
sales using No. 3 and No, 4 There 
were Many customers who remarked 
that they. were eager to buy leather 
shoes while rationing is still on, and 
there is still some choice in the shops. 

“For,” these said, “imagine the 
rush of customers when once ration- 
ing is lifted.” The general feeling is, 
of course, that wartime restrictions 
will be eased very soon. But shoe 
men say that there will be no easing 
in the tightness of the leather situa- 
tion for some time to come. 

There is considerable talk about 
the future of the unrationed shoe. 
There are those who are dubious 
about its future success, but it is 
noteworthy that in the better stores 
and shops there is no «neasiness 
about a good shoe made of substitute 
materials. For instance O'Connor & 
Goldberg recently presented a sling- 
back in black gabardiné on a plat- 
form sole studded with nailheads. 
Priced at $16.95 it attracted many 
customers. Similarly Marshall Field’s 
Salon shows handsome fabric shoes 
selling at $14.75 and $17.75. Since 
shoe men feel strongly that a free 
flow of leather into the shoe market 
is still sormewhat distant, they believe 
firmly that a well-made quality shoe 
of fabric has a definite place in the 
retail picture for some time to come. 

All stores have been exceedingly 
busy with school girl and college 
trade. Flats are everywhere very 
popular. The flat-heeled Ballerima 
shoe which Field’s presented on 5/8 
and 8/8 heels for their College Shop 
was a sellout. Shank’s Mare types in 
suedes are popular everywhere, some 
stores reporting that these sell better 
with the older school girl than do 
moccasins. The two-toned saddle has 
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been the choice of many high school 
girls but not of college girls. 

Everywhere the cry is for suedes, 
brown as sought after as black. Only 
the very large outlets have these to 
show in abundance in dressy types 
sling-backs, open toed or closed, are 
by far the most popular styles. 

Practically no advertising was 
given to the OPA release of shoes 
under $3.50. As a result, there was 
’ only slight interest on the part of 
most consumers. Chains catering to 
the volume trade were successful in 
eliminating many pairs from their 
shelves. One of the larger chains 
with outlets from coast to coast fea- 
tured an extensive showing at $1. per 
pair, and rumor had it that they “un- 
loaded” 80,000 pairs all over the 
country within the first day of the 
release period. 


ee 


BIG SALE OF SCHOOL SHOES 
IN WYOMING STORES 


THE Summer season was unusually 
brief in Wyoming this year due to 
the extremely late arrival of warm 
weather. Consequently, there has heen 
some tendency toward wearing Sum- 
mer styles a little later than normal. 
Many of the stores are still display- 
ing a great deal of white and other 
Summer shoes along with the new 
Fall showings. 

There has been the customary last 
minute rush for school shoes, with 
several stores finding it impossible to 
meet the demand for certain sizes 
and styles. At least one store reports 
its most serious shortage in children’s 
sizes from 74 to 9. The heavy sell- 


ing of school shoes left many stores ~ 


and shoe departments with badly de- 
pelted stocks of these items. 

The perennially popular saddle ox- 
ford is finding strong competition 
with the brown and white moccasin- 
type oxford, since many girls have 
discovered that the latter style stays 
clean a little longer besides being 
flattering to the foot. These, however, 
were particularly scarce, for they are 
enjoying increased popularity with 
the teen-agers. Loafer-types and other 
casuals are more abundant. Noted in 
one shoe department was a loafer- 
type in brown and white with fringe 
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SAKS FIFTH AVENUE 


The high wedge in very open models, 
as shown by Saks Fifth Avenue in 
Chicago, Ili. 





trim, as well as similar styles in 
various shades of brown and tan. 

Saddle oxfords and play shoes of 
several types have been well dis- 
played in Wyoming stores. One at- 
tractive style was a brown gabardine 
tie with sling back and gold nailhead 
trim. A good selection of pumps and 
sandals has also been shown. 

One store reports a definite trend 
toward a demand for more of the 
narrow widths, in children’s shoes as 
well as women’s. This store has al- 
ways catered to a large children’s 
trade, and so excellent has been its 
reputation for proper fitting that 
many children now come unaccom- 
panied and make their own purchases. 
To make certain that no improperly 
fitted shoes are sold, all new or in- 
experienced clerks are instructed to 
ask the advice of an older employee 
if in doubt about any fitting. 

Another shoe department showed 
an interesting selection of Fall styles 
for women. One outstanding number 
was a black suede sandal with cutout 
toe and gold nailhead trim. 

* * * 


DEMAND FOR RATIONED 
SHOES STEADY IN BOSTON 


WITH the exception of stores which 
have been specializing in non-rationed 
shoes to the almost total exclusion of 
all others, Boston stores are ridding 
their stocks of these types as fast as 
possible. This observation applies, of 
course, to medium and high-grade 
stores and departments, many of 
which did not sell non-rationed foot- 
wear until forced to do so by the 


acute shortage of leather shoes. 

The demand for play shoes and- 
casuals with fabric uppers and syn- 
thetic soles- has dropped consider. 
ably since the relaxation of govern- 
mental controls. Means taken to 
clean house range all the way from 
selling them to job lot dealers to 
offering salesmen a liberal PM. A 
few stores in these two classes are 
electing to hold over those non-ra- 
tioned types selling for more than $5 
at retail, hoping they will be salable 
as house shoes or, next Spring, for 
the purpose for which they were orig- 
inally intended. They feel, in doing 
so, that they may be “hedging against 
the future”—that the current slack 
demand may again step up if leather 
shoes ‘are not as quickly available 
as the public seems to expect. 

In the meantime, the demand for 
leather shoes continues steady, al- 
though dollar volume has dropped off 
somewhat because of the losses in- 
curred by the cessation in demand for 
fabric shoes which sell without a 
coupon. Most in demand in these 
medium and high-grade stores are 
black and brown calf black suede 
and black kidskin. Most popular 
patterns are ankle straps and pumps. 
Practically all styleful Fall shoes 
have open toes and heels. A particu- 


larly good seller is a black suede 
shoe, either in ankle strap or pump, 
ornamented with brass nailheads. 
These come mostly in low heels. 

In the lower grade stores, in which 
the big volume of business has been 
done on non-rationed footwear, there 
is a feeling that this merchandise will 
be good for some -ttime to come. 
Prices, at least, have not been cut, 
except in a few instances. 

* + * 


MINNEAPOLIS STORES 
STRESS SIMPLE LINES 


Roy H. BJORKMAN features simple 
lines for Fall. A “simple as a glove” 
pump in soft black suede has found 
favor for the new season. 

Napier prophetic of Fall, is showing 
midnight black suedes, decorated with 
nailheads or with large buckles which 
also have nailhead adornment. One 

[TURN TO PAGE 94, PLEASE] 
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Chicage 


Tue public apparently seems to go on the happy theory 
that now that hostilities have ceased, the shoe situation will 
adjust itself practically overnight. Manufacturers continue 
to emphasize that it is still a matter of more than a month. 
maybe two, before the right weight leather can be ex- 
pected from the tanneries—if then. On this basis there 
cannot be any improvement in the retail situation before 
the first of the year. 

Where it was first thought that rationing would end in 
January, the consensus of opinion today veers toward early 
October as the signing-off date. But, as has been said be- 
fore, the end of rationing will not change the immediate 
retail picture. " 

The manufacture of non-rationed shoes never took on any 
very large proportions in this area, The quality houses here 
continued to make only leather footwear, and as a result 
there is no problem of what is t6 be done with substitute 
inaterials. While many retailers consider one of the major 
hot spots in the picture is the future status of the fabric 
shoe, no one of them has to worry about his purchases 
from Chicago manufacturers since none was made here. 

Postwar plans have of course been laid these many 
months by all houses, and with the return of free enter- 
prise and the elimination of government restrictions, shoe 
men look forward to a period of unprecedented business. 
However, that can only be attained with the regular and 
even flow of materials into their hands. But they figure that 
the feminine customer especially is particularly eager for 
new styles, new colors, new ideas in footwear. And since 
indications point to a period of prosperity (once the read- 
justment period is past) both designer and craftsman are 


“rarin’ to go.” 


THE town is full of style talk, and that goes for the Mar- 
bridge Building, Herald Square and 34th Street, as well 
as Fifth Avenue. Meanwhile, many shoe manufacturers in 
the metropolitan area are more immediately concerned with 
this season’s production problems than with fashions to 
bloom in the Spring. That isn’t to say they’re not thinking 
ahead and planning ahead, nor does it mean they won't 
be ready when the time comes comes to offer the kind of 
collections of beautiful and original creations for which 
this market has always been famous. But right now the 
job of getting out the shoes on order and keeping the 
reasonably happy is causing the most concern. 

One manufacturer told Boor ano SHor Recorver he has 

enough business in sight to keep going for fourteen months 


on his present style line-up, without worrying about new 
patterns. Manufacturers realize that the time has come 
when some new styles must be added, but present indica. 
tions are that they will not be very numerous in the lines 
which makers here will show the trade next month. The 
question of a joint showing under Guild of Better Shoe 
Manufacturers auspices had not been decided finally as 
this was written; the Guild was to discuss plans at a meet. 
ing of the membership on September 12th. 

Announcement has been made that the Shoe Manufac- 
turers’ Spring Opening, under the management of Eugene 
Richardson, will take place at the Hotel New Yorker Oct. 
7 to 11, with provision for discussion meetings on matters 
of trade interest. It was announced that ODT had granted 
clearance for this show, which is expected to include lines 
of about 150 exhibitors. 


(ttle 


IN the wake of the cancellations received as the result of 
climination of many government controls, with its mtima- 
tion of an approaching abundance of leather footwear, 
there are in process here in New England a series of lively 
arguments between suppliers and merchants. Their nature 
can best be illustrated by two examples of the stand taken 
by. two different wholesalers in solving the cancellation 
problem. 

In the first case, the wholesaler flatly ‘ehiantl: to accept 
the cancellation since he had not only ordered the shoes 
from manufacturers on the basis of orders received from 
retailers but, also, had already accepted delivery. In the 
second case, the wholesaler, confronted with an equal num- 
ber of cancellations, wrote letters pointing out Ahat non- 
rationed shoes are far from being out of the picture; that 
materials to make leather shoes are still scarce; and that 
if the retailers insist on cancelling at this time, they may 
have to wait until Feb. 1 before receiving leather footwear 
of the kind they want. This argument is said to have 
changed the minds of many shoe store proprietors. 

Manufacturers, most of them north of Boston, who have 
been devoting a large percentage of their production to 
non-rationed footwear, find themselves in a quandary. They 
have their choice of resuming the production of leather 
shoes and selling them at a price which, in view of im 
creased costs since the base period in 1942, will show them 
a loss, they say; or of refraining from making them until 


.such time as the price situation is changed, and running 
‘the risk, meanwhile, of losing their market and their labor. 


Believing that theirs is a meritorious cause and that the 
same line of reasoning should also be applied to factories 
which normally make popular-price leather shoes but which 
have been engaged in making military footwear, the New 
England Shoe and Leather Association has wired the Office 
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MURRAY'S 

ROMAN GARDENS 

on West 42nd Street represented artistic 
taste and elegance in the scintillating night life of Manhattan 
before prohibition. Here, as at Churchill's, Shanley's, and other 

famous ploces of the era, the caboret entered the 
Americon scene, striking a then new note 
in restaurant entertainment 
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. Meadow & Bogart Streets, Brooklyn 6, N. Y. 
. ABC BACKING CORP. 
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Let Your Ads Sell Your Store 


[CONTINUED FROM PAGE 60] 


institutional. campaign? 
best explanation is a description of how 
others have done the job. Running cur- 
rently this Summer and scheduled to 
continue into coming seasons is the 
“Fine Performance” promotion of Wise 
Shoe Stores—a campaign slanted to 
gain the customer’s confidence in Wise 
stores and Wise merchandise. The pro- 
motion resulted from the realization by 
the Wise management that a new ap- 
proach in advertising was necessary 
to keep the Wise name conspicuously 
in the public consciousness at a time 
when many customers were becoming 
disgruntled over the fact that adver- 
tised shoes were often sold out before 
the ads had appeared in the papers. 
Core of the idea was to glamorize 
all Wise shoes—to identify them in the 
customers’ minds with “fine perform- 
ance.” First objective, to win the atten- 
tion and hold the interest of feminine 
customers, was attained by a tie-up be- 
tween Wise shoes and outstanding stars 
of stage, screen and radio, who could 
always be counted on to produce a 
“fine performance.” Standardized ad 
layouts, which permitted easy changing 
of details, while maintaining the con- 
tinuity of the series, were adopted. 


in these ads; stylized shoe illustrations, 
conveying a subtle impression of style- 
rightness, accompanied each star 
thus publicized, and the public did the 
rest. They identified Wise shoes with 


Perhaps the 


the stars, and sales of all types of 
shoes took a ‘sudden spurt. 

The series has been running in New 
York and out-of-town newspapers. 
Lawrence A. Schoen, vice-president and 
operating head of Wise Shoe Stores, 
reports that no advertising campaign 
used by the company in recent years 
has aroused as much favorable com- 
ment or évoked as widespread interest 
as has this promotion. All promotional 
activities of the chain have been geared 
to the “fine performance” angle. Special 
window displays have been designed 
and installed in Wise stores; interior 
displays, including accessories, have 
also been slanted toward this theme. 
A picture gallery of “fine performance” 
is being installed in various units of 
the chain. A “fine performance” con- 
test in a half-hour radio program was 
sponsored by the firm, with shoes 
offered as prizes to the winners. The 
theme has been extended to the mail 
order division of the company, and the 
current catalog features a famous 
actress as “cover girl” with celebrities 
of stage, screen and radio appearing 
on each page. 

The promotion is expected to con- 
tinue indefinitely. Plans for Fall and 
Winter include an extension of the 
theme in advertising, promotion, pub- 
licity and display. The groundwork 
has been laid! the promotion will con- 





Washington News 
[CONTINUED FROM PAGE 62] 


shoe ration order, stores may keep spe- 
cial. shoe stamps on hand to give to 
customers who return new shoes or 
whose orders for shoes are not filled. 

Another change in the shoe ration 
order provides that any shoe establish- 
ment showing a shortage in its ra- 
tioned shoe and ration currency inven- 
tory will be given a revised “inventory 
responsibility” based on its reduced in- 
ventory at the time it was checked. 
The new inventory figure will be issued 
to the dealer in writing by his OPA 
district office. 


Remove Some Leather 
Import Controls 


Removal of import controls on many 
leather items was announced by WPB 
on Sept. 5, under an amendment to 
Order M-63. 

Cabretta or hair sheepskins, chamois 
leather, equine leather, horsehides, 
leather products, pickled sheep and 
lambskins, and sheep and lamb leather 
(except vegetable tanned) are included 





in the materials from which controls 
were removed. 

WPB also announced that it is neces- 
sary to continue import controls for 
certain materials in short supply for 
which this country depends entirely, or 
in part, upon foreign sources. Some 
of these materials are subject to allo- 
cation by the Combined Raw Materials 
Board, while some remain under gov- 
ernment purchase. 

Materials that remain subject to im- 
port control under M-63 include: 

Alpargatas, bovine hides and skins, 
bovine leather, goat and kidskins, goat 
and kidskin leather, and vegetable- 
tanned goat and sheepskins (including 
India tanned skins). 

Further relaxation of import con- 
trols is expected to be made in the near 
future. 





More Rosin Released 
For Civilian Purposes 

More rosin will be available for 
civilian purposes as a result of an 
amendment to Order M-387, governing 
rosin, the War Production Board has 
reported. Civilian uses for rosin in- 


clude, among other things, natura} and 
synthetic rubber, leather finishes, tey. 
tiles shoe fabrics, adhesives, 
fabrics, protective coatings and sho 
polish. 

According to the provisions of the 
amendment, all Schedule B industrig 
have been reclassified as Schedule 4 
industries and have been assignej 
higher quotas. Schedule A industrig 
are those granted an ovet-all quot, 
from which both military and civilian 
orders must be filled, while Schedule RB 
industries are granted quotas for 
civilian orders only, with military ord. 
ers filled as “preferred” extra-quota 
orders. 

Under Schedule A, the rosin pre 
viously available for military usage 
will automatically become available for 
civilian usage, WPB said. 

This action will be retroactive over 
the last half of the third quarter, and 
base periods should be recalculated for 
the new Schedule A products to in- 
clude both the military and the civilian 
use fer the corresponding quarter of 
1944. Schedule B quotas had been based 
on civilian use only. 

While the amendment will make a 
greater quantity of rosin available for 
civilian use because of military cut- 
backs, it will not result in an over-all 
increase in the consumption of rosin, 
WPB pointed out. 





Revoke Price Order on 
India-Tanned Goatskins 


- The order setting maximum prices 
for producers’ sales of shoe leather 
made from India-tanned goatskins has 
been revoked, the Office of Price Ad- 
ministration has announced. During 
the May-July period, producers were 
required by the War Production Board 
to deliver specified quantities of India- 
tanned goatskin leather for use in foov- 
wear. Formerly this leather had been 
sold almost exclusively to the hand 
bag and novelty trade, and priced ac- 
cordingly. 

Since use of India-tanned goatskin 
for footwear is no longer necessary, 
WPB has revoked its direction to pro- 
ducers, and consequently, the OPA 
pricing order also is being revoked. 
The maximum price regulation pertain- 
ing to India tanned goatskins used for 
pocketbooks, wallets, etc., will remain 
in effect, OPA emphasized. 





Announce Maximum Prices 
On Men’s Outsoles 


Producers’ uniform maximum prices 
for men’s outsoles made from grades of 
leather previously restricted to military 
use have been announced by the Office 
of Price Administration. 

The producers’ prices for men’s out 
soles made from these high grade 
leathers will be generally the same a8 
they were when they went off the 
civilian market during the winter 
1941-1942, OPA said. 


Boot and Shoe Recorder 








ee 





Pier. 





~ Fe 
Fz 







: 





ie i 


* " 
POSTWAR MESSAGE ’ 
TO SHOE MERCHANTS | 


= 
> 





Fl 





i 





FE 
















ule B Me 
a : f pees every serious-minded American is giving thought to 4 
“— the future and the problems that lie ahead. F 4 
pre BE ies 
ete In order to succeed and prosper the shoe merchant must be nn 
e prepared to provide his customers with types of shoes that he ce 
, and can safely recommend for proper fitting, attractive appear- fst 
2 ance, good service and lasting satisfaction. W. B. Coon Com- 
bey pany is prepared to offer its dealers a line that meets these 






quclifications. 





ta I, spite of wartime difficulties, W. B. Coon Company has 5 
= played fair with its distributors and kept faith with the thou- F 






sands of women and children who depend for foot health and od 
comfort on Wilbur Coon Shoes. Quality has been maintained, = 
as have fittings and workmanship. 






War the new developments in lasts and patterns now being 




















rices in 
a perfected, improvements which will be announced as soon as a 
| Be our production situation permits, our accounts should be in a 
were a position still further to advance their leadership in their ei | 
a ; particular field. e 
oo Retailers featuring Wilbur Coon Shoes can face the future om 
| ae with courage and confidence, secure in the knowledge that they a. 
skin will be supplied with the kind of footwear that millions of busy, a 
a active American women and children will need and want. re 
ote If you sell FREE TREADS—A Related  OUTFLARES— ‘s 
nain BP W. B. COON_SHOES Series of Broad Tread A Related Series x 
you have the ntage of Straight Lasts of Broad Tread nu 
: SELECTIVE IN-STOCK SERVICE Outflare Lasts 
; ; plus AN OUTSTANDING LINE OF JUVENILE WELTS rf : 
sl } Both FREE TREADS and OUTFLARES are available with the . 
sof BE TRI-BALANCE INSOLE as well as in the conventional welt construction. 
ary i 
= 37 CANAL ST., ROCHESTER, N. Y. “4 
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What Future for Boots? 
[CONTINUED FROM PAGE 57] 


The manufacturers . . 
present . . . who are making boots of 
the types shown here are getting good 
acceptance, they tell us. Owing to pro- 
duction problems, however, they have 
not taken all the orders that retailers 
are ready to place with them. One 
manufacturer, with plans for an in- 
door boot, decided sometime ago that it 
would be wiser to wait until next year 
before launching this style. Now he 
feels that he made a mistake in putting 
it off until the Fall of 1946. Since he is 
a style leader in his field, his opinion 
is worth noting. 

Just how far the fashion trend for 
boots .. . indoor and outdoor . . . might 
go, we do not know. They have a high 
style background to start with. There 
is a certain swagger look about boots, 
especially worn outdoors, that has a 
great deal of appeal. One of the dis- 
advantages of the warmly lined out- 
door boot made to wear over stockinged 
feet as its impracticability the minute 
the wearer steps inside a warmly 
heated building. She cannot take off 
her boots and go stocking-footed so she 
keeps the boots on and suffers with the 
heat. A leading high style retailer, 
who has sold a small number of these 
boots for the past two Winters, points 
to this disadvantage as a serious one. 
The ‘new outdoor boot is a trend that 
should be watched. Something may 
come of it. 

There is nothing radically new about 
boots for indoor wear. In the past sev- 
eral years house slipper manufacturers 
have made booties but the style never 
swept the country. Some of these 
slipper-boots . .. if we may coin a 
phrase . .. are being made and sold 
today. After-ski boots, more sturdy 
and more sporty in appearance, were 
also coming into the picture before the 
war. All these ideas may be revived 
and developed by style-minded manu- 
facturers within the next year. If they 
are, we may have an important new 
pattern and fashion trend. If we do, 
don’t say that you haven’t been 
warned! 
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MEN OF MERIT 
MR. R. W. DELP, Manager 


Mr. Delp is successful because he had 
the vision to see the wonderful oppor- 
tunity that the-Health Spot Shoe Shop 
plan offered him, and he has made the 
most of his opportunity. 


Men who operate Health Spot Shoe Shops have a real incentive 
to make the most of their ability because they receive a very liberal 
share of the profits they help to create. The Health Spot Shoe 
Shop operator puts all of his energy into building up a profitable 
business because he knows that his income grows accordingly. 
Under this profit-sharing plan, there is no limit to what a Health 
Spot Shoe Shop operator can earn—it depends on his ability. 


MEN WANTED 


Opportunities are always open for men of merit. Send for application biank 
today if this profit-sharing plan appeals to you. 


Health Spot Shoe Comp 


1240 W. LAWRENCE AVENUE + CHICAGO 40, ILLINOIS 





HEALTH SPOT SHOES FOR MEN, WOMEN AND CHILDREN 














HEALTH SPOT SHOE SHOP 
2Z North Robinson Street 
Oklahoma City, Oklahoma 
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Let Sparkle Be 
Your Christmas Theme 
[CONTINUED FROM PAGE 55] 


was discussed in our August 15 issue. 
On the presses just at the time the 
country was beginning to celebrate vic- 
tory over the Japanese it still presents 
a true picture of the situation in this 
industry. Although calfskin for hand- 
bags has been released, bag manufac- 
turers report that the consumer need 
look for no change until the Spring 
lines are prepared. One of the better 
grade manufacturers said that his fac- 





real source of profits. 
Inquiries invited 
357 Fourth Avenue 


WILLIAM ISELIN & Co.. INC. 


Our factoring service makes it possible 
for the shoe executive to devote full time 
to production and selling activities—the 


Branch Offices 
LYNCHBURGH, VA. GRAND RAPIDS, MICH. LOS ANGELES, CALIF. 
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and Allied Products. 


NEW YORK 
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tory and others would be able to make 
up.a few calfskin bags from the leather 
in their possession for the past three 
years. Restrictions on linings and short- 
age of labor will be reasons for a con- 
tinuance of restricted production dur- 
ing the next few months, tHey say. 
As to hosiery, one of the most impor 
tant extra sale items in most shoe stores 
prior to the war, and always a Christ 
mas best seller, authorities in the indus 
try tell us that supplies of women's 
hosiery will not be increased by Christ 
mas; that there may even be fewer 
stockings available as the mills slacken 
production of rayons preparatory 


, getting into production of nylons. i 


men’s and ‘children’s hose, howevel, 
there is better news. More cotton and 
weal yarn is becoming available eath 
month and reliable authorities say that 
an increased amount of hose for ma ® 
and children should be ready 
Christmas. 


Stone Joins Northrop Agency 


Boston, Mass.—The R. D. Northrop 
Company, which handles advertising 
for many shoe accounts, has announcél 
the addition to its staff of John Ston 
formerly of The Berkeley Press, aml 
well known in graphic art circles. Mt 
Stone will act as account executive 
and will assist in the creative work # 
the agency. 
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4j the Perfectly Balanced Line 
in the $6 Bracket 


Shoe merchants acquainted with the unique and 
advantageous position of Queen Quality in the $6.95 

field see,it as their most logical choice for 
intensive post-war promotion. 
To the consumer and retailer alike Queen 

Quality will emerge from the trying 
war period with a quality and 
service reputation unsurpassed. 


The perfect balance of the Queen 
Quality line, however, is the point 
of greatest interest to experienced retailers. 
Backed by a wide selection of the “bread 
and butter” basics so essential to volume sales 
and “sweetened” with an eye-catching array of high 
style numbers so necessary to a fashion 
reputation, Queen Quality offers a style for every 


age, every taste, every occasion. 





Yes, Queen Quality has a rosy future, and if the Queen 
. Quality franchise is still open in your community 
we would like very much to talk to you about its 


possibilities in your post-war merchandise picture. 


Advertised in Life, Woman's Home 
Companion, Mademoiselle and Vogue 
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QUEEN QUALITY SHOE CO. e DIV: INTERNATIONAL SHOE COMPANY e SAINT LOUIS 
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So much more handwork goes into 


cs pair of fs O np 


/ 

No wonder your quality-minded AS ) 

ask first for Oomphies! They may not know more handwork me 

into the construction of this shoe—but they do know it's the better 

indoor footwear! We're sorry you sometimes have to ask these Oomphie- 

minded customers to “ery again.” We're equally sorry we 

can't extend the Oomphie franchise to other stores. Our 
manufacturing facilities have increased many times—but the demand hes 
increased even faster—and it is still not possible for 


us to send you all the Oomphies you and your customers want. ' 


pnavis® 


LA N 137 Vorick:St., New York 13 
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“Only elastic backing can 
translate the revolutionary streamlining 
of postwar shoe design into 
a sleek, smooth-fitting shoe that 
keeps its contours firmly.” 


BRITISH WALKERS 


“And only Contro* Elastic contains 
Vitalin to keep it livelier longer.” 


—FIRESTONE 


HENRY LIFSCHUTZ, DESIGNER 
BRITISH WALKERS FOR WOMEN 
J. P. SMITH CO., CHICAGO 


“Everywhere, today,” 
continues Mr. Lifschutz, “the 
trend towards a simpler, 

trimmer shoe calls for the increased 

use of elastic backing. For smooth, 

free design demands a close-fitting shoe— 
and women demand the comfort, unlimited 
freedom of action that only elastic backing 
can give. So when this material is again available, 
| will be among the first to take advantage of its return.” 


@ Mr. Lifschutz, you've confirmed our fondest hopes— 
that fine designers are looking forward to creating even 
greater comfort, style and fit, with elastic backing. In return, 
may we assure you that it won’t be long before a supply of 
Contro backing will be available for your excellent shoes . . . Contro, 
improved by the addition of Vitalin, Firestone’s 
“rubber vitamin” puts more life and give into elastic backing. 


@ Firestone® 





EVENING STAR 
15420 


BLOOM: EASE COMPANY 


MINNEAPOLIS, MINNESOTA 
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PLAY SHOES Slipper 














Where Credit Is Due 


[CONTINUED FROM PAGE 51] 


influential Washington people in favor of a plang 
economy. . 

President Truman seems to have effectually dispose) 
of the planned economy ideas of some administratip 
personalities by eliminating them from his administr. 
tion. And the shoe trade has been singularly forty 
in having at the head of the footwear branches of 
various wartime agencies men who, far from beim 
ambitious to maintain their power and place, were eager, 
once their jobs were finished, to get oub of Washington 
and get back to their permanent responsibilities in the 
field of footwear or other industries. 

These men were quick to recognize, as soon as the 
war ended, that the interests of the Nation and the 
industry would both be better served if wartime control 
were terminated as speedily as possible under conditions 
of smooth-running, well-ordered operation. They lot 
little time in translating this viewpoint into action. Ag 
a result, style regulations were quickly lifted, much 
greater freedom was given in the use of leather and other 
materials, machinery was made more readily available, 
Even shoe rationing is conceded to be on the way out 

In this connection, perhaps there will be no more 
appropriate occasion than right now to pay a word of 
tribute to the earnest, unselfish, conscientious service 
rendered by the representatives of the shoe, leather and 
allied industries who are serving or have served in 
Washington during the war. Many of these have been 
dollar-a-year men who have left important posts in busi- 
ness to give their time to wartime tasks involving many 
irritations and for which they often received little 
thanks. Some have accepted Civil Service posts and & 
few have received commissions in the Army or Navy, 
Nor should a grateful shoe trade confine its appreciation 
to those of its own industry who have given temporary 
service in this emergency. Some able men have come 
from other industries to serve in the shoe and leather 
units of War Production Board, Office of Price Admin- 
istration, Office of Civilian Requirements or other 
agencies. And some have been career men in the perms 
nent service of the Federal government. 

We don’t know whether other industries have been 
as fortunate as the shoe trade in the character and 
calibre of men who have handled their relations with 
the government of the United States throughout the 
period of the war. We do know that the tact, patience 
and ability with which shoe and leather matters have 
been handled has not only helped these industries to 
cooperate more effectively in the war effort, but also 
greatly eased the strains and tensions with which many 
difficult problems have been handled and ultimately 
solved. The satisfaction of a patriotic duty well per 
formed will be the chief reward of those who helped 
But we believe the industry at large likewise appreciates 
and is grateful for the service these men have rendered. 
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 eniead shortly over a year ago, Little Yankees, Great Shoes For Little Americans, have 
earned for themselves national acclaim. An impressive list of retailers vouch for the outstand- 
ing quality of this new line. Long experience as fine shoemakers and the excellent judgment 
they have displayed in the selection of Snowite Amazon as the leather for many of their shoes 
‘are responsible for the reputation this line enjoys. Retailers and mothers alike appreciate the 
brilliance of Snowite Amazon and the protection this soft, supple leather provides for tiny feet. 


AMALGAMATED LEATHER COMPANIES ¢ wiLMINGTON, DELAWARE 
September 15, 1945 : oT] 





Educational Kit Tells 
Story of Kid 








“Of Kids and Goats” is a compact educational kit 
tell and show the story of kid and goat skin from raw skin 
to finished leather. Originally planned for use in schools 
and training departments of stores, the kit has also been 
demand for work in distributive education and lib 
It will be used by a group of distributive education teach 
ers at Temple University this Summer. Many college and 
university teachers of Clothing, Textiles, and Home Eee 
nomics have requested copies. In Junior grades, teacher 
plan to use it in Chemistry and Geography classes. 
about a month a booklet for individual use will be ready 
for distribution to salespeople and to students who aie 
writing papers on leather, tanning or shoes. 


YP... $10,000 to $500,000 


Loans granted on accounts receivable, 
merchandise, machinery, etc. Friendly 
advice, prompt action, confidential. 
We are prepared to help you with re- 


conversion. Write or phone. 
SLATER FACTORS 


U. S. FINANCE CORP. 1010 UNION TRUST BLDG 
DExter 4624 Providence, R. fb 
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THERE'S ONLY (7/G°S MRS. DAY 


In no segment of shoe retailing has the demand for quality been so 
great and so insistent as it has been in infant’s shoes. It seems as 
though every mother wants a pair of Mrs. Day’s Ideal Baby Shoes for 
her child. This unusual demand for quality, the uncertainty of 
supply and the limited production possible from her highly skilled 
operators makes every pair of Ideal Baby Shoes you find doubly appre- 
ciated by the child’s mother. Victory brought closer that happy day 
when there will be a more substantial quantity of Ideal Baby Shoes 
available. Then you will remember Mrs. Day’s reputation for making 
only the best remained unquestioned throughout the difficult years 
of wartime operation. 


MRS. DAY'S IDEAL sasy sHoe co. 


DANVERS MASSACHUSETTS 
1070 MERCHANDISE MART 71 WEST 35th STREET 
CHICAGO, ILLINOIS NEW YORK 1, WN. %. 








Review of Retail Trade 
[CONTINUED FROM PAGE 66] 


buckled pump in this shade has4 
three inch open heel. _ Another je 
black suede pump, studded with naj}. 
heads, has a matching bag. 

A hand made, hand sewn, and hang 
lasted, platform sole pump is an of 
fering of C. M. Stendal. This ston 
shows another hand sewn and laste 
style ina street shoe. Gay Fall colon 
in brown or red calf are used, with 
moccasin toe and medium heel. ~ 

Baker’s are featuring shoes y 
matching bags. One set in black 
leather has a sling pump, made 
straps. Another matching set isms 
up in India tweed snakeskin, ~ 
strapped toe pump with three 
heel is shown in grey, which is recom 
mended for blending with any coloy, 
Sports shoes have been featured 
strongly here. 

Black and brown suede sandal 
have been favorites at Packatds 
These rely on simplicity of cut and 
design for their individuality. Kid 
skin, in a dressy tie, with high hee 
and open toe has been popular for its 


light weight and coolness. 
- * ” 







TRADE BRISK IN 
ST. PAUL SHOPS 


F ALL styles show that quality shoe 
are still.in high demand. Brand names 
are accented, and higher priced shoes 
are moving well. Trade in St. Paul 
is brisk. 

Maurice L. Rothschild were still 
featuring patent for dress-up shoes 
and finding that they were in strong 
favor. Schuneman’s, Inc. accented a 
nude sandal in red or bronze kid, in 
black suede or patent, in cherry 
patent and in victory-blue suede, 
These sandals are strongly popular fer 
their styling and for their extreme 
lightness: One of the smartest styles 
of the Field-Schlick shoe shop fea- 
tured a new silhouette, high-riding, 
with a bump toe and an inset tongue. 

Newman’s stressed reptiles. A 
genuine lizard sandal in black or 
brown sold well. Other reptiles were 
shown in red, green, or grey tweed. 

The Golden Rule has been featur 
ing dancing shoes. A dainty sandal 
in black suede, with wrapped toe, 
sells for its foot flattery. Sling pumps 
in black calf are favorites at this store. 
Variety of heel height is featured here 
in smart shoes to suit the various 
tastes of customers. In the extremely 
low heel, a baby doll style in black 
suede, calf or patent is shown. There 
are medium heels in sling pumps, 
made up in black suede and classi 
pumps in black calf. 
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GETTING DOWN TO EARTH. 
it’s LEATHER that stands the gaff! 


A paratrooper’s boots are as important to him as his ‘chute ... 

because when he lands, he has work ahead . . . cough going -.. 
§ 

muck, underbrush, lava fields . . . unknown terrain that wears 


down a man’s boots quicker than his grit. 


Service footwear requirements have necessitated new develop- 
ments in the tanning of American Leathers. New techniques add 
greater serviceability to our products . . . improvements that we 
can apply to quality leathers for postwar civilian footwear, when 


the shoe industry will again look for leadership to 


AMERICAN HIDE and LEATHER COMPANY —_ 


September 15, 1945 














Shoe and Leather Men 
Return to Industry 


WASHINGTON, D. C.—With controls 
being lifted at an ever-increasing rate, 
key shoe men who have served in the 
war agencies are beginning to return 
to their posts in industry. 

Sam Slosberg, chief of the WPB chil- 
dren’s shoe section; has returned to. the 
Green. Shoe Mfg. Co., while Harry L. 
Johnson, chief of the WPB women’s 
shoe section, has rejoined Endicott- 
Johnson. 

At OCR, Frank H. Miller, chief of 
the leather products branch, Larry 
O’Neill, chief of the footwear require- 
ments section, and Charles Engelhart, 
chief of the shoe repair section, have 
tendered their resignations. However, 
these men have been appointed consul- 
tants to OCR and will be available to 
that agency at any time. 

In addition, Henry M. Spelman, for- 
mer chief of the branch, who returned 
to the Dewey and Almy Chemical Co. 
many months ago, will remain as an 
OCR consultant. 

The following OCR consultants have 
severed their t connections: 
Arthur Gebhardt, A. L. Gebhardt 
Co., Milwaukee; George 0. Jenkins, 
George O. Jenkins Co., Bridgewater, 





H. Mar- 


Jacob Margolin, 
golin Co., Fitchburg, Mass.; Donald M. 
McCree, Lackawanna Leather Co.; J. 
Perkins, J. M. Perkins Co., New York; 
Louis Postman, Bacmo-Postman Corp.; 


Mass. ; 


Dickson Stauffer, International Shoe 
Co.; Jos. S. Stern, United States Shoe 
Corporation, and J. H. Wood, G. R. 
Kinney Co., Ine, 


Holds Contest for Shoe People 


New YorxK.—In line with a greatly 
expanded advertising and promotional 
campaign for Esquire Boot Polish and 
the introduction of “Lanolizing,” Kno- 
mark Mfg. Co. have announced a prize 
contest exclusively for the shoe and 
allied trades. 

Offering 450 prizes totaling $5000 in 
bonds and stamps, with a first prize of 
a $1000 bond, the contest is open only 
to the men and women of the shoe, 
shoe repair and shoe findings indus- 
tries. To win one of the prizes, con- 
testants are asked to write an original 
last line to a limerick about Esquire 
Boot Polish. 

. The contest closes midnight, October 
30, 1945. The major winners will be 
ennounced in the trade magazines and 
all winners will be notified by mail. 


















(i Why not #.. 
«Hes walking on ain. 














and it’s the Spongex* in his a 
that’s doing the trick! A wise n 
ufacturer knew what this lively 


lular rubber does for foot comfort 


For instance, in some of his ling 
this manufacturer builds in Sponge 
where cushioning, support, insuly 
tion and lightness is the designer’ 
aim. Nearly all his shoes get Sponge 
for insoles, platforms, lining, hed 
and tongue pads! q 

And shoes for foot health and 
sheer comfort use metatarsal pakg® 
cookies and arch inserts, molded o 
stainless, non-toxic rubber thai— # 
light as a feather! 














Maybe you’re a manufacturer who 
hasn’t yet tried out Spongex. Wewil# 
gladly furnish you with samples and 
prices of these modern, shoebuilding g 
materials — designed for Tomorrow- 
but available Today! Sponge Rubber — ® 
Products Co., 111 Derby Place, She: 
ton, Connecticut. Plants in Derby 
and Shelton, Connecticut. 

*Trade Mark Reg. U. S. Pat. Of 


Sponge 


Sales Offices: 
NEW YORK © CHICAGO « 
WASKINGTON 


WORLD'S LARGEST MANUFACTURERS OF 
CELLULAR RUBBER AND BONDED FIBRE PRODUCE 





DETROIT 








Sep 
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Whether it’s apples or leathers, the people who 
grade them must know their onions! That the 
assorters at the Evans tannery certainly do is 
attested by the fact that Evans Leathers are 
as well known for their uniformity of color and 
grain as for their consistent high quality. Sen- 


sitive fingers and keen eyes sort and grade 


GRADING TAKES EXPERTS! 






with practised discrimination, and each origi- 
nal judgment is checked and rechecked. It’s 
impossible to be too careful when there are 
quality standards like Evans’ to be main- 
tained. And we have maintained those stand- 
ards during wartime, as our many customers 


will attest. 


THE PEERLESS QUALITY KIDSKINS ARE 


EVANS LEATHERS 


GLACE - 


SUEDE - 


LININGS 


WHITE and COLORS 


JOHN BR. EVANS & COMPANY 
Bot. 1857 


* CAMDEN, NEW JERSEY © 194 






f, “P.F” in Canvas Rub- 
@ __ ber-Soled Shoes makes 
all the difference in the 
world. 


Wea te 














e “P-F” is a Patented, 
Built-in Feature that— 


1. Cradles the arch in a way 
that wards off strain. 


2. Keeps the bones of the 
foot in their natural, nor- 
mal position. 


. Guards against flat feet. 


. Avoids strained, tired leg 
muscles. 

. Provides safe, comfort- 
able, correct foot support 
for active people of all 
ages. 


’ 5, “P.F” will be incor- 
porated in Canvas Shoes 


made ONLY by B. F. Good- 
rich or Hood Rubber Co. 


a. 





7 @ “P-.F” will open brand- 


new markets for you. 











Active people of all 

ages will want Canvas 
Rubber - Soled Shoes with 
“p.F” ... not only boys 
and girls, growing young- 
sters, but active adult men 
and women as well! 
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1, Orthopedically 
correct wedge 
maintains proper 


Glignment of the 
bones of the foot. 


2. Comfortable sponge 
rubber cushion under sen- 
sitive crea of the foot. 


Canvas Shoes with 
¢“Pp.F” were suc- 
cessfully sold by all 
types of retailers before 
the war. Here are a few 
cases of actual sales 


1939 1940 1941 


Large Metropolitan 10,362 11,054 12,751 
Department Store Pairs Pairs Pairs 


Small Town 190 240 375 
Department Store Pairs Pairs Pairs 


Popular Price 
Family Shoe Store $685 $722 $762 


YA Not right new .. . but 
¢ production of Canvas 
Shoes with “P-F” will be 
resumed as fast as condi- 
tions permit. But we'll let 
you know before we start 
to make them. 








means 
Posture 
Foundation 


a Patented Feature found only in Canvas Shoes made by... 


B. F. Goodrich 4@ 0 > | 
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WATERTOWN, MASS. 














SHOE BY 


Newton Elkin Shoe Co. 








Detroit, MichH.—Animportant piece 
downtown retail property was leased 
to Maling Brothers, Inc., operating a 
large chain of ladies’ shoe stores. The 
lease covers the ground floor and base- 
ment of a building located East of the 
Kern store, 32-36 Gratiot. 

Occupancy is planned for early 
1946, and remodeling preparations are 
to be made by Architect Charles Agree. 
Company President Sam Maling stated 
that this is the first unit in Detroit, and 
additional units will be opened as soon 


as proper locations become available. 


Canadian Footwear Production 
Down in June 


MONTREAL, CAN. — Production of 
leather footwear in Canada in June, 
the Dominion Bureau of Statistics re- 
ports, amounted to 3,286,998 pairs, a 
decrease of 1.5 per cent from the pre- 
ceding month, but an advance of 8.2 
per cent over the corresponding month 
of last year. For the six months ended 
June, production totaled 19,244,792 
pairs as compared with 18,155,303 in 
the comparable period of 1944. 








You want to sell more than a pair of 
veg wily beylggehins bom yoo, 
w you— 
mothers who will seturn 














Washington Newsreel 
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bear with present regulations for sev- 
eral months for there is one school of 
thought within OPA which believes 
that competitive conditions will soon 
be returning and shoe pricing can be 
dropped entirely. Of course, with a 
world shortage of leather, price control 
would still be maintained on that im- 
portant commodity. 


Opens New Leased 
Department 


New ORLEANS, La.—“It’s going to be 
an aggressive department!” 

That’s what Ralph P. Levey of the 
Pokorny Shoe Co. says about his new 
leased shoe department at remodeled 
Beekman’s. 

“We're going to do hard-hitting mer- 
chandising. And we're going to have 
one of the most modern, well-decorated 
shops in this, city,” he reports. 

Mr. Levey recently leased a spot di- 
rectly inside Beekman’s entrance, 
where he would catch the cream of all 
traffic entering the store. This hap- 
pened when Beekman’s, an old New Or- 
leans men’s store, was sold to a Louisi- 
ana syndicate and Mr. Levey, on the 
eggressive selling record of his Po- 
korny shoe store, won a contract as 
shoe department lessee. 


Boot and Shoe Recorder 


a meh SREPERSSEESEEE SESS SERESZERREREL VS 


ae 


= — 


oswen a = w& 


~~ of oo @& & oc oe tk ao Oat a 













te ee. hae 








7 g Leather Colors; 
and Get Them ; 


“i YorkK.—Tanners, shoe manufac- 
mrers and a number of shoe retailers 
set with the Textile Color Card Asso- 
ion here on Monday and Tuesday 
af this week to prepare an official color 
‘yard for the shoe industry for Spring 
Summer, 1946. The tanners were 
not too enthusiastic about prospects for 
ry of leathers in a wide range of 
colors due to the very acute raw 
‘ and labor situation, especially in 
in and calf for women’s shoes. 
heless, manufacturers and retail- 
es felt that new colors were essential 
to stimulate sales and a list was ap- 
proved covering both men’s and wom- 
‘q@’s colors. 
The women’s shoe colors include three 
brown shades, cream, two blues, two 
reds and two greens. Men’s shoe colors 
include Yankee brown, new russet 
shade, two saddle tan shades, a Cordo- 
yan and taupe and beige tones. It was 
felt that distinctive new colors were 
needed to stimulate men’s footwear 
gales, and other innovations such as 
fancy edge trimming and contrasting 
stitching were favored for the same 





purpose. 

Style committees of the National 
Shoe Retailers Association met Wednes- 
day and Thursday to formulate their 
Spring style reports, which will be is- 
sued to members shortly. 


Time to Plan 
For Santa’s Call 
[CONTINUED FROM PAGE 56] 


Accessory houses are ready with 
many attractive offerings which can be 
shown and sold in the shoe store or 
shoe department. Accessory houses 
dealing in children’s merchandise have 
increased in number, and the imagina- 
tion and ingenuity displayed in the 
products they are showing will strike 
many a responsive chord in the hearts 
of your young customers. 

The handbag people have designed 
interesting and attractive models for 
the young girl and the teen-ager. Many 
of these are produced also in models 
for the mother, and together they form 
an attractive mother-and-daughter com- 
bination. Sets of matching handbags 
and mittens are available in bright 
colors, certain to appeal to youngsters 
of all ages. Jewelry especially designed 
for the young girl is appearing in a 
number of lines. 

Hosiery should not be overlooked, for 
it has become the natural thing to ex- 
pect hosiery to be sold in the shoe store. 
Ankle socks in bright colors are always 

good sellers; so are knee high socks 
featuring interesting ribbed effects or 
decorative clocks. Show these in wool 
in plaids as well as plain colors. Fea- 
ture them for the very young as well 
~ as the school and high school crowd. 

Slippers have always been the big- 

gest single Christmas item sold in shoe 


: stores and shoe departments, and this 
_ September 15, 1945 


r eas 


SHOE Br 


Pearl Shoe Co. 
agit 















year should be no exception. Furry 
slippers in bright colors such as red 
and blue, some with animal motifs, are 
certain to appeal to your young 
So are the furred boot models on soft 
soles, warm and comfortable for chilly 
evenings. Bright colors in slippers will 
make many an attractive gift for under 
the tree, and the wise merchant will 
not neglect to stock sufficient sizes in 
this most popular of Christmas items. 
On this page we show a few sugges- 
tions of the type of merchandise which 
you will find sales-provoking during the 
Christmas buying season. You'll find 





much in the market to supplement 
these suggestions, and you'll be able 
to chalk up a comfortable sales record 
at the end of the holiday selling if 
you place your Christmas orders now. 


Plan New Factory 


RocHester, N. H. — The Spaulding 
Fibre Co., Inc., manufacturer of fibre 
shoe reinforcements and counters, is 
making preparations to construct a 
larger and more modern factory to re- 
place its North Rochester plant, which 
was destroyed by fire last October. 



























































































“Fatiowing towed 
tii, lohartnt Value 


Rationing was the proving ground that showed 
American customers the rea/ value of buying 
better shoes . . . convinced them that there is 
extra value in the better leather soles on those shoes. 
And the dest leather soles are mated for 
assured even wear and flexibility... England-Walton’s 
FIBRE-SORTING starts shdes on the March of 
Wearability with superior matched soles. 
England-Walton’s sorters have trained “insight” to 
detect slightest differences in the inner fibre 


construction of sole leather . . . resulting in retailer 


and customer goodwill towards those manufacturers 


who inst D soles ... 
FIBRE-SORTING has meant an extra plus ih sole leathers 


“since rationing-le-pescetifne competitive 
____—_maitkets,it-offers a-valuable selling feature. 
iat : 
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WPB Sees October End for Shoe Rationing 


Amendments to Orders M-310 and M-217 Remove Restrictions on 
Leather Use for Civilian Purposes—Further - 
Increases May Be Expected 


WASHINGTON, D. C.—While published 
reports in the daily press have stated 
that shoe rationing will end October 1, 
no official date had been set by WPB up 
to September 12. However, WPB has 
revealed that shoe rationing will be 
done away with some time in October. 

Removal of restrictions on the use 
of leather in various products has been 
announced by the War Production 
Board and the Office of Price Admin- 
istration. The action was taken through 
amendments to Orders M-310 (hides, 
skins and leather) and M-217 (foot- 
wear). M-310, the basic leather con- 
servation order, was amended because 
military cutbacks have increased the 
supply available for civilian markets. 

J, A. Krug, WPB Chairman, and 
Chester Bowles, OPA Administrator, 
issued statements on the civilian shoe 
situation in connection with the amend- 
ments. 

WPB Chairman Krug said: 

“WPB and OPA have been jointly 
reviewing the expected rates of shoe 
production to result from recent sub- 
stantial military cutbacks. 

“Tt seems clearly established that 
there will be sufficient leather available 
to increase civilian shoe production sub- 
stantially and rapidly. The removal 
of restrictions on the use of leather 
will encourage the rapid reconversion 
of the leather industries and stimulate 
employment.” 

OPA Administrator Bowles said: 

“It is our intention to lift shoe ra- 
tioning just as soon as WPB tells us 
that production has reached a level of 
Rormal output adequate to meet the 
shoe requirements of the nation. 


“Until that day comes when we can 
safely remove shoes from rationing, we 
shall continue our present regulations 
to assure fair shares of the available 
supply. Meantime, we are confident that 
consumers and the trade will continue 
to give us the support and cooperation 
that have made the shoe rationing pro- 
gram so successful for the past two and 
a half years.” 

Mr. Krug pointed out that WPB is 
retaining within Order M-217 certain 
provisions requiring shoe production 
within certain price line quotas. In 
order to avoid unwarranted accumula- 
tion of inventories and to assure maxi- 
mum production and to aid in protect- 
ing the price stabilization program, 
WPB will continue the allocation of 
cattlehide, calf dnd kipskins in accord- 
ance with M-310. 

A further amendment to Order 
M-217 is expected any day now which 
will permit an increase of 20 per cent 
in production. Quotas are expected to 
be based on a four months’ period 
rather than six months under this 
amendment. 

This amendment to order M-310 re- 
moved all provisions as to the cutting 
of sole leather and raised from 100 to 
500 the number of hides per month 
that can be purchased by a tanner 
without authorization from WPB. 

A manufacturer who did not use cat- 
tlehides, calf and kipskins in his busi- 
ness in 1942 may apply for WPB au- 
thorization to purchase such raw stock, 
by addressing the Clothing, Textile and 
Leather Bureau, War Production Board, 
Washington 25, D. C. 





Withdraws Sponsorship of 
Expansion Projects 


WasHINcTron—War Production 
Board sponsorship has been withdrawn 
for 12 expansion projects for manufac- 
turing of soles and heels and five for 
miscellaneous products, W. James 


_ September 15, 1945 


Sears, deputy director, WPB Rub- 
ber Bureau, has announced. Of these 
expansions, only one, which was to be 
operated at Wadsworth, Ohio, by the 
Bearfoot Sole Co., is canceled by this 
action. It was only about 20 per cent 


completed, the Rubber Bureau an- 
nounced, while the other 11 are com- 
pleted and in full or partial operation. 


January-Through-June Pro- 
duction Up 6.6 Per Cent 












































WASHINGTON, D. C.—Production of 
boots, shoes and slippers, other than 
rubber for June, 1945, amounted to 
43,793,590 pairs, according to a monthly 
release by the Department of Com- 
merce, Bureau of the Census. This 
represents a slight drop from the pro- 
duction achieved in May, but an in- 
crease over that for June of 1944. Total 
for the first six months of 1945 was 
251,606,830 pairs, a gain of 6.6 per 
cent over the same period in 1944. 

Production of shoes for the govern- 
ment (including both military and non- 
military types) amounted to 5,440,364 
pairs in June, compared with 5,494,395 
pairs in May and 3,892,129 pairs in 
June of last year. Output for the six- 
month period was 29,418,314 pairs, 
39.0 per cent higher than that for the 
same months the previous year. 

Men’s shoe production (including 
both dress and work types) came to 
4,674,774 pairs in June, lower than 
the May production of 4,769,159 pairs 
and also lower than the June, 1944, 
output of 6,229,448 pairs. Total for 
the first six months of this year was 
30,902,651 pairs, a loss of 164 per 
cent from last year. 

Output of youths’ and boys’ shoes 
for June totaled 1,277,834 pairs, an 
increase over the 1,212,388 pairs pro- 
duced in May, but a decline from the 
1,531,660 pairs which were produced 
in June of 1944. For the January 
through June 1945 period, 7,381,368 
pairs were produced, a drop of 21.5 
per cent from the year before. 

Women’s shoe production amounted 
to 18,215,207 pairs in June, higher 
than both the May figure of 18,108,610 
pairs and the June, 1944, figures of 
16,804,682 pairs. Production for the 
first six months of 1945 was 103,367,- 

[TURN TO PAGE 127, PLEASE] 
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STYLE No. 236 
Men's sizes 6-12 


THE ARNOFF SHOE CO. 





ASCO SKI BOOTS 


Limited Allotment of Authentic Ski Models 


Smooth Waxed Brown Split Leather Uppers. Retan 
Leather Tip. Grooved Regulation Ski Heels. 9 Iron 
Full Leather Midsole. 16 Iron Rubber Outsole. Green 
Felt Top Facing. 


IN STOCK — IMMEDIATE DELIVERY 


STYLE No. 232—Ladies', leather sole ski boots, sizes 3-9...... $4.25 
STYLE No. 237—-Men's, leather sole ski boots, sizes 6-12....... $4.50 


PLEASE ENCLOSE RATION CURRENCY 


IO] DUANE ST., N. Y. C. 





Rochester, N. Y.—Formal opening of the new home of 
Tracy's Shoe Store at 46 East Ave., of which Albert Taraci, 
@ director of the New York State Shoe Retailers’ Asso- 
ciation, is owner, took place recently. The store is of the 
studio type, finished in dusty rose, with white ceilings. It 
is carpeted in old rose coloring, with ivory-colored leath- 
erette seats and chairs to match. The store is devoted 
exclusively to the sale of footwear for women, with a line 
of handbags added. 

Display windows, at either side of the entrance, are of 


ee Shoe Store in Rochester Holds Formal al Opening 
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original design with their walls covered with white silk 
pedding which is held in position by antique nails. One 
window contained shoes in black; the other in red. There 
is a full view of the interior of the store through both 
windows. 

The handbag bars are at the right of the entrance, with 
mirrors to lend attractiveness. Two shadow boxes are in 
the rear of the store, and back of them Is the stockroom. 

High style footwear predominates in the shoe stock 
offered at this interesting new store. 


























To Decrease Number 
Of Rationing Boards 


New YorK—In order to meet 
changed conditions brought about by 
the end of the war, Leo F. Gentner, act- 
ing Regional OPA Administrator, has 
announced a consolidation of local War 
Price and Rationing Boards in this 
five-state region, reducing the total 
from 640 to 194 boards, by January 1. 
Because of decreased emphasis on ra- 
tioning and increased emphasis on price 
policies, after next January 1, all local 
OPA boards will be called Price Control 
Boards, instead of War Price and Ra- 
tioning Boards. They will deal only 
with price compliance. Any rationing 

programs in operation after January 1, 
will be handled at district OPA offices. 

Explaining this change in set-up at a 
meeting of trade association represen- 
tatives on September 10, Mr. Gentner 
declared that “the danger of inflation is 





greater now than during the war.” Re- 
gional Price Attorney J. W. Hansen, 
answering the demand in some quarters 
for the immediate end of price controls, 
pointed out that no decision of this kind 
can be made by the OPA; that Congress 
created the agency and only Congress 
can decide when it is to go out of busi- 
ness. 





Chicago Retailers to Sponsor 
Education Campaign 


Cuicaco, ILL.—At a meeting of the 
board of directors of the Greater Chi- 
cago Shoe Retailers’ Association held 
here, recently, an educational program 
for shoe salesmen and those who wish 
to become shoe salesmen was agreed 
upon. 

Jack Westbrook of Edison Bros., Inc., 
was elected chairman of the group; 
David Bernstein, Sears Roebuck & Co., 





vice-chairman; and Jack R. Dewitt of 
J. R. Devitt, Inc., secretary-treasurer. 

Carl Burgstahler of F. E. Foster Co, 
was elected chairman emeritus on the 
conclusion of his term as chairman. He 
was also named chairman of the educa- 
tional committee of the group, with the 
following members on his committee: 
Mr. Westbrook, Mr. Bernstein, Carl 
Fliessbach, Walk-Over Shoes. 

Directors of the association who were 
elected at this meeting are: Sol Ber- 
heim, Wieboldt, Inc.; Mr. Bernstein; 
Harold Blitz, Blitz Boot Shops; Frank 
Cox, Stetson Shoes; E. K. Dennis, 
French, Shriner & Urner; Mr. Dewitt; 
R. Feltman, Feltman & Curme; Paul Has- 
sel, Hassel’s Shoes ; Charles Launchantin, 
Hanan & Son; Rube Metz, Metz Shoe 
Store; John O’Connor, O’Connor & 
Goldberg; Maury Packer, Packer Shoe 
Co.; John Spalo, Sr., The Hub; Mr 
Westbrook; William Young, Nunn 
Bush Shoes. 
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| nufacturing and Markets D 


[CONTINUED FROM PACE 68] 


odels | nbs ka 
Price Administration, the Office of War Mobilization and c 


the Economic Stabilization Director a “demand” for “im- 


pediate action in issuing a temporary shoe pricing order 
which would permit shoe manufacturers to add all ap- 


proved increases in direct costs incurred to date, to their 





March, 1942, ceiling prices.” Such an order, the wire said, 


45 necessary to avoid unemployment and secure necessary 
production of leather shoes.” | 


NESLA, also, according to Executive Vice President | 
ell Field, “strongly recommends that M-217 in its 

firety be eliminated simultaneously with the termination | 

ishoe rationing. Price range restrictions will then prove | te 

mecessary because consumers will determine prices and | 
value for shoes,” he said recently. ' 

June production in New England, the association reports, 
jotaled 15,124,387 pairs—an increase over June of last year | 
giten per cent. For the six-month period, January to June, | 
inclusive, production was 85,618,834 pairs—an increase of | 
fine per cent. 


Rochester 


THROUGHOUT ihe shoe industry of this city, which | 

played so large a part in its early development, there is a 

feeling of genuine encouragement and expectation of better 

things as the waste of war is supplanted by constructive > 
programs for peace. ; (cy is 

With more leather supplies made available—with help 
feturning to shoe factories from war plants and the armed “ 
forces—there is a growing belief that the shoe business is | i p ' 
at the beginning of an era in which old records will be : “M1. 
equalled or surpassed. Thott 

To make a long story short, when the mounting supplies | ‘ 
of materials and labor make it possible to really “get roll- . 
ing,” the shoe industry here will give a good account of | ‘ 
itself. ! a 

It is expected that there will be a good footwear market | . 
for several years in which shoes will have to be sold against | % 
competition. There has been much installation of shoe ma- | % 
chinery and equipment, and there will be more of it in | 

aring to supply peacetime needs. But more important | 

the “reconversion” that is taking place in attitudes in | 
the shift from war to peace in the knowledge that many | : 
small customers, instead of just one, Uncle Sam, will have . 
to be satisfied. 

Children’s shoe factories are all getting ready for in- | ., » 
¢reased production, which is being put into effect as quickly | 
as possible, while makers of footwear for women are show- | 
ing steady gains in output. / 

Outside of days devoted to celebrating victory over | 
Japan, retail trade has been good generally in recent weeks. 
Most retailers look for an end of shoe rationing by the 
end of this year and of course, are getting their stocks in | 
the best shape possible, considering the difficulty still ex- 
perienced in buying shoes. 

Some new store fronts will be installed; interiors of some | 


thoe stores are being redecorated; sales forces are being | 
impressed with the fact that the time is at hand when sell- | 
ing will take the place of order-taking. /, H ‘22 
There is a lot of confidence in the future of the retail Ac SHOE 
Yinced that, with good merchandise, advertised consistently | e 
and intelligently; with skilled and courteous salespeople 


shoe business. More and more retailers are becoming con- | 
permanent business can be built. WITH ita 
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designed for display 








Victory Windows Featured by Shoe Stars. 





New York—Two Victory windows, instalied by the Hanan Shoe Store on Broad- 
way, here, immediately following the anzouncement of Japan's surrender. The 
photo on the left honors General MacArthur, and repeats his promise to “win or 
die". On the right is a window in memory of those who will not return. Both 
windows attracted much favorable attention. 





West Coast Travelers 
Hold First Outing 


Los ANGELES, CaALIF.—Sunset Fields 
Golf Course was the scene of the lst 
annual golf tournament and outing held 
by the West Coast Shoe Travelers Asso- 
ciates recently. Over 80 persons out 
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of the total of 125 who attended, spent 
the afternoon on the golf course. Others 
played cards, caddied or spent the day 
in the ‘shade of the grounds. The out- 
ing was attended by members, their 
wives, and retailers from Southern 
California. 


More than 95 prizes were donated 
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..-BALLET CASUALS 


The rage for kids from 6 to 
60. Turn-glove ballets 
sandals, red, black or white 
glove kidskin. 
sole, nylon-sewed. Handmade, 1 
all-leather, non-rationed. Fast \ 
washable playshoes Y 
as featured in “VOGUE.” at 
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Durable elk 


Price—81.50 

Size—Medium width, full sizes 1 to 9 

Packed—36 pair cases 

Terms——2% 10 days, net 30 
* 


folk 


OAR RRRNNE 
STR ROTTS 








by members, retailers and local manu- 
facturers, including Victory Bonds, 
golf clubs, shoes, women’s hosiery, wal- 
lets, and many articles of sportswear. 

Champion golfer for retailers, with 
low net score was Courtland Jones of 
Bullock’s, Los Angeles, who won a 
silver cup and a $50 bond. Champion 
golfer for shoe representatives with 
low net score was Abe Bender, Weyn- 
berg Shoe Co., Milwaukee: silver cup, 
$50 bond. Second low net score wag 
tied between Webb McCorty, Simplex 
Shoe Mfg. Co. of Milwaukee, and Jack 
Rogers, Ted Saval Shoe Co., Los An- 
geles; each received a $25 bond. Third 
low net was tied between Roy Strick- 
land, a guest of David Franks of Cali- 
fornia, Louis R. Prince of Holly Shoe 
Co. of Littleton, N. H., and Gil Winne 
guth, son of Carl Winneguth, of Sal 
vage-Malloy Shoe Co. of Manchester, 
N. H. Roy Strickland received a golf 
putter, Louis Prince, six pre-war golf 
balls and Gil Winneguth an alligator 
wallet. 


Sales Increase 5 Per Cent 


BLOOMINGTON, IND.—The retail sale 
of the independent shoe stores in It 
diana increased 5 per cent in June 
1945, over those in June, 1944, accoré 
ing to Indiana Business Review, pub 
lished by Indiana University. Theif 
June, 1945, retail sales increased 1 
per cent over their May, 1945, sales. 
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Makes Them More Sclable Than Ever Before 


CHILDREN’S ELECTRIFIED LEATHER 
SHEARLING BOOTEES 


7 Dr.’ NON-RATIONED 4% 


— 


“= 





Sizes: 6-11 





FEATURES: 
* ALL LEATHER UPPERS 

* ELECTRIFIED SHEARLING LINED 

* COLORS: RED OR BLUE 

* BOOTEE HIGH TOP 


IN-STOCK AT ONCE DELIVERY 
Shoes — Slippers — And Rubbers For The Family 


GERDA FOOTWEAR CO., INC. 


168 DUANE STREET NEW YORK 13, N. Y. 























What's Ahead—/n Shoes? 


Bellaire construction has always 
been ahead—and Bellaire styles 
will always maintain their appeal 
to busy women. Neat, trim ap- 
pearance is coupled with perma- 
nent comfort and nen sup- 
port in Bellaire shoes. That’s why 
so many retailers and their cus- 
tomers consistently demand the 
external good looks and the 
built-in ease that are consistently 
Bellaire. 


BELLAIRE SHOE COMPANY 


PORTLANE MAINE 

















Ellis to Return to 


Eagle-Ottawa 

Granp HavEN, Micu.—Eagle Ottawa 
wea Leather Company expects to have Lt. 
zmpion Gol. Edmund K. Ellis, former director 
: with of sales, back at the tannery next 
Weyn- month. The Colonel has been in active 
r cup; service since January, 1942; as an offi- 
. cer in the Rainbow division, 2nd Bat- 

Ws I talion, 232nd Infantry Regiment, he 










a saw heavy action last winter at Gamb- 
se shein, France. For heroic action in 


Third that engagement he was awarded the 

Bronze Star. On a recent furlough he 
had many recollections of sleeping in 
, fox holes in zero temperatures during 
Vinne that eventful battle. 

Eagle Ottawa Leather Company has 
ooh been relieved of its obligation to pro- 
. gal duce Army Retan and soon hopes to 
r golf be able to deliver to shoe manufactur- 
gator es side-leathers in which the company 

will specialize. 


In New Location 


BREMERTON, WASH.— The Peoples 
sales § Store, with a fine new store, has recent- 
n Im & Y opened at its new location in the 
June, § Wallace Building, at 5th and Pacific 
cor & Avenue of this “Navy Yard City of 
pub § Puget Sound,” crowded with navy yard 
Ther § Workers and shipbuilders. For the 
Stand re-opening and relocation cere- 
Monies, Clayton Thwing was on hand. 
He is vice-president of the Peoples 


September 15, 1945 
















Store Co., in charge of all branch store 
operations of this large shoe outlet and 
department store chain. 

Returning to Bremerton to assume 
management of the new People’s was 
Harry Benton, who was in the Navy 


Yard city in 1939 and 1940 as store 
manager of another store. He was then 
transferred to another store at Kansas 
City, where he joined the U. S. Coast 
Guard, serving two years and eight 
months. 





Shoe Retailers Meet to Plan Victory Loan 





Washington—Leading shoe store executives shown with Treasury officials at 
retail planning meetings for the Victory Lean recently held in Washington. Left to 
right: Samuel J. Cohen, director, Retall Stores Section, Wer Finance Division, 


Treasury; William E. Morgan, C. A. Verner Shoe Co., 


Pa.; Gilbert Haha, 


William Hahn Shoe Co., Washington, D. C.; Ted R. Gamble, actional director, Wer 
Finance Division, Treasury; and Barney Key, War Finance Committee, Providence, 


Rhode Island. 
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A CHECK AND A SHOE.... 
Both as Good as the Signature on Them 


AS may be neatly drawn for a large amount— 
but the Png depends on the name it carries. 
maker’s name is the best guarantee of 


shoes, too, 
quality. 


Krippendorf-Dittmann has been making fine footwear 
And every shoe merchant knows and re- 
the name on the: Krippendorf Foot Rest Shoe. 


for 73 years. 


That name 


stands for 


exceptional workmanship. And for the five built-in com- 





DOLORES 


In 


ity materials—sound styling— 





fort features that only the Foot Rest offers. 


A name you know—and your customers know also— 
makes the Krippendorf Foot Rest your best buy for the 


season to come. 


THE KRIPPENDORF-DITTMANN CO. 


‘lrecexie 
Priced at $6.95 and $7.95 (siichtiy higher Denver West) 


* Nationally advertised in Vogne, Ladies’ Heme Journal, Mademoiselle, Woman's Home 
Companion, Good Housekeeping, and The Instructor. 


New York Showroom: Marbridge Building 


Cincinnati, Ohio 








Shoe Factories Need 
Additional Help 


RocHester, N. H.—A survey has re- 
vealed that most shoe factories in this 


section expect to engage additional em- 


ployees, or at least maintain their pres- 
ent production level, in the immediate 
future. 

The Spaulding Fibre Co., of North 
Rochester, Milton and Dover, expects 
to add 50 employees and operate at 
top capacity for several months. ac- 
cording to S. Ellsworth Clow, treasurer. 

The H. O. Rondeau Shoe Co., largest 


industry in Farmington, can use 300 
more employees immediately and is still 
operating on a 48-hour week, according 
to Edward Morphy, superintendent. 
The Hubbard Shoe Co., of Rochester 
and East Rochester, employing nearly 


700; “anticipates the need for hiring 100 


more’ workers within a few months, 
General Manager Rolfe Bieringer said. 
The East Rochester plant, which has 
been producing almost exclusively on 
war contracts, has had some cutbacks 
on war orders, but the demand for 
civilian footwear keeps the picture 
bright. 


The Dover Shoe Co, in Somers 
manufacturing women’s novelty shoes 
exclusively, has reduced its w 
work schedule from 48 to 40 h 
but expects to hire more help withi, 
a month, according to Bernard Liberi, 
superintendent. 

The Dix Wood Heel Co., Rochester, 
expects to maintain its 48- -hour-week 
schedule of producing heels for womeny 
novelty shoes and can use 100 add 
tional employees immediately, accorg. 
ing to General Manager David Giesge, 

The Milton Leatherboard Co. coni 
employ additional workers and «& 
perienced no difficulty in making @ 
immediate change-over from war 
civilian production, General Manage 
James Guild declared. 

The Maybury Shoe Co., Rocheste, 
employing more than 450 workers 
the manufacture of novelty shoes, needs 
200 additional hands at once, Superin. 
tendent Nathan Spiro announced. 


Promise Nylons by 
New Year 


New YorkK—The liberated nyln 
stocking was visualized for the first 
time recently when the Gotham Hosiery 
Company showed that the postwar 
treasure will be like to fashion o& 
perts at the finale of a showing af 
Autumn 1945 rayon hosiery fashions 
during luncheon at the Waldorf-As 
toria. 

Gray tones in hosiery were featured 
at the showing as the high style stock 
ing shade of the coming season. “Cos 
mic” is the name of the new grayish 
shade and it was shown as a comple 
ment to the high fashion colors of the 
year, among them the new pure reds 
and orange tones, the wine purples and 
wine reds, and as this season’s right 
accompaniment to black. Two other new 
shades were launched at the showing, 
“Frolic,” a new rose tone meant to go 
with the yellow and gold tones and 
with soft, dusty pinks, and “Magic,” 
a warm rose beige to be worn with 
white, beige, green, blue and brown. 
The three shades were presented with 
sixteen costumes by the leading New 
York designers. 

Repeating the hosiery industry's 
promise to have nylon stotkings back 
by the New Year, Roy E. Tilles, presi- 
dent of the Gotham Hosiery Company, 
said that thirty-six million pairs should 
be ready at that time to supply th 
demand. About two or three times # 
many will be available as at the peat 
of nylon distribution before it wai 
taken for war purposes in 1942. What 
Mr. Tilles described as the “inventory 
of the bureau drawer,” averaging mor 
than a dozen pairs of stockings pe@ 
woman will not be restored to no 
for about two years, he said. Post 
war stockings will be thinner than be 
fore the war, and will be subject & 
the same rapid fashion changes which 
govern other style accessories, Mr 
Tilles predicted. 
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‘Believes Free Market Now 
_ Would Lead to Inflation 


aw York.—Raw material and leather should continue 
jp have price regulation and government allocations until 
jth foreign and domestic markets are well established 
gad more nearly stabilized, in the opinion of F. H. Becker, | 
president of The Ohio Leather Company. In response to a_ | 
request for his views on the current situation, Mr. Becker 
wid Boot AND SHOE REcorDER: 




































































Rochester, 
orkerg jp 
oes, needs 

Superin. 


nced, 


d nylon 
the first 
- Hosiery 
postwar 
hion ex 
wing af 
fashions 
ldorf-As 


featured 
le stock- 
n. “Cos. 
grayish 
comple 
s of the 
ire reds 
oles and 
’s right F. H. BECKER 
her new 
howing, “The consequences of a free and open market with raw 
it to go B material as short as it is, almost no foreign skins of any 
es and § quality being offered or shipped into this country, and de- 
Magic,” pending on domestic raw material would create a condi. 
n_ With F tion that in our estimation could only lead to inflated prices. 





be If all controls were removed, even our short domestic sup- 
e New ply of raw material would be subjected to the inroads of 


foreign skin buying. There is no doubt that there is a 
ustry’s world shortage of leather and of raw material and, unless 
s back | ¥¢ handle the same in an intelligent studied manner, it 
_ presi § cam only lead to hazardous conditions. . 

m pany, “The cut-back in Navy shoe production will, of course. | Any way you look at it, BASS OUTDOOR 





should § free more calf leather for civilian shoes, and this should . 

ly the § be felt in the next thirty to sixty days. However, one | FOOTWEAR is tops as a best-seller—a 
mes # § must remember that we are still limited as to raw mate- swell builder of repeat business as well! 
€ peat & rial and to the influence of various other economic factors. | ; 

wall “Calf leather, of course, will always retain its place in | No wonder the not-too-distant future looks 
ented the shoe style picture. It is the stable leather in the manu- | rosier to BASS dealers. They know that 
> more facture of men’s shoes, and the variety and character of A 

rs pet talf leather are a salient consideration in the styling of BASS OUTDOOR FOOTWEAR is on the 
ormal & *#most all types of women’s shoes. way back! 

Post- “We will in the future as we have in the past bring out : 


an be @ Several new developments that we have fitted into men’s shoes 
ect t @ a well as into women’s shoes, but for the moment we are 
engaged in producing more or less our staple lines until G.H. BASS & CO.., den 8523 WILTON, MAINE 
we get caught up in the demand for this kind and char- NEW YORK SALES OFFICE, 658 MARBRIDGE BUILDING 
acter of leather.” 
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WEBER SHOE COMPANY . 





 IPurr-fect 


are softest leather. 


In sizes 8+to 3...to retail from $4 to $5. 
Shown...a clever moc-toe oxford and a 
smart brown ‘n white platform saddle. 


If your department and Playfuls seem 


meant for each other, let's talk it over. 

















SAINT LOUIS 4, MISSOURI 




























Juvenile Department 
Opened in Detroit 

Derroir, MicH.—A new juvenile shoe 

ent has been opened on the 

East Side of the city at 14423 Mack 
Avenue, by Noble’s Shoe Stores. The 
company is headed by Herman C. 
Schwartz, shoe traveler in this terri- 
tory, and Norman Noble, operator of 
a retail shoe store on Lovernois Ave- 
nue. 

Location is in Baby Outfitters, a new 
juvenile department store, covering all 
types of clothing and equipment for 
youngsters up to the age of twelve. 


The department is located at the 
rear of the store, open on three sides 
to the general store, thus having the 
advantage of visibility to virtually all 
customers who enter the store. Open 
stock system is used. One window is 
devoted to shoe display exclusively. 
Since the store is located in an im- 
portant neighborhood shopping, ad- 
joining a large theater, it is in a posi- 
tion to do an excellent juvenile busi- 
ness. 

Inexpesive but appreciated good will 
giveaways are used to build friend- 
liness for the store on the part of 
patrons. 








Larson Joins 
Darling Disp : 
BRONSON, MicH.—The L. A. Dari | 


Company has announced the appg 
ment of Russell Larson as a member@ 





























RUSSELL LARSON 


its designing staff. Mr. Larson has bem 
in the display business for 15 year, 

both in the installation and planning of 
window and interior displays. He 
served in the Army for two years a 
a Lieutenant in the Engineer Corps, 
from which he recently received his 
honorable discharge. He has worked 
with such outstanding organizations a 

Carson, Pirie, Scott & Co., The Fair z 
Store, and Weiboldt’s. The past year 
he has spent as head of the window 
display department of Sears-Roebuck,— | 
under Findlay-Williams direction. 





“E” Award to ‘ 
Acme Backing Corp. 


BROOKLYN, N. Y.—In recognition of 
their steadily high production and 
fulfillment of war orders, the em- 
ployees of Acme Backing Corp. have 
been awarded the Army-Navy “E” for 
meritorious performance. Much of the 
camouflaged goods used for jungle pon- 
chos, field covers and other purposes, 
aggregating many millions of yards 
was processed for unprecedentedly severe 
service. Combining and waterproofing 
formulas were developed in the labora 
tory of Acme, some in collaboration 
with military technicians. 

Metallic, laminated fabrics was al# 
produced at the Acme plant for pre 
tecting war material against moisture 
and vapor damage. Some operations 
involved specially treated goods whith 
still remain on the confidential list of 
the military commands. Considerable 
part of the volume output was & 
pendent upon synthetic adhesives whith 
had to be substituted for usual com 
pounds of natural rubber. ‘ 

Appropriate ceremonies to mark tht 
honor accorded the company’s ef 
ployees will be held September 23rd. 
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Freight cars, all going one way, and labeled for the same 

destination, left Rock Island daily, loaded with thousands 
of pairs of Servus Footwear. Yes, the fighting Yanks got 
the health-protecting rubber footwear they needed. 













= 


These trademarks 
will again be your Now, with improved production methods and new equip- 


assurance of quality ment, which will result in better quality, style and fit, we 
will in time be able to render our pre-war service. 





Greater quantities of rubber footwear for civilian use 
are on the way! And Servus assures you that it will distribute 
its supply equitably among its civilian-supplying customers. 


THE SERVUS RUBBER CO. 


FACTORY AND CENERAL OFFICES 
ROCK ISLAND ILLINOIS, U.S.A. 
LAMBERTVILLE, DIVISION 330 BROADWAY, W. Y., 7, MY. 
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ROCK ISLAND.ILL. 
MADE INUSA. 












a First Off Your Counter 


. CAVALIER 
BOOT CREME- 


American men and women can’t be fooled when it 
comes to paying out money. They've found that 
Cavalier is worth more than other polishes, that’s 
why shoe dealers all over America have testified 
that Cavalier moves first from shelves and counters; 
builds up a volume of repeat business, and makes 
for increased customer satisfaction with every sale. 


CAVALIER COMPANY 





















Baltimore 30 
Maryland 























New England Showing 
Scheduled for November 


Boston.—First of the major shoe 
and leather organization to announce 
officially the resumption of shoe fairs 
is the New England Shoe and Leather 
Association which plans to back a show- 
ing of Spring styles in this city dur- 
ing the first week of November. 

The showing will open November 5 
and will continue for four days. An- 
nouncement of this event, to be known 
as “Victory Shoe Market Week,” was 
made on August 30 by T. Kenyon Holly, 
chairman of NESLA’s Show Com- 
mittee. : 


“New England shoe manufacturers, 
as well as others who wish to partici- 
pate,” he said, “will for the first time 
show their Spring 1946 lines, and quote 
selling prices on new lines of postwar 
high-styled leather shoes. This shoe 
opening will be the most important 
national market week in our industry. 
Shoe buyers should make plans now 
to attend. Special features which will 
be held in Boston in connection with 
this great industry-wide shoe showing, 
will be announced in the future.” 

Exhibits will not be held in hotels 
unless individual reservations are made 
by manufacturers. Most will elect to 
hold open house in their Boston offices. 










| Jack Kane Joins 


Rackham Staff 


DETROIT, MicH.—Jack Kane, ve 
Detroit shoe man, has joined the St 
J. Rackham, Inc., staff as manager 








JACK KANE 


the men’s department succeeding Bem 
Ketchum. 

Mr. Kane comes from the Nunn-Bush 
store on Washington Boulevard, and 
has an exceptionally long business 
career in the shoe industry. He started 
selling shoes in 1884 at the age of Il, 
in a general store in Port Jervis, N. Y. 
Later he went to New York City where 
he was with the Regal Company and 
with Frank Brothers for nearly two 
decades. During this time he sold the 
great Italian tenor, Enrico Caruso, his \ 
first pair of American shoes, requiring 
the services of an interpreter. 

| In 1906 he went to Cleveland with 

the Regal organization, coming to De 

| troit two years later. He has been with 
Walk-Over and other firms during his 
27 years in Detroit. 





Craddock-Terry Plans 
| New Factory 


SoutH Boston, VA. — Lieutenant 
} Governor William M. Tuck, recently 
| tendered to officials of the Craddock- 
Terry Shoe Corporation, of Lynchburg, 
Va., the deed to a site of land wher 
the company proposes to erect a branch 
shoe factory. The corporation also has 
a branch factory at Farmville, Va. 





The local branch factory will bh 
erected as soon as the corporation re 
ceives priorities for building material, 
and will employ between 400 and 500 1 
workers, according to Charles G. Craé ’ 


dock, president. 

The proposed factory is scheduled 
to be built near the Halifax County 
Courthouse, about six miles from South 
Boston. 

Craddock-Terry announced that the 
peak production expected will total 
5,000 pairs of shoes daily, and that the 
anticipated annual payroll would b 
between $500,000 and $700,000. 
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WHEN You recarpet with A MOHAWK “TRAFFIC-TRED” 


Here’s Why! The Mohawk “Traffic-Tred” You will be wise, therefore, to visit your 
Carpet that you put down is a product of | nearest Mohawk Contract Dealer if you are 
Mohawk’s “Balanced Construction” meth- _ planning to recarpet. The extra service built 
od of manufacture. This means that it has _into the beautiful Mohawk carpets he will 
been conditioned for a long and useful life. show you will turn into money saved as the 
Every square inch is constructed to stand _years roll by —money that will be just like 


the hardest kind of wear for years. found money! 











THIS IS THE MOHAWK “FIVE POINT” STAR OF MOH AWK 
BALANCED CONSTRUCTION “ hil 
1* Wool Blend u bO-T 

2% Pitch 


eee re ARPETS 





5*x*xxk* Pile Height 
la LONGER 
ta NCED construction FOR Wear 


———- ose 
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- BALLET CASUALS | 
Y 


Featured in ‘‘VOGUE,’ 
here are true ballet slip. 
pers in design, with a pat- 
ented spenge cushion, wedge 
walking sole, Nylon-sewed, 
all - leather, non - rati 

First playshoes to be made 
im chamois. They're wash- 





green, gold 


full sizes 
Packed—36 pair cases 


Terme—2% 10 
net 30 


days, 





DISPLAYER 
* 
FROSTED 
OAK 
FINISH 


FRESHEN UP YOUR SHOE DISPLAY; 
| Many attractive, new displayers, elevation units, and 

stands in frosted oak finish. Always bright and fresh, 

with the natural charm this wood brings. Available 
| now. Ask for details and prices .. 
| FOR NEW DARLING CATALOG 175. Many ney 
| sales-promoting displays are shown. Get your copy. 
L. A. DARLING COMPANY, BRONSON, MICH. 


NEW YORK DISPLAY ROOMS—47 WEST 34th STREET 


DARLING 


The Name to Think of First in Display 


. WRITE TODAY 








Three pairs of shoes for General MacArthur. Left to right: Henry W. Boyd, vice- 
president and treasurer of General Shoe Corp.; Maxey Jarman, president; and J. 
Palmer, superintendent of the Jarman plant, examining the shoes before they were 


sent to the general. 


NASHVILLE, TENN.—Employees of 
General Shoe Corporation have sent 
to General MacArthur three pairs of 
Jarman military oxfords which were 
worn by the general in Tokyo during 
the conferences concluding the peace 
arrangements. The original intention 
had been to make three pairs of boots 
for him to wear when wading ashore 
for the invasion of Japan; the sudden 


114 


ending of the war without an invasion 
of Japan caused this plan to be 
changed. 

Arrangements were made through 
Major Jerry Baulch on the general’s 
press relations staff in Manila, who 
informed officials of the company that 
the general does not wear boots, but 
that military oxfords, size 8C, would 
be appreciated. These were made up 


and sent to Manila, and a letter has 
been received from Brig.-Gen. Bonner 
F. Felters, military secretary to the 
Commander-in-Chief reporting that the 
general was delighted with the gift. 

Two pairs of shoes—one pair of 
sport oxfords and one pair of dress 
shoes—were made for Mrs. MacArthur, 
and a pair of saddle oxfords were made 
for the general’s son, seven-year-old 
Arthur. 

Shoes for the general’s wife were 
made by the Edgewood Shoe Company 
branch in Atlanta, Ga., and the Barrett 
Shoe Co. workers at Frankfort, Ky. 
MacArthur’s shoes were made by the 
Acrobat Shoe Co. branch. 





New Store Planned for Miami 


MiaMI, Fua.—Plans are under way 
for the modernization of the three 





story structure on the Southeast corner 
of Flagler Street and N. E. First Ave 
nue for the Mary Jane Shoe Shop, # 
unit of the John Irving Shoe Corp. 
Features of the new store will it 
clude 200 salon chairs, new hosiery, 
bag and accessory sections, a 50-foot 
slipper bar of all-glass construction, 
and indirect cathode lighting. The 


facade will be of glass panels set in 
marble, lighted by fluorescent fixtures. 
The windows will be of special four 
sided design, and lighting will be from 
“spots” on the cornice of the building. 
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Burns Cuboid Opens 
Health Shoe Stores 


manta ANA, CALIF.—James H. 
president of Burns Cuboid 
pany, has announced the formation 





TOM W. PHILLIPS 


of Cuboid Foot Relief Salons, a depart- 
ment of the parent company. These are 
company-owned salons handling health- 
type shoes for men, women and chil- 
dren, as well as Cuboid Balancers. Al- 
ready operating in the new department 
are the salons at 411 No. Main St., 
Santa Ana, Calif.; 3415 W. 43rd Place, 
Los Angeles, and 1208 Anacapa, Santa 
Barbara, Calif. It is contemplated that 
additional salons will be opened as op- 
portunities present themselves for ac- 
quiring suitable locations. 

Associated with Mr. Sewell in this 
new field are two of the Burns Cuboid 
Company’s vice-presidents, Harry E. 
Barber and Tom W. Phillips, who will 
be manager and assistant manager re- 
spectively, of the newly created salon 


department. Future plans include the — 


acquisition of additional lines of foot- 
wear for all of the salons, as they be- 
come available. 


Plan California Shoe Fair 


Los ANGELES, CALIF.—At the Victory 
luncheon of the West Coast Shoe 
Travelers Associates over a hundred 
members were told by representatives 
of hotel and travel associations of prop- 
lems affecting the members. Keith 
Jones, traffic manager of Western Air- 
lines, foresaw an immediate change for 
better air travel in the near future 
with traffic charges at a lower rate 
than charged by railroads. P. C. Hayes, 
of the Southern California Hotel Asso- 
ciation, assured those present of better 
accommodations as soon as heavy mili- 
tary requirements were lifted. John 
Seott Black, local OPA shoe rationing 
head, predicted good business for the 
shoe traveling fraternity for several 
years to come, for it will be at least 
two years under good production before 
stocks will be on a normal basis. 

A California Shoe Fair will be held 
in Los Angeles as soon as conditions 
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FINE SHOEMAKING 
MAKES THE 
OMFTERENCE 











Edwin Clapp 

























In the better days ahead, 
men accustomed to the better things 
in life will find that fuller scope will 
be given to Edwin Clapp’s outstand- 
ing skill in fine shoemaking. The 
craftsmanship which we have been 
proud to apply to service footwear 
requirements is now being concen- 
trated on the fashioning of America’s 


leading footwear of quality. 




















EDWIN CLAPP & SON, INC. 
EAST WEYMOUTH, MASSACHUSETTS 





* 








warrant such an affair, members were 
told by J. A. Carrington, manager of 
Domestic Trade Department of the Los 
Angeles County Chamber of Commerce. 
Plans are being formulated for a shoe 
fair which will be national in scope, 
with every line made or represented 
in Los Angeles on display. 

The following new members were in- 
ducted into the W.C.S.T.A. by Presi- 
dent Harry J. Evans and were pre- 
sented with copies of the by-laws and 
the Shoe Buyers’ Guide issued by the 
associates: Al Berkowitz; Jaffa Shoe 
Co.; Paul M. Bihlman, Acrobat Shoes; 
John Scott Black, OPA shoe rationing 
head; Frank G. Foster, David Frank’s, 


of California; Phil F. Graffus, Charles 
A. Eaton Shoe Co.; Arnold G. Heise, . 
O’Donnell Shoe Co.; William E. Huff- 
man, Buster Brown division of Brown 
Shoe Co.; Morris Kalmon, Paramount 
Shoe Co.; Giles H. Meyer, sales man- 
ager, Miller Shoe Co., Cincinnati, and 
H. T. Stemous, Roberts, Johnson & 
Rand. 


Buys Shoe Store Stock 


SoutnH BEND, INp.—Gil-Bros Shoe 
Store has bought thg entire remaining 
stock of the Selby Shoe .Store, which 
has closed business here. 


























“THAT SHOE HAS A 
GRO-CORD SOLE” 


That's the sales-clinching statement. 
When you've shown a good fit, all you 
need is GRO-CORD soles on the shoe to 
make the register ring. 





The non-slip, long-wearing qualities are 
recognized immediately through the 


well-known GRO-CORD trade mark. 
Thousands of your customers already 
have worn these comfortable soles. 
They know the quality from years of 
service. 





Make the next sale even easier. 
Start it with this display, on 
counter or in window. Attractive, 
colorful. We've had thousands 
of uests. Just mail a card; 
if'll be sent free. 


GRO-CORD RUBBER CO. 


_ LIMA, O10 
SE RE RE 





















Retail Sales, Independent Shoe Stores 
July, 1945 


Department of Commerce, Bureau of the Census 
Current Statistical Service, Washington 


-———_Dollar Sale — 
Per Cent Change j 


Number 
of 
Firms July '45 July "45 
Report- vs. vs. July, 
States by Regions ing” July’ 44 June "45 1945 
DD. pevanéoceced 535 +5 —l1 $4,131,205 
New England .......... 64 +6 —22 360,109 
MO” ncdeccccccccccs 5 —9 —7 29,068 
New Hampshire ...... 4 +7 —I15 14,854 
WOME: ec cceccecces e cox wees ool 
Massachusetts ........ 37 +4 —25 17 
Rhode Island ........ 5 +9 —14 
Connecticut .......... 11 +13 —27 711% 
eR : +2 —i9 41737 





Pennsylvania ........ 1 +2 —19 411. 
East North Central .... 156 + 5 —16 mh 
|S Sa 25 +7 —I17 
EN 6 Mico coucccecs 24 0 —16 132,700 
PE” /. i» vesceewes 29 +11 —10 12746 
DER Meee ccccese 38 +2 —19 1 
Wisconsin ............ 40 + 5 —17 240,31 
West North Central ..... 60 +5 —l1 301,383 
PEGG. voccccccecs Se een nee oon 
ee 24 +4 —10 122,30 
eas 21 +7 —10 86,180 
North Dakota ........ ae 7 eee | 
South Dakota ........ an iF ae saan 
PUGROREER Wo ccccccccss 8 + 5 —18 55,639 
BD. se Ec occcccce 7 +5 —2 37,265 
Seuth Atlantic ......... 13 +22 +8 176,477 
Delaware ........+-+- ee me oe _ 
Maryland § ............ as oan 
Dist. of Columbia ae oak 
VORGEER bec ccccddcses eee ocenh 
West Virginia ....... ons coon 
North Carolina ...... a’ bee oon 
South Carolina ...... e ‘nae TT oonhn 
cC. - a 7 +26 +14 114,78 
WOE | chbcensccccess e ooee eT 2 cabs 
East South Central .... 7 +1 —15 97,700 
BOURBON Tic cccccenses es ~s oe coum 
Temmessee ........+-+. oe ous + seees 
BIBBETEB de ccccveccece 7 +1 —15 97,700 
Mississippi ........... we boost one ccoul 
West South Central .... 25 +2 —5 262,779 
Arkansas 5 —10 — 8 28,492 
Louisiana és wade .- i. ZZ 
Oklahoma 6 — 5 —10 18,174 
Coole cocceseseoce 14 +4 —4 216,118 
DEINE | calns cocccccete 31 +10 —3 242,405 
PEED. Mocbdcepedece 5 +5 —1 26,984 
SE  SeUMDS odecscsece e ohh dese **™ * "Re 
(oS aes 5 +7 +1 26,065 
Colorado ....eeeeeeees 8g +4 —8 98,004 
New Mexico ......... e taee i 
BE. “Boccccccesete e éé0 » 24 
LS rr a ae ion onal 
DD "dtecebdaccoepec 6 +1 — § 36,131 
DEE Ghmidcceccc ivawet 128 +5 4 1,304,122 
Washington .......... 18 +6 — 6 146,255 4 
oO BD ccccccbeedecce 16 +10 —5 89,070 
Earn 94 +7 — 8 1,068,797 
I TE, “once cedicsy & +19 —18 30,046 
Los Angeles, Cal. ...... 22 +12 —8: 178,251 
Portland, Ore. .......0:; 38 —17 — 3 54,885 
St. Louis, Mo. .......... . +4 —16 35,049 
San Francisco, Cal. .... 18 +6 4 288,176 
Seattle, Wash. ......... e agew «i: lLigawedi ii.) see 


* Includes reports received too late for ‘inclusion in previous month- 
ly total. © Number does not apply in all cases to the year-to-date 
figures. °* Insufficient data. ‘No data. 





Repairmen May Raise Prices on 
Certain Soling Materials 














































Wasnincton—Shoe repair shops are permitted to charge 
five to fifteen cents a pair over their regular prices for the 
soling of shoes when they use two types of soling mate 
tials now coming on the market, the Office of Price Ad 
ministration has announced. The additional charges are 
to compensate them for the higher costs of these materials, 
which are neolite and brown composition, rubber or fiber. 

In the case of neolite half soles, shops may add to their 
legal ceilings for semi-fine leather half soles 10 cents 4 
pair for men’s and larger boys’ sizes and five cents a paif 
for all other sizes. For a brown composition, rubber of 
fiber, half or full soles, an addition of 15 cents a pair is 
permitted over the legal ceiling price for black composi- 
tion, rubber or fiber, soles. 
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Ml 
GREAT SHOES 


STUDENT DANCE SHOES 
Puma 


— 


Perfection in dance shoes. Product 
of skilled workmen. All-leather, 
non-rationed, nylon-sewed. Hand- 
made throughout. 


Acrobatie Sandals 
Sueded glove elk in fawn, black, white 
Smooth glove kidskin in black or white 

Classic Ballet Pumps. Smooth kidskin, black or white. 
Practice pump . $s 
Intermediate pump 
Advanced pump 

Hard Toeshees. Pink or white satin 


Sizes—6 to 13, 1 to 9 
Packed—36 pair cases 





tor LiTVlE AMERICANS” 


Open Suburban Shoe Store 


DerroiTr, MicH.—A new suburban 
store has been opened under the name 
of Allen Park Shoe Store in Allen 
Park. The owners are James Thomp- 
son, a local attorney, and Chester Mer- 
rick, former manager of a Father and 
Son Shoe Store in Dearborn. 

The store is located in a new, one- 
story brick building. The front is plain, 
but adequate for community needs. The 
windows are finished in aluminum trim. 
The inside of the store is dark brown 
in tone, keynoted by over-all stained 
wood panels. 

Along each side are two long church 
pews in matching brown wood, pro- 
viding a Gothic atmosphere. These are 
used for customers in place of chairs. 
The wide open space in the center 
of the store gives the appearance of 
spaciousness, despite the relatively 
small size of the establishment. 

At the rear is the wrapping and 
service desk in trim to match the rest 
of the store’s woodwork. Behind this 
is the entrance to the service depart- 
ment and stockroom. Overhead are 
louvers, providing ventilation, which 
Match neatly with the prevailing 
brown. On either side of the louvers 
is a bright yellow background design, 
each used for displaying three pairs of 


In the rear of either side of the 
Store is a narrow strip of shelving, 
used for display purposes: This 
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matches the general wood trim and 
contains the only shoes in sight, in the 
store, aside from the rear wall display. 
All other stock is concealed. Lighting 
is by*daylight fluorescent lamps from 
overhead fixtures. 





Wanamaker Announces Plans 
For Television Studios 


New YorK—John Wanamaker has 
announced the completion of arrange- 
ments for the installation of three com- 
plete television studios in the New 
York main store. The studios will be 
operated in conjunction with DuMont 
television station WABD, New York. 

The portion of the store now hous- 
ing the auditorium will be converted 
into a virtual “television city,” with 
more than a half-million cubic of space 
set aside for the project. The installa- 
tion will include one giant studio 50 x 60 
feet in size with a 50-foot ceiling, two 
smaller studios, a telecine room hous- 
ing a full component of television mo- 
tion picture cameras, and facilities for 
art work, property storage, dressing 
rooms and extensive accommodations for 
live audiences. 

One of the most unusual facilities of 
the new WABD studios is the famed 
John Wanamaker concert organ. The 
site of these huge television studios 
was also that of New York’s first radio 
station. 





Terms—2% 10 days, net 30 


PRIMA 





Improved Hip-Length Wader 
Boot Developed by QMC 


JersEY Crry, N. J.—An_ improved 
all-rubber wader boot has been de- 
veloped by the Quartermaster Corps 
and is now in production, the War De- 
partment has announced. 

The new wader boot is an improve- 
ment on the former model, brought out 
early this year, which has a foot shell 
of rubber, and a leg, extending above 
the knee, made of lightweight, olive 
drab coated fabric, fastening above 
and below the knee with straps. 

The improved boot is made over the 
last used for the standard Arctic over- 
shoe and fits, size for size, over ser- 
vice shoes and/or combat boots. The 
leg extends to the hip and is suspended 
from the wearer’s belt by an adjustable 
strap fastened to the top of the boot. 
Three buckles close the boot up to the 
middle of the calf, and a strap and 
buckle are provided just below the 
knee. 


In New Location 


New YorK.—Modern Shoe Co., for- 
merly located at 147 Duane Street, has 
moved to new and enlarged quarters 
at 97 Duane Street. Louis Zacker has 
announced that the firm will carry an 
extensive line of house slippers for 
men, women and children. 
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BARIS SELLS 


Quality Shoes from Surplus 
Merchandise. Better for Less. 
BARIS SHOE CO., Inc 


WOrth 2-5180-1 
79-81 Reade St., New York 7, N. Y. 








LARGEST SELECTION 
OF TOP GRADE SHOES 


QUALITY SHOES SINCE 1932... 
FROM 15 LEADING ST. LOUIS 
FACTORIES 


MEN'S - WOMEN'S - CHILDREN'S 
FOR IMMEDIATE SHIPMENT 


While in town “C" Weil 


1M. K. WEIL SHOE CO. 


1215 WASHINGTON AVE. 
ST. LOUIS 3, MO. 

















WOMEN'S D'ORSAY 








==) 


INDOR-EES 
Women's Leather Sole 


RAYON WEAVE D’ORSAY 


with white Bunny Fur Collar 
$5290 


















or. 
2% 10 
F.0.B. 
COLORS: Wine, Royal Blue 
are to 9 
sizes. 


Packed 36 ease, assorted 
Minlasum orders 16" pr. por eoler. 
Immediate Delivery 


WHLLIAM ‘COHAN co. 


Play Fc eg poo te ae Shoes 
19 So. Wells St., Chicago 6, Ill. 





























Anderson Promoted 
At G. R. Kinney Co. 


New York.—Clifford O, Anderson, 
vice-president of the G. R. Kinney Co., 
Inc., has been appointed to the newly 





CLIFFORD O. ANDERSON 


created position of general merchandis- 
ing manager in charge of buying, dis- 
tributing and sales. 

Mr. Anderson was formerly general 
sales manager of the company. 





N. Baird Hart Promoted 


NEWARK, N. J.—N. Baird Hart has 
been promoted to the rank of Lieu- 
tenant Commander, Supply Corps, U. 
S. Naval Reserve. 

Lt. Comdr. Hart in civilian life cov- 
ered the big cities in the Mid-West for 
Johnston & Murphy of Newark, N. J. 
Under present demobilization plans, he 
expects to be returned to an inactive 
status in 1946 at which time he plans 
to resume calling on the accounts in 
his old territory. 





Converts Jungle Boots 
Into Athletic Shoes 


Three hundred thousand pairs of 
canvas-top jungle boots, no longer a 
standard issue item, have been con- 
verted into athletic shoes for use by 
patients in general and convalescent 
Army hospitals. Reconversion of the 
boots was accomplished by the Quar- 
termaster Corps, and the project has 
saved the government about $600,000 
that would have been necessary to pro- 
cure new athletic shoes. 


Douglas Named Managing Sec- 


retary of Finders’ Association 


St. Lovis, Mo.—The Board of. Di- 
rectors of the National Leather and 
Shoe Finders’ Association has named 
Irwin E. Douglas managing secretary 
of the association. ‘Since the resigna- 
tion of A. V. Fingulin in November, 
1944, Mr. Douglas has been performing 
the duties of managing secretary, al- 
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New York Offer 


68 Youre! | 


MEN'S CASUALS 








KNOCKABOUT 


MOCCASINS 
Waterproof Elk 


$9.65 





Casual Type Moccasin. No-mark Sole 
Men’s sizes 6 to 12 
Ladies’ as above pa 
Immediate Delive 
Write for folder Moccasin pm Bowling Shoes 


CONJOR SHOE CO. 
287 BROADWAY NEW YORK CITY 








though his title was not changed from 
acting secretary until this time. 

Mr. Douglas joined the association 
staff in April, 1944. For over twenty 
years he had been connected with the 
National Retail Hardware Association 
in Indianapolis. Before joining the Na 
tional Leather and Shoe Finders’ As- 
sociation he had been associated with 
Montgomery Ward. 


Shoe Store in New Location 


SomMERSworTH, N. H.—The National 
Shoe Store, of which Jack Maloonian is 
manager, has moved from its location 
on Market Street to the Grant block on 
Main Street. 

The establishment was located om 
Main Street for many years until it 
was burned out in a big downtown fire. 
Since that time the business has been 
operated on Market Street. 
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Take Over Shoe Store 


DeTroIT, Micu.—The former Anni- 
gon Boot Shop in the Northeastern De- 
troit shopping center has been taken 
over by the Tressen Brothers Shoe 
Store, and is being made a specialty 
neighborhood center shop. 

Annis G. Annison, who ran the store 
formerly, has retired from active busi- 
ness, and moved to Los Angeles. New 
owners are Frank and Eugene Tressen, 
who also operate the Tressen Shop, spe- 
dalizing in Juvenile wear of all types 
except footwear, in the next block. 
Frank Tressen formerly operated a 
shoe department in a store he formerly 
yan. Eugene Tressen has just received 
his honorable discharge from the Army. 

They will continue to operate both 
stores, in separate blocks, rather than 
combining. It is expected this will in- 
qrease over-all traffic. Customers may 
be readily referred from one store to 
another, while the two separate loca- 
tions will probably draw more custom- 
ers than would the entire operation in 
a single location. 

Future plans call for specialization in 
juvenile footwear almost exclusively in 
the new store. At present they also 
tarry a general line of adult sizes, both 
men’s and women’s, but merchandising 
emphasis is 
younger sizes. 





Store Entertains Teen Agers 


CHARLOTTE, N. C.—Six hundred mem- 
bers of the “Calling All Girls” club 
were entertained by J. B. Ivey & Co., 
department store, here, at a showing 
of the latest March of Time film re- 
lease, “‘Feen Age Girls,” at the Carolina 
Theater recently. 

This is a 20th Century-Fox picture 
which portrays teen age girls as an 
institution, an economic force, and a 
political force. Teen age hair styles 
were modeled by Anne Kemp, Helen 
Nash and Patsy Hiers, and Mrs. Dell 
Montgomery, buyer for Ivey’s, spoke on 
styles. Mayor H. H. Baxter and Charles 
Dudley, secretary of the Charlotte Re- 
tail Merchants’ Association, congratu- 
lated the girls on their club. Music 
was furnished by Mrs. T. W. Sharpe. 





Radio Advertising Successful 
For Iowa Store 


Cepark Rapips, Iowa. — After one 
year of continuous advertising over 








Station WMT in this city, the shoe de- 
partment of Higbee’s Department Store 
reports 20 per cent increase in retail 
business. 

Higbee’s sponsors a daily 15-minute 
fashion and music review entitled “Girl 
of the Moment.” The mood of the pro- 
gram is identical to the atmosphere of 
the store; both have sophistication plus 
warmth. 

On each program, Jane Barry, fash- 
ion reporter, describes one particular 
outfit at Higbee’s—a slack suit, play- 
suit, dress, coat, or tailored suit, with 
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increasingly upon the | 
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the appropriate shoes—casuals, Sum- 
mer play shoes, sling-back sandals, or 
tailored pumps. Each day the model in 
Higbee’s corner window, wears the 
dress or suit or slacks with the shoes 
that go with it. 

The sign in the “Girl of the Mo- 
ment” window urges passers-by to lis- 
ten to Jane Barry at the stated hour, 
Monday through Friday;. and Jane 
Barry urges listeners to view the Hig- 
bee window. 

Because of its big increase in sales, 
Higbee’s is planning a big postwar pro- 
motion of shoes on this program, with 


special stress on snakeskin and col- 
ored novelty shoes. It will continue the 
one-shoe-a-day advertising, as this has 
proved so effective. 





Beck to Open New Unit 


St. Pererspurc, Fia—The A. S&S. 
Beck Shoe Company of New York has 
leased 40 feet of business property 
at 527, 528 and 531 Central Avenue 
and will replace the three small stores 
now occupying the space with a large 
chain store. The building will be re- 
modeled. 
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WOMEN'S D'ORSAY 








INDOR-EES 
Women's Leather Sole 


CORDUROY D’ORSAY 





$4.45 
a pr. 
2% 10 Net 80 
F.0.B. 
COLORS: Red, Royal Blue 


Sizes: 4 to 9 


Packed 36 pr. to case, asserted sizes. 
‘Minimum orders 18 pr. per ecoler. 


Immediate Delivery 
WILLIAM COHAN CO. 


— Third Floor — 
Play Shoes—House Slippers—Sport Shoes 


19 So. Wells St., Chicago 6, Ill. 














RUBBER SPONGES 








“LYCO” Chemical Cleaning Spong 
SUEDE and GABARDINE shoes, 
only, can also be used for brown 
. « « $13.20 per gross. 

LYONS & COMPANY 
120 DUANE STREET, NEW YORK 7, N. Y. 
Quality Shoe Store Supplies for 45 Years 


e for 
black 
shoes 











Buy Victory Bonds 
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Unser toManage 
Sales Promotion 


MISHAWAKA, IND.—Howard W. Unser 
has been named manager of the sales 
promotion department for the Mis- 





HOWARD W. UNSER 


hawaka Rubber & Woolen Manufactur- 
ing Company, here. He was formerly 
publicity manager for the firm. This 
marks another step in the firm’s ex- 
panded postwar program for increased 
production and sales. 





New Director, Treasurer 
At Vulcan 


CINCINNATI, OHIO.—W. E. Pierson, 


president of the First National Bank, | 


Cincinnati, has been elected director 
of Vulcan Corporation, and L. G. 
Budke, Cincinnati, elected treasurer of 
the company. The principal plant and 
offices are in Portsmouth, O., but the 
executive offices will be moved to Cin- 
cinnati shortly. 
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MEN’S FLEECE OPERAS 
Soft Leather 


: Soles 











An unusu- 
ally fine 
quality, 
fast sell- 
ing slipper for the cold 
weather ahead. 


No. 1804 Men’s sizes 6 to 11 
$1.35 pair 


No. 1803B Boys’ sizes 1 to 4 
$1.25 pair 


Immediate Delivery 


LAKESIDE SHOE CO. 


SHOES—RUBBERS—HOUSE SLIPPERS 
1313-17 W. 6th St., Cleveland 13, Ohio 











John W. Snyder who died recently, | 


was a former director and treasurer 
of the company. 

Directorate now includes: William A. 
Burke and Charles E. Dowling of 
A. J. Giese, Fort 
Thomas, Ky.; T. M. Geoghegan, J. B. 
Reynolds, W. C. Weiss and Mr. Pier- 


| son, all of Cincinnati 


Vulcan officers are: Mr. Dowling, 


board chairman and secretary; Mr. 
| V. E. Frincke, vice-president in charge 


of timber; E. V. Nelson, vice-president 
in charge of wood heels and Mr. 
Budke, treasurer. 


Hold Sales Conference 


HANOVER, PA.—L. E. Beaudin Shoe 
Company, here, held a sales conference 
at the factory recently which was at- 
tended by the entire sales force. Plans 





for the coming season, now that style | 


restrictions have been lifted, were dis- 
cussed. Following the formal meeting 


| at the factory, the staff attended a din- 


ner given by L. E, Beaudin, president 
of the company, at the Hanover Coun- 


| try Club. 
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Style 
Sizer 


— 
@ BROWN ELK UPPERS 
@ LEATHER SOLES 
@ UNDERSLUNG HEELS 
@ WELTED SIDESEAMS 


@ REG. PULL STRAPS 
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~~} Administrators May Relieve 
Wholesale Hardship Cases 


WasHincton—tThe Office of Price Administration re- 
administrators are empowered to issue OPA shoe 
gholesale numbers and to modify the pricing restrictions 


where jobbers can show that they are offering a genuine 
yholesale service the agency has announced. 


The purpose of the order, OPA said, is to eliminate ir- 


ae qegular wholesale practices, such as “dummy” jobbing, 
——— Ewhich result in unwarranted jobber charges and bring 
mdue pressure on the prices that consumers pay for shoes. 
RAS Jobbers without wholesale numbers are not permitted to 
= | BE charge a jobber’s mark-up. In addition, jobbers who buy 
from affiliated suppliers or sell to affiliated purchasers, and 


those who branch out into new lines of footwear after 
April 1, 1945, are not allowed to take a mark-up on those 
sales. 

The experience of OPA field offices since the order was 
issued in July has shown that some of the rules would work 
aserious hardship on a small number of wholesalers. This 
gction permits such a jobber to request the regiona] ad- 
ministration has announced. The additional charges are 
ase, permitting him either to obtain a number or to take 
a mark-up. 

The amendment also excludes from the coverage of the 
ader: sales of footwear covered by dollar-and-cent whole- 
sale prices issued under Supplementary Order 94 and foot- 

1 wear subject to Supplementary Order 122; and sales of 
air knitted booties, which were included through error. 


04 
sir 








Spring Woolen Colors Announced 


New Yorx.—Colors of Freedom, commemorating the tri- 
tmphant theme of Victory and Peace, are an important 
feature of the advance woolen collection for Spring 1946, 





‘oe just issued by The Textile Color Card Association to its 
| members. This group comprises Hope Turquoise, Pacific 
lime, Orange Glory, Peace Blue, Brave Red, Triumph 
Gold, Gallant Coral, Victorious Blue, Valor Rose and 

Heroic Green. 
In the lighter and softer register are the summery Frappé 
~~" § Pastels. These tones, which reflect a frosted quality, in- 
clude Lemon Ice, Glacé Violet, Frosted Mint, Ice Aqua, 


Crushed Peach, Pistachio Cream, Ice Cream Pink, Rum 
Frappé, Apricot Mousse and Candy Blue. 

Rating high style favor among the basic colors are the 
important neutral tones, Champagne Blonde and Cream 
Caramel, Pearl: Oyster and Flotilla Grey. In the yellow 
and golden gamme are the soft Banana Yellow and the 
mellowed Amber Honey. Wide fashion acceptance is 
anticipated for the green family. Especially interesting is 
Plaza Green, a lively medium version inclining to the 
yellowish tonality. Blending with this shade is the lighter 
Coolgreen. Lime Jade and Sun Olive are other attractive 
Spring renditions of green. Aquadew and Seaway Green 
itterpret the bluer type of green. In the pink and rose 
gamme are two tones of Chinese inspiration, called 


Mandarin Rose and Celestial Pink. 





A new feeling is revealed in the blues for Spring, as ex- 


pressed in California Blue, Midship Blue, Exotic Tur- 
q@ioise and China Peacock. Of decided fashion interest 
ate Terra Cotta Red and the lighter blending tone, Rose 
Melon. Chili Spice and Cloud Coral, add further variety 
to this color scale. Representing the purplish range are 
Violet Dawn and Wild Clover, of subtle rosy cast. 
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SLIPPERS 


(WON RATIONED) 






6940 


PLUMP SHEEP 
UPPERS 


and 
FULL LEATHER 
SOLES 


BROWN RUBBER 
HEELS 


Colors: 


RUSSET — WINE 
BLUE 


#555 & #1100 
full sizes 6 to 12. 


#777 holf sizes 
6 to 12. 













Manufacturers of 
SANDALS -SLIPPERS 
ATHLETIC FOOTWEAR 





$450 


SPORTING SHOE CO. 





121 
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MEN'S FELT OPERA 


Genuine Leather 
Compo Sole 


$1.57 
Colors—Grey and Blue 
GLOBE FOOTWEAR DIST. INC. 
121 Duane St. New York City 














SOLID LEATRER 
COMPO SOLE 


ry Smmediate 
Detivery!- 





WOMEN’S... MISSES’... CHILDREN’S 


MADE IN CALIFORNIA 








JANSEN SHOE CO. 
acturers 
7408 MELROSE 
HOLLYWOOD 46, CALIFORNIA 











Buy Victory Bonds 











Sees Increased Output 
When Controls Are Lifted 


St. Louis—“In my opinion shoe pro- 
duction in the St. Louis area factories 
can be considerably increased when 
government controls over production 
are lifted,” observed J. G. Samuels, 


J. G. SAMUELS 


President, St. Louis Shoe Manufacturers’ 
Association 


president of the St. Louis Shoe Manu- 
facturers’ Association, in reply to a re- 
quest from Boor AND SHOE RECORDER’S 
St. Louis news correspondent for his 
views on the outlook for the immediate 
future. 

“Employment of many additional 
workers will be necessary in this dis- 
trict,” Mr. Samuels added. “Practically 
all of these factories have the equip- 
ment and facilities to make more pairs, 
and with supplies of leather becoming 
increasingly available, reconversion 
problems in the shoe factories in this 
area should be minor.” 


Urge Retention of Rationing 
Until January 


Detroit, MicH.—Retention of shoe 
rationing for a period of at least four 
months was strongly urged by the 
Michigan Retail Shoe Dealers’ Associa- 
tion, in a resolution passed by the as- 
sociation at a special meeting at Battle 
Creek. 

The resolution was passed unani- 
mously by the officers and directors, 
according to R. J. Schmidt, president, 
and a copy was forwarded to OPA Ad- 
ministrator Chester Bowles. 

Text of the resolution, which ex- 
presses the feelings of shoe men on the 
problem of reconversion, reads: 

“(1) In view of the fact that stocks of 
rationed quality shoes are 40 per cent 
below normal consumer requirements, 
and in many cases even lower, it would 
be folly for the OPA to abolish shoe 
rationing prior to the first of the year. 

“(2) Therefore, be it resolved that 
the rationing of shoes for men, women 
and children be continued until] such a 
time as shoe manufacturers will be 
given ample opportunity to make and 
deliver sufficient quantities of footwear 
to meet the normal demand of approxi- 
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PLUMP LEATHER UPPERS 
SEWED COLLARS 


ORTHOPEDIC RUBBER SOLES 
IN STOCK 


12 


Ne. 0143 


MEN’S SIZES 6% ~-12 
BOYS’ SIZES 1-€¢ $1.70 








for adults. and four pairs a year for 
children. 


“(3) It is further resolved that the # 
premature unrationing of shoes would ff 


create an uneven distribution of an ee 
sential commodity: it would defeat the 
very purpose of shoe rationing, that of 
‘share and share alike.’ Some folks 
would buy more than their normal re 
quirements, while others would be de 
nied the opportunity to own rationed 
quality shoes. 

“(4) The Michigan Retail Shoe Deal- 
ers’ Association has always worked 
hand in glove with the Office of Price 
Administration in furthering the needs 
of shoe rationing for the benefits of 
the American people. The extremely 
low percentage of Michigan OPA law 
violators to date demonstrates our 
eagerness for cooperation.” 


To Improve Shoe Store 


Los ANGELES, CALIF.—Building per- 
mit has been issued for construction of 
alterations and improvements to the 
shoe store at 331 South Broadway, Les 
Angeles, Calif., of Gallen-Kemp Stores, 
Inc., Southern California retail shoe 
store chain, at a cost of $5000. 


Close War Plant 


Jerrerson Crry, Mo.—The Tweedie 
Footwear Corporation’s war plant here 
was closed down during the first week 
in September, according to reports. 
The company hopes to place a majority 
of the displaced workers in the mail 
plant, William Tweedie said. The wat 
plant, which was opened three years 
ago, earned two Army-Navy 
awards for the production of army 
heavy textile items, reports said. 
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ARNOFF SHOE CO.,INC., 101 Duane St. N.Y 


mately two and one-half pairs a year 
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and beige. They’re washable! 


Pack: pair cases 
Terms—-2% 10 days, net 30 


PRIMA-TIVES 


--- Ballet Casuals 


First playshoe to be made of genuine chamois. 
High fashion, featured in “VOGUE.” All leather, 
non-rationed. Handmade, nylon-sewed. Avail- 
able in black and pastel red, blue, green, gold 


1.50 
Size—Medium width, full sizes 1 to 9 
ed—36 













Style 
206 







FEATURES: 












Colors 


IN-STOCK 





158 DUANE STREET 





CHILDREN'S 
LEATHER SOLE BOOTEE SLIPPERS 


NON-RATIONED 


$4.70 


* COMPO LEATHER SOLES 
* FUZZY CHENILLE UPPERS 
* HIGH TOP BOOTEE 





Sizes: 
: Red with Blue Collar 


Shoes — Slippers — And Rubbers For The Family 


GERDA FOOTWEAR CO., INC. 


A VICTORY 
VALUE 














8-3 Full Sizes 





Biue with Red Collar 


AT ONCE DELIVERY 





NEW YORK 13, N. Y. 











Stores Resume Peacetime 


Schedules 


SEATTLE, WasH.—Changing selling 
time, store schedules, and eliminating 
openings during evening hours, shoe 
stores and departments here are re- 
turning to normal peacetime operation. 

Shipyards and aircraft factories 
diminating their graveyard shifts ob- 
viates the necessity for night selling. 
Stores are reverting to a straight sched- 
we of daily operation until five-thirty 
in the afternoon. 

Frederick & Nelson is resuming its 
noon fashion shows of advance foot- 
wear and ready-to-wear fashions in 
the Fifth Floor Tearoom. 

Everywhere the transition to peace- 
time merchandising is in the air, but in 
shoe stores of Seattle, particularly, the 
fansition has come with a rush. Buy- 












ing has been reminiscent of Christ- 
mas, Shoe stores have been crowded 
with customers using up their shoe 
Stamps as fast as possible in the ex- 
Pectation of an early end to shoe ration- 





Quartermaster Company 

Sends Shoes to the Laundry 

WaAsuIncTon, D. C.—Quartermaster 
ies in the field are constantly 


ising and finding new uses for 
their equipment, but the personnel of 
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Dates to Remember 


Shoe Manufacturers’ Spring Open- 
ing, Hotel New Yorker, New 
York City. 
October 7, 8, 9, 10, 11, 1945 
Shoe Show, theastern Shoe 
Travelers’ Association, Atlanta, 
Ga. October 21, 22, 23, 24, 1945 
Victory Shoe Market Week, New 
England Shoe and Leather Asso- 
ciation, Boston, Mass. 
November 5, 6, 7, 8, 1945 
Shoe Show, Tri-State Shoe Travel- 
ers’ Association, Hotel Statler, 
Buffalo, N. Y. January 20, 21, 1946 





the Quartermaster Depot at Seilles, 
Belgium, has topped the list by clean- 
ing shoes in a laundry, according to a 
report to the Office of The Quarter- 
master General. 

Among the Winter equipment turned 
in by the First and Ninth Armies to 
be renovated and returned to storage 
were 45,000 pairs of shoe pacs and 
2,500 pairs of overshoes, all caked with 
the mud of a long, wet Winter. 

Scrubbing and cleaning by hand was 
a process that promised to be endless, 
but a Quartermaster Laundry Com- 
pany, with its mobile equipment, solved 
the problem by laundering the foot- 
wear like soiled clothes, except that 
the temperature of the water was kept 
tepid instead of hot, and the shoe pacs 


and overshoes were dried in the tumbler 
with an air temperature not over 100 
degrees. 

When thoroughly dry, the shoe pacs, 
which have rubber feet but uppers and 
tops of leather, were rubbed with lin- 
seed oil to restore the natural oil lost 
in washing. 

The result was that the entire lot 
went into storage as clean and sanitary 
as when new, but with one-tenth of the 
labor required if the lot had been 
cleaned. by hand. 





Repair Sales Subject to 
Marking Requirements 


Full soles to be used by the shoe re- 
pair trade have been placed under the 
same marking requirements that apply 
to all other sole leather sold to this 
group, the Office of Price Administra- 
tion said recently. Effective September 
7, 1945, full soles must be stamped or 
marked with the name of the producer or 
importer or the brand name of the 
leather, its weight, and either its maxi- 
mum price to the shoe repair shop or 
the grade of the soles. , 

This change is made necessary by 
a War Production Board order revok- 
ing the prohibition on use of full soles 
by the snoe repair trade. ‘he pricing 
provisions of the leather regulation af- 
fecting shoe repair leather apply to 
full soles going to this trade. 
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California Process 
Women's Leather Sole 


BENGALINE SLIPPER 














$2.40 
2 a or. 
. oe 
COLORS: Red, Royal Blue, 
Wine, Black 
Sizes: 4 to 9 


Packed 36 pr. te ease, asserted sizes. 
Gilokenum  crdere 18 pr. per eoler. 


WILLIAM COHAN CO. 
— Third Floor — 
Play Shoes—House Slippers—Sport Shoes 
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CHILDREN’S ALL-SHEARLING 
BOOTEE 


In Stock 








Non-Rationed 






Style 
#521 





BLUE, GREEN, 
Piatform and 
t] 


Four Colors: RED, 
wit 

Split Leather Sole wi 
Draw Strin 


Sizes: 8 te 1! $2.25 per pele 


it. 8 Net 30 days, F.0.8., L. 1. 
J. BENENFELD & CO. 
66 Fourth Ave., Bay Shore, L. I., N. Y. 
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Immediate Delivery 








Trade Literature 





New Book Shows Need for 
Design Protection 


NEw YorK.—Since books are weap- 
ons, the newly published “The Pirates 
Will Get You” (Sept. 5, 1945) is in- 
tended as the spearhead of a new 
campaign for legislative protection of 
commercial designs. The book has 
been written by Sylvan Gotshal, New 
York attorney, and Alfred Lief, editor 
of the American Business Problems 
Series, printed and distributed by 
Columbia University Press ($2). 

Mr. Gotshal is identified with textile, 
fashion and retail interests and has 
played an active role in the anti-piracy 
fight for many years. He lead the pro- 
ponents of the Vestal Bill for copy- 
right amendment, which was passed 
by the House of Representatives in 
1930, and worked on subsequent meas- 
ures before Congress. 

Mr. Lief is the author of biographies 
of Justice Brandeis and Senator Norris 
and is known also for his “Dissenting 
Opinions of Mr. Justice Holmes.” He 
brings to the task a background of the 
interplay of government and economics. 

“The Pirates Will Get You: A story 
of the Fight for Design Protection” 
marshals the reasons for a_ public 
policy of outlawing commercial piracy, 
analyzes the present state of “law and 
disorder” and narrates the struggle 
in Congress to secure a property right 
in original creations. The authors be- 
lieve that protection will promote 
civilian production on a gigantic scale 
and foster peacetime prosperity. 

With the approaching return of pre- 
war competitive conditions in industry, 
where creative design was an impor- 
tant sales factor, piracy is expected to 
run rampant again. Therefore plans 
are being laid to reorganize the Ameri- 
can Council ef Style and Design, a 
leader in the old fight, to rally business 
interest, labor unions, consumer groups 
and artists in the movement and to re- 
vive the campaign in a postwar effort, 
using the book as its manual of arms. 





West Coast Travelers 
Compile Buyers’ Guide 

Los ANGELES, CALIF.—As a gervice 
to the shoe buyers and merchandise 
managers who visit the Los Angeles 
shoe market, the West Coast Shoe 
Travelers Associates have caqmpiled a 
“Roster and Buyers’ Guide” for this 
market. While this book is primarily 
for those buyers in the 11 Western 
States, Alaska and Hawaii, it is for 
distribution to all registered buyers 
in all parts of the country. The guide 
contains a list of the travelers and the 
lines they represent; a cross index of 
the names of the line, names of 
branded shoes and those who sell them 
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YOU PLEASE 


your customer who wants a stylish 
shoe to fit feet distorted by 
Bunions and Enlarged Joints by 
asing Fischer Bunion Protectors, 


> 
baka peoect® 


Made of fine strap leather and wool 
There is a ready de- 

for Fischer 
Bunion and Enlarged 
Joint Protectors for 
the reason it is con- 
sistently advertised 
in consumer maga- 
zines. 

Ask your Shoe Finders 
Dealer. He will be 
glad to supply you. 
ON THE MARKET FOR OVER 40 YEARS 
THE FISCHER MFG. CO. 

3522 N. Downer Ave. 
| Milwaukee ||, Wis. 
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locally, the latter brown down into 
men’s women’s, etc. Permanent heat- 
quarters, which are open to visiting 
buyers, are maintained in the Haas 
Building, this city, by the travelers. 





Personnel Training Stressed 
In Merchandising Booklet 


Cuicaco, Itt.—Proper training af 
personnel is one of the principal recom 
version problems facing the retailer, 
according to an article in What's New, 













compiled by the Merchandising Servite 
Bureau of The Merchandise Mart. Tr 
ditionally prepared for distribution # 
the apparel clinics, held in the mat 
during the women’s, infants’, chit 
dren’s wear and accessories market 
which were cancelled this Summé, 
What’s New was mailed to appar 
buyers throughout the country. 
“Decide now that personnel, just # 
the stocks on your shelves, represent 
an investment and it can be profitable” 
and “that training can be an inspit® 
tion and can be the means of providing 
personnel with the proper tools to pe 
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PROPER BILI 
Ehillrens Shoes 


Nationally advertised, 
promoted also through the 
The | 
leader for many leading 
stores. 


medical profession. 


* 


O’Donnell 


SHOE CORP. 
HUMBOLDT, TENN. 


Copyright 1945 O. D. S. Corp. 
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form their best work,” the article ad- 

retailers. “Not to be overlooked 
is the fact that there is such a thing 
as the management problem, from the 
agile of the ‘help’—the problem of 
faining the boss,” it states. 

Also included in the book is a study 
of the infants’ and children’s wear 
Market and a presentation of clothing 
ttyles for this age group, as well as 
Style’s in women’s apparel and ac- 
tessories. 


Book Gives History of 
Textile Company 


Required reading not only for those 
Studying the industrial history of 
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| village,” 


North America but as well for labor 
and public relations experts and even 
for the history-minded layman is a 


| book published recently by the Pep- 


erell Manufacturing Company of Bos- 
ton. Its title, “Men and Times of Pep- 
erell,” is misleading since, while it is 


an accurately drawn and interestingly | 


written story of the first hundred 
years in the life of that well-known 
textile company, it is also full of his- 
torical allusions of interest and value 
to the more casual reader. Its 107 


pages of text are illustrated with care- | 


fully chosen steel engravings, line and | 


wood cuts and modern halftone repro- 
ductions of photographs. Its author, 
Dane Yorke, sets the pace in the fore- 
word. 

“Founded in 1844 in a small Maine 
he writes, “the Pepperell 
Manufacturing Company now leaves 
its first century and faces forward 
into the second. On its rolls today are 
nearly 8500 workers in five mills lo- 
cated in four different states, and 
spread over a thousand miles of Atlan- 
tic seaboard. Remarkably, in view of 
that geographic distribution, those 
workers and mills make up a close-knit 
team whose leadership and common 
spirit is one of youth, not age. A team 
that is justly proud of a past of 


| achievement, and yet regards that past 


ax merely a promise and guaranty of 
a future to which it looks forward with 
aggressive alertness. A team, moreover, 


| that welcomes the prospect of change 
| in a postwar world with genuine eager- 
| ness.” 


—__— 


Launch Salesman 
Recruiting Booklet 


MISHAWAKA, IND.—A new salesman 
recruiting booklet, released recently by 
the Mishawaka Rubber & Woolen Mfg. 
Co. for distribution the country over, 
contains the first company announce- 
ment of the intensive sales recruiting 
and training program the company is 
inaugurating to meet the challenge of 
postwar competition. The booklet, en- 
titled “Do You Fit Into This Picture?”, 
cites the advantages of selling a na- 
tionally known line of footwear for an 
established firm. 

The booklet carries illustrations of 
some of the typical numbers that will 
roll off Ball-Band’s production lines in 
the future. 


Spring Openings Announced 


The following official openings of 
Spring shoe lines have been announced: 
The St. Louis Shoe Manufacturers’ 
Association members will hold their 
showings at the Hotel Statler and in 
members’ showrooms in St. Louis the 





| 
| 


week of Oct. 14. The Guild of Better 
Shoe Manufacturers will hold their | 


openings in their New York showrooms 
the week of Nov. 5. 











An X-Ray Shoe Fitter in your 
store or department. . . plus 
X-RAY store and window 
signs . . . gives your store last- 
ing identity as the place to 
go for modern scientific fitting 
service. That identity is worth 
more today than ever be- 
fore Shoe rationing and war- 
time shortages have proved 
the value of X-Ray Fitting to 
millions who had not been 
familiar with its benefits. 

If you are equipped for X-Ray 
Fitting, make the most of it! 
Use X-Ray window decals, 
store signs and promotional 
plans and advertising helps 
to keep your X-RAY Fitting 
Service before your custo- 
mers and prospects. If you 
haven't an X-Ray, arrange to 
get one as soon as possible. 


The Original is 
Worth Waiting For! 
Deliveries are still 
the Original X-Ray 
riginal X- 
San Wists isa 
bag, you may be able 
to get one sooner than 





you antic — but 
place a NOW 
to insure ear pos- 


sible delivery. 


LM) TS 


X-RAY 


SHOE FITTER uc. 


3533 NORTH PALMER STREET 
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PLAID SHOE LACES 

















PLAID SHOE LACES in stock 
for IMMEDIATE DELIVERY 
Write for Coler Card TODAY 


LYONS & COMPANY 
120 Duane St., New York 7, N.Y. 
QUALITY SHOE STORE SUPPLIES fer 44 years 








PLAID SHOE LACES 
In all popular colors 


Orders taken for immediate delivery 


A. J. BERGREN CO. 








325 W. Monroe St., Chicago 6, Ill. 
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OCCASINS 





GIRLS’ 











‘GIRLS' BROWN ELK 
CAMP MOCCASINS 


Brown No-Mark Soles 
In Stock At Once Delivery 





$1.65 Sizes 4 to 9 


Write for Folder 


CONJOR SHOE COMPANY 
287 Broadway New York 7, N. Y. 














CHILD'S SLIPPERS 








Buy Victory Bonds | 























Juvenile Shoe Campaign Hits City Markets 





Roberts, Johnson & Rand Launch Consumer Promotion in Major 
Cities After Test Campaigns in Chicago—Special Mailing Piece 
Sent to Dealers 


St. Louis, Mo.—Roberts, Johnson & 
Rand Division, International Shoe 
Company, has fired the opening guns 
in its drive for large-scale metropolitan 
market distribution of juvenile shoes. 


te tot a gitt 





Sample ad to appear in big city news- 

pepers throughout the country to ac- 

quaint customers with the features of 
Poll Parrot Shoes. 


Taking the best-known of its many 
advertised brands, Poll-Parrot shoes 
for boys and girls, the company is now 
launching a major effort in the country’s 
largest cities, after having completed 
a series of test campaigns in Chicago, 
the first of which appeared in the Fall 
of 1944. 

The current “Back-To-School” pro- 
motion is appearing simultaneously in 
the Chicago Tribune, Baltimore Sun, 
Dallas Morning News, St. Louis Post- 


Dispatch and San Francisco Examiner, 
Among the cities to be added in the 
near future are New York, Los Angeles 
and New Orleans. 

Announcing the campaign to the 
company’s dealers is a huge two-color 
mailing piece. Developed along theatri. 
cal lines, the piece tells the story of 
the success.of the first test campaigns 
with excerpts from letters of numerous 
Chicago dealers. 

There then develops a smash effect 
that points out to the dealer “the ac 
cepted value of continuing to promote 
when you already have a_ sell-out,” 
Finally the piece opens to its full size 
22 x 34”, dividing itself into two major 
units, one headed: “Here’s What We 
Plan To Do For You!, the other: “Here 
is ALL We Want You To Do!” 

Illustrated are all of the newspapers 
to be used, a typical advertisement, and 
a unit indicating: “$16,000,000 Extra 
Circulation in August, September and 
October Alone!” 

“We call it our ‘atomic bomb’ can- 
paign,” says M. H. Cable, advertising 
manager of Roberts, Johnson & Rand, 
“because we’re letting it go off from 
market to market, like one atom set- 
ting off another.” 

The reasoning behind this gradual 
expansion of the campaign, according 
to Mr. Cable, is to permit the com- 
pany’s advertising and sales depart- 
ments to work closely with dealers in 
the various territories, in the develop- 
ment of tie-in efforts before moving 
along to new markets. 

The present shortage of shoes and 
likelihood of continued rationing are 
not the least of the company’s 
problems, but dealer enthusiasm 
is reported to be running high. The 
situation is helped somewhat by Rob- 
erts, Johnson & Rand’s promise that 
any and all increases in allotments will 
go to present dealers first. 





Observe 32nd Year 


LA Crosse, Wis.—Haraldson’s Shoe 
Store, here, observed its 32nd year of 
operation recently. The store was 
founded in 1913 by John B. Haraldson 
who came to La Crosse when he was 
21 years of age. Previous to opening 
his own store, he was employed by the 
Morkved Shoe Store, Arenz Shoe Co. 
and Frey Shoe Co. 

Mr. Haraldson is active in civic 
affairs. He is a charter member and 
past president of the La Crosse Busi- 
ness Men’s Club, and for a number of 
years has been president of the Salva- 
tion Army advisory board. -He is asso- 
ciated with the Knights of Pythias and 
the Masons. In 1942 he was president 
of the Northwestern Shoe Retailers’ 





Association. 

When the store opened it occupied 
less than one-third of the floor space 
in the building, the rest being used 
for shoe repairing and storage. As the 
business grew and expanded, the shoe 
repair department was discontinued. 


Leases Duane Street Corner 


New YorK—Announcement was 
made this week that the Selburn Shoe 
Co., of which Robert Seltzer is proprie 
tor, has leased the entire corner at 
Duane Street and West Broadway (158 
Duane Street). The company offers & 
complete line of merchandise for the 
family shoe store, including men’s, 
women’s and children’s footwear. 
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IN STOCK 


te Real Fine Leather Sole and U 


. se Brown, Blue, Red and 
% Compo Process 
% Full Platform 

Sizes 6 to 12 


158 DUANE STREET 


MEN'S ALL LEATHER SLIPPERS 


AT ONCE DELIVERY 
NON-RATIONED 





VICTORY SELLING FEATURES | 


Shoes, Slippers, Rubbers 
For Men, Women and Children 


GERDA FOOTWEAR COMPANY 


NEW YORK 13, N. Y. 
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eep Them Coming to You.. 
For Good Shoe Repairing 


ELYRIA 













THE 1-T-S COMPANY 


OHIO 





Juvenile Store Builds Thriving Business 


Tommy Tucker Boot Shop in Toledo, O. Gives Personalized Service 
to Children—and Finds That It Pays! 


ecano, 0O.—Some folks start a busi- 
ness on a shoe string and build a 
pyramid. To say that the Tommy 
Tucker Boot Shop, at 812 West Central 
Avenue, here, started their thriving 
retail trade with a nursery rhyme and 
a little ingenuity, would be a gross un- 
derstatement. 

It needed something besides that, for 
it took the current owner of the shop, 
Frank G. Tucker and two business 
partners, Charles S. and Carl V. Faus- 
ter, much plugging to make a success of 
a neighborhood shoe store. The threemen 
pooled their savings in 1929 and pur- 

a general store at the Central 
Avenue address. By 1932 it was reel- 
ing under the blows of the depression. 

Something drastic had to be done, 
and done fast. It was decided to spe- 
tialize in children’s shoes. That is 
when the newly reorganized business 
tame to be known as the Tommy Tucker 
Boot Shop. 

Mr. Tucker, who is a veteran of 
Many years’ experience in the leather 
and shoe trade, knew that all too 
often shoe stores are negligent where 
the children’s departments are con- 
cerned. On the basis of this knowledge 
he sold the idea to his associates. 


September 15, 1945 





Young children are difficult to 
handle. Mr. Tucker is fully aware of 
this fact, and he drove the point home 
to his sales staff. The salespeople soon 
learned the profit in patience. 

Now after 13 years of operation, the 
business is definitely a going concern. 
Although the war has had its share 
in making things difficult at this chil- 
dren’s specialty store, Mr. Tucker and 
associates look forward to a banner 
business once shoe rationing is lifted. 

The Tommy. Tucker Shoe store man- 
agement have no immediate plans for 
expansion, except to acquire a com- 
plete stock of the type of shoes they 
carried prior to rationing. The store’s 
prewar inventory showed something 
like 15,000 to 18,000 pairs of shoes a 
year. Until things return to normal 
they must be content to operate on 
about half that amount. Nevertheless, 
a steady flow of regular customers 
makes its way to the Tommy Tucker 
shop. Trade is not confined wholly to 
Ohio, but comes from points as far 
distant as Chicago, Michigan, Canada 
and Indiana. 

At the present time there are only 
three salespeople on the staff, including 


Mr. Tucker who is active head of the 


store. On occasion, one or both of 
the Fauster brothers lend a hand, and 
on Saturday’s there’s extra help to 
take care of the out-of-town influx. 

Mr. Tucker’s experience in the shoe 
field dates back to when he was a 
child. He started as a youngster with 
the L, Frank & Son shoe firm in Toledo. 
Subsequently he joined the H. M. & R. 
Shoe Company, where he remained for 
19 years. He was also with Nehausel’s 
department store, Toledo, for about 
eight years. 


January-Through June 
Production Up 6.6 Per Cent 
[CONTINUED FROM PAGE 103] 


806 pairs, a gain of 43 per cent over 
that for the same period the preceding 
year. 

Output of misses’ and children’s 
shoes came to 5,565,112 pairs in June, 
compared with 5,495,798 pairs in May 
and 4,453,960 pairs in June, 1944. Total 
for the January through June period 
was 29,679,422 pairs, an increase of 
24.1 per cent over that for the same 
months in 1944. 

Infants’ and babies’ shoe production 
in June reached 3,056,993 pairs, a gain 
over the 3,036,161 pairs produced in 
May and the 2,470,040 pairs produced 
in June of last year. For the first six 
months of 1945, production in this 
classification amounted to 18,177,526 
pairs, 29.5 per cent higher. 
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HEAVY BROWN UPPERS $4.45 | 


ORTHOPEDIC RUBBER SOLES 
IN STOCK 


. 





| 
MEN'S SIZES 6-12 $1.45 
BOYS’ SIZES 1- 5 $1.40 | 

WRITE FOR FOLDER 

GIRLS’ and OTHER MOCCASINS and SLIPPERS 


CONJOR SHOE CO. | 
287 BROADWAY, NEW YORK CITY | 





FOOT BATHS 








Sell Your Customers 


foot care and 
comfort at a 50% 
profit. 


Retails $1.00 per 8-07. 
box. 


| 
Cost $6.00 per doz. | 
Money back 
guarantee. | 
| 


To a it is 
to sell profitably 
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RUBBER FOOTWEAR 
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MEN'S SNUGFIT RUBBERS 
Pat. Molded Process assures perfect St. 
CLOG #2068 75¢ or. Terms 2% 10 
Detroit. Packed 24 pr. 
asst. or solid sizes, 
mod. large. 
or wire. 
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James J. McKenna 


Provipence, R. I. — James J. Mc- 
Kenna, for more than 40 years buyer 
for the shoe department of the J. O. 
San Souci Co., in the Olneyville section 
of this city, died recently after a long 
illness. As a young man, Mr. Mc- 
Kenna was on the road for a few years 
and then joined the San Souci company 
as salesman, later becoming buyer. 





Obituaries 







| 





Joseph Schwartz 


New YorkK.—Joseph Schwartz, New 
York sales representative for the 
Juvenile Division of W. B. Coon Co., 
Rochester, New York, died recently at 
Jewish Memorial Hospital after a brief 
illness. He was 59. 

Mr. Schwartz had been connected 
with the juvenile end of the Coon busi- 
ness ever since they took this over 
from F. A. Kuhnert Co. about five 
years ago. Previous to that he had 
been connected with Huffine & Clark 
in Rochester, and some years ago had 
been in business for himself in the firm 
of Posner & Schwartz. 

Mr. Schwartz is survived by, his 
widow, Mrs. Bessie Schwartz; a son, 
a daughter and a brother. 

Funeral services were held in West 
End Funeral Chapel. 





Isaac Gutenstein 


New YorkK.—Isaac (“Big Ike”) 
Gutenstein, 75, known throughout the 
trade as the dean of shoe travelers, 
died recently at the Park East Hos- 
pital here. 

Mr. Gutenstein had been a shoe trav- 
eler since 1889 when he began his 
career by traveling for the old Arnold 





Gave Life for Country 





Beverly Hills, Callif—Lt. Paul Allison 
Jesberg, Jr.. USAAF., who was killed in 
action over the Ryukyu Islands, as re- 
ported in our September Ist issue. Lf. 
Jesberg, the son of Paul A. Jesberg of 
Jesberg's Walk-Over Shoe Store, had 
planned to enter the business as his 
father's assistant after the war. He had 
received the Air Medal, and was recom- 
mended for the Presidential Unit Cita- 
tion. He leaves his parents; his widow, 
Mrs. Ruth Jesberg; a son, Paul Ill; and a 
sister, Mrs. James E. West, Jr. 


Sessler Company. In 1893 he joined 
S. Rauh & Co., with whom he’ m 
mained until his death. In recent 

he had also represented the shoe 
sion of the I. B. Kleinert Co. 

Mr. Gutenstein, who was know 
affectionately as “Big Ike” in forme 
years, and more recently as “Une 
Ike,” often made the proud boast that, 
until 1943, he had never missed a busi. 
ness trip. 

He is survived by his widow, Mrs 
Jennie O’Neill Gutenstein; a daughter, 
Dorothy; and a son, Lt. Richard Gor. 
don, of the Army Air Force. 








Nicholas Klos 


FREEMONT, O.—Nicholas C. Klos, 64, 
owner of Klos Shoe Store, here, died 
recently at his home. 

Mr. Klos, who was born in Germany, 
came to this country 40 years ago. To 
ward the end of the year, 1881, Mr 
Klos obtained work in a Fremont shoe 
shop,-and remained in the retail shoe 
business until his death. In recent 
years his son, Lawrence, has been ip 
active charge of the business. 

Mr. Klos was affiliated with various 
chruch organizations, including the 
DeSoto Assembly, Knights of Colum- 
bus, and Catholic Knights of Ohio. He 
was also a member of the Elks. 

Six children survive, four daughters 
and three sons. There are also 17 
grandchildren and one great-grand- 
child. 

Funeral services were held at St. 
Joseph’s Church; burial was in the 
church cemetery. 





William C. Fischer 


Enpicotr, N. Y.—William C. Fischer, 
53, assistant to the vice-president of 
Endicott-Johnson Corp., in charge of 
the retail stores division, died recently 
of a circulatory ailment. 

Mr. Fischer was a former major 
league catcher, playing with Pitts- 
burgh, Toronto and Brooklyn baseball 
teams before coming to Endicott, N. Y., 
as athletic director for Endicott 
Johnson Corp. He developed a base 
ball team for the shoe company which 
achieved a national reputation among 
industrial teams. When the company 
curtailed its recreational activities 4 
number of years ago, Mr. Fisher joined 
the retail stores division. 

He was stricken about a month ago 
while on a business trip and after 
being hospitalized in Johnson City was 
taken by airplane to Richmond, Va, 
where he died. 

Surviving him are his widow, the 
former Miss Mary Conley of Apalachin, 
and two sons, William C. Fischer, Jt, 
of Washington, D. C., and Robert 
Fischer, now in the Navy. 
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5% — 1ODAYS 
PATERSON, N, J. 


Rayon Mule 
With Elastic 
Ruffled Back 
Strap andFea- 


ine* Leather /- 


324 MARKET STREET 


indoor and Outdoor Casuals 















Colors: Red, peach, royal 
blue and light blue. Packed 
36 pairs to case. Sizes 4-9. 


IMMEDIATE DELIVERY 








BETA FOOTWEAR COMPANY 


e PATERSON, N. J. 
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Mrs. Annie Gillies 


Detroit, MicH.—Mrs. Annie Gillies, 
died here recently. She was the mother 
of John Gillies, general manager of the 
Hocking and Gillies Shoe Stores, oper- 
ating several independent stores in the 
Detroit area and in nearby towns, and 
of Mrs. Richard H. Hocking. The lat- 
ter is the wife of the other partner in 
the chain, and is also the state repre- 
sentative for the Doerman Shoe Manu- 
facturing Company. Four other chil- 
dren also survice. 





Morris Wolfe 


CINCINNATI, OHIO— Morris Wolfe, 
45, well known in retail shoe circles 
and associated in sales capacity with 
Marshall Shoe Company, died recently 
in Jewish Hospital of a heart attack. 
He had been a patient for a week. 

He was a native of Paris, France, 
and had liyed in Cincinnati for 30 
years. 


He leaves his widow, Mrs. Anna 
Wolfe; a son, Norman Wolfe; two 
brothers, Alex Wolfe, and Henry 


Wolfe; and a sister, Mrs. Clara Brosler. 





George Huelsman 


CINCINNATI, OHI0— George Huels- 
Man, 78, retired leather worker and 
well-known in the industry, died re- 
cently in Deaconess Hospital. He was 
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a native of Germany but had lived in 
Cincinnati for 62 years. 

He leaves two sons, Harry and 
Joseph Huelsman, and four daughters, 
Mrs. Mamie Roth, Mrs. Lillian Postel. 
Mrs. Martha Noll and Mrs. Nora Flack. 





John Martin 


Kansas City, KANs.—John Martin, 
62, who has operated a shoe store at 
706 Central Avenue, for forty years, 
died recently at Cheyenne, Wyoming, 
where he had gone the week before. 

Mr. Martin was born in Austria, and 
at an early age came to Kansas City. 
He has been a member of St. Luke’s 
Luthern Church forty years. 

He is survived by his widow, Mrs. 
Elizabeth Martin, four daughters, one 
son, and a stepson. 


Pvt. Paul E. Lamb 


Topeka, Kansas—Pvt. Paul E. 
Lamb, who before he entered the Army, 
managed the Louvre Boot Shop here 
for several years died in a Japanese 
prison camp in the Philippines on July 
8, 1942, according to word received re- 
cently from the War Department by 
his parents, Mr. and Mrs. Ernest M. 
Lamb, of this city. 

Pvt. Lamb who went overseas and 
was in the Philippines before the fall 
of Corregidor, was listed by the War 
Department on May 8, 1944, as “pre- 





sumably dead” after being “missing” 
for more than two years. He was or- 
dered overseas under sealed orders in 
October, 1941, before Pearl Harbor. 





John Sosinsky 


Dayton, Ky.—John Sosinsky, 82, 
who operated the Economy Shoe Store 
in Dayton, Ky., for many years prior 
to retirement, died recently at his home 
in Bellevue, Ky. He leaves a daughter. 





Benjamin Lowenthal 


CINCINNATI, @HI0.—Benjamin Low- 
enthal, 48, member of the board of 
directors of U. S. Shoe Corporation and 
former’ Cincinnati stock broker, died 
recently in Brooklyn, N.. Y. 

Besides his widow, Mrs. Irene Low- 
enthal, he leaves a son, Leon, a daugh- 
ter, Deborah; three brothers, Alex, - 
Maurice, and Charles; and three sis- 
ters, Mrs. Leon Berolzheumer, and the 
Misses Launzet and Esther Lowenthal. 


Frank M. Petot 


LOUDONVILLE, O.—Frank M. Petot, 
82, died recently after a lingering ill- 
ness. He had operated a shoe store 
here for about 60 years. 

Mr. Petot retired from the shoe busi- 
ness in 1988 when he sold his store to 
Earl D. Lutz. From 1921 to 1938, Mr. 
Lutz had been Mr. Petot’s partner in 
the business. 
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WOMEN'S 
D'ORSAY SLIPPER 


Vari-Colored Stitching on 
Natural Linen with Blue Trim 











Case Lots 
36 pr. to case Sizes 4to? 
Non-Rationed In Stock 


IMMEDIATE DELIVERY 
O.P.A. Shoe Wholesaler #201-42 


PLOTKIN BROS. 


47 West 34th St. New York 1, N. Y. 











SLIPPERS 
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MISSES’ 
BENGALINE SLIPPERS 


Wine or Royal Blue 
with White Bunny Collar 








STOCK 
#203 





36 pr. to case 
Case Lots Sizes || to 3 


NON-RATIONED 
In Stock Immediate Delivery 


O.P.A. Shoe Wholesaler #201-42 


PLOTKIN BROS. 


47 West 34th St. New York 1, N. Y. 

















New Products 


New Plastic Leathercloth 


TOLEDO, OH1I0—-One of the new ma- 
terials to come out of the war is the 
new Tolex, developed and -manufac- 
tured by Textileather Corporation, 
here. This new plastic leathercloth 
combines color with wear-resistance. It 
is available in a wide variety of colors 
and many patterns and finishes. 

Tolex is easy to clean with a damp 
cloth or cleaning fluid. It has shown 
ability to resist flexing, folding, abra- 
sion acids, alkalies, fire and other de- 
structive forces. 


Transparent Sun Shades 
For Store Windows 


Los ANGELES, CALIF.—Transparent 
sun shades for store windows are back 
on the market, according to an an- 
nouncement by Sunfilter Shade Co., 
1063 S. La Cienega Blvd., Los Angeles. 
These shades, which are custom made 
for each individual window require- 
ment, protect displayed merchandise 
against fading and drying out. 





New Tool May Increase 
Pigskin Output 

WASHINGTON.—For the first time, 
large supplies of domestic pigskin— 
possibly as much as 2,000,000,000 
square feet annually—may be pro- 
duced as a result of research by the 
Engineering College staff of Cornell 
University, under sponsorship of the 
War Production Board, in designing 
equipment and developing feasible 
methods for the flaying (skinning) of 
hog carcasses, WPB’s Office of Produc- 
tion Research and Development has an- 
nounced. 

Working with the Portland Abattoir 
at Portland, Me., the Cornell investi- 
gators have developed a power-oper- 
ated flaying knife which is an adapta- 
tion of the sheep clipper of wool 
shearer. 

The project was originated in Febru- 
ary, 1944, because of the critical short- 
age of leather in the United States, 
OPRD said. Very little skinning of 
hogs has ever been done in the United 
States, because removing the hide 
from the carcass by hand, using 
a sharp skinning knife, is so difficult, 
expensive and time-consuming. 

Although the tool for flaying hog 
carcasses will cut the hide cleanly from 
the legs and head of the animal, the 
Cornell project staff believe it is not 
economical to remove the hide from 
these parts. Cutting the skin only from 
the main body of the hog would give 
about 15 square feet of high quality 
leather per animal, OPRD said. Since 
150,000,000 hogs are slaughtered an- 
nually by the large packing houses, 
the amount of leather that could be 
realized would be well over 2,000,000,- 
000 square feet per year. 
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BOOTEES 
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MISSES’ BLUE 
SPUN RAYON FLEECE BOOTEES 
With Red Collar and Trim 











Case Lots 


36 pr. to case 


NON-RATIONED 


Sizes |!-3 


In Stock Immediate Delivery 
O.P.A. Shoe Wholesaler #201-42 


PLOTKIN BROS. 


47 West 34th St. New York 1, N.Y. 











SCUFFS 








BENGALINE 
SCUFF 


Royal Blue or Red—with 
Pink Lining 





Case Lots 


Sizes4to9 36 pr. to case 


NON-RATIONED 
In Stock Immediate Delivery 
O.P.A. Shoe Wholesaler #201-42 


PLOTKIN BROS. 


47 West 34th St. New York 1, N. Y. | 
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Speciticetions of 
Fleur-O-Lier Manutecterers 
ELECTRICAL TEST 
LABORATORIE 
NEW YORK N 





2116 Keith Building, 


YOU 


nétweiie LIGHTING 





FLEUR-O-LIER 


;.. tops in fluorescent lighting fixtures because they’re 
built to definite specifications; checked and Certified 
by Electrical Testing Laboratories, Inc. Made by more 
than 30 leading fixture makers. Get the best—specify 
Fleur-O-Lier. 


FLEUR-O-LIER (0cgacterer: 


CERTIFIED FIXTURES FOR FLUORESCENT LIGHTING 
Cleveland 
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CHILDREN’S 
CALIFORNIA PROCESS SLIPPERS 


No. 565 — Bive, Wine 
Net — 10 Days $1.80 


© Flexible California Con- 
struction 
© Hard Leather Soles 


MODERN SHOE COMPANY 
97 Duane Street « 


New York 13, N. Y. 


CHILDREN’S | 
FELT BOOTIES 
No. 34 
Sizes 3-8 $.69 2-2 $.81 


I Felt 
Felt Collar 


Khoki and Blue @ 
Leatherette Covered 
Paaded Soles 





Unusual Service for 
Customers 


Sr. Louis, Mo.—During the St. Louis 
newspaper strike, the Winthrop Shoe 
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Company rendered its clients an emer- 
gency news service by seeing to it that 
each one of its customers in the St. 
Louis area received an out-of-town 
paper each morning. 

Deprived of their St. Louis news- 
papers at the time when Gen. Mac- 
Arthur was preparing to enter Tokyo, 
customers were eager for news of 
national and international events. 

When Chicago newspapers could not 
accept new subscriptions because of 
newsprint shortages, Winthrop had 
papers purchased on the street in Chi- 
cago and had them flown to St. Louis 
so that they were on the desks of their 
customers each morning. 





Admitted to Partnership 


FRANKFoRD, Ky.—-Robert L. Nuchols 
and T. M. Thompson have been ad- 
mitted to partnership in the firm of 
I. Davis, retail merchants here. Both 
men have been connected with the store 
for over 27 years, starting as school 
boys in part-time employment. 

The store was founded by I. Davis 
who died in 1931. The present senior 
partners, his sons, David P. Davis and 
Adolph M. Davis, continue their execu- 
tive activities. 


September 15, 1945 





Agency Specializes in 
Juvenile Advertising 


New YorkK.—S. Harold Labow has 
opened an advertising agency to spe- 
cialize in children’s and teen-age ad- 
vertising and sales promotion. He has 
been in the field for many years. 

The development of many new maga- 
zines for children and teen-agers as an 
advertising medium has created a need 
for an advertising service which prop- 
erly interprets the copy and merchan- 
dising slants aimed for these age 
groups. 





Returns to St. Louis Firm 


St. Louis, Mo. — T/Sgt, Phillip 
Cohen, son of Jack M. Cohen, presi- 
dent of Fashion-Thimble Shoe Com- 
pany, St. Louis, was recently dis- 
charged from the Army after four 
years of service, three and one-half 
years of which were in overseas duty. 
He was connected with the first Army 
in France and Germany. He arrived 
home with five battle stars, a Presi- 
dential Citation and the citation for a 
Bronze Star for invaluable service in 
organizing and training of his bat- 
talion,. . 

Mr. Cohen has resumed his duties as 
assistant buyer to L. C. Zellinger, 
vice-president of Fashion-Thimble. The 
Fashion-Thimble Company operates 
over fifty stores and departments in the 
Middle West. 





General Shoe Corp. 
Net Sales $38,037,125 


NASHVILLE, TENN.—Net sales of 
$38,037,125 for the nine months ended 
July 31 have been reported by, General 
Shoe Corp., here. This figure compares 
favorably with net sales of $32,265,766 
for the same period in 1944. 

Net profit for the nine-month period 
was reported as $850,209, compared 
with $742,617 for the same months the 
previous year. This represents an earn- 
ing of $1.36 per share, compared with 
$1.14 in the previous year. 





Halt Construction of 
Rubber Sole and Heel Plants 


Jounson Crry, N. Y.—All work has 
been stopped on the construction of 
three factories for the making of rub-, 
ber soles and heels here. The factories, 
which were almost completed when 
peace came, were being built by the 
Defense Plant Corp. and were to be 
eperated by Endicott-Johnson Corp. 
The buildings have a floor space of 
122,000 square feet and involved an 
outlay of $2,747,000. 

Charles F. Johnson, Jr., vice-presi- 
dent of Endicott-Johnson, stated that 
disposal of the property is up to the 
Defense Plant Corp. He said that the 
shoe company had no announcement to 
make at present concerning any plans 
it might have with regard to the plants. 
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DANIELS 


DANIELS SCOOPS THE 
FIELD AGAIN! 


SPARKLING GENIUS 


Black, Brown and Blue Suede Studded with Colorful 
Sequins and Beads. Specify Colors Desired When 


Ordering. ‘$2.50 PER PAIR 
No Less Than 6 Prs. Orders Accepted. 


BUY FAST—LIMITED QUANTITIES ON HAND! 


DANIELS MANUFACTURING CO. 
8520 - 20th Avenue, Brooklyn 14, N. Y. 





WOMEN'S D'ORSAY 


ial ell 











INDOR-EES 


WOMEN’S D’ORSAY 
Leather Sole 





Rayon yom. and Quarter 
th Satin Collar. 
COLORS: Royal Biue, Wine 
Sizes: 4 to 9 
to case assorted sizes. 
Minimum pod 18 pr. per color. 


Packed 36 pr. 


Immediate Delivery 


Play Slippers—Sport 
19 So. Wells St., Chicago 6, Ill. 

















Buy Victory Bonds 
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R: T. Graff, owner of Graff’s Shoe 
Store, Delaware, Ohio, has sold his 
store to Bob Burns who will operate it 
under the name of Bob Burns Shoes. 
The store is one of the oldest shoe 
stores in Ohio. It was started by C. F. 
Graff in 1863, and R. T. Graff took over 
its operation in 19138 after the death of 
his father and his brother. Mr. Graff 
has spent 53 years in the shoe business. 
Mr. Burns was formerly associated with 
the C. J. Wilson Co., Delaware, Ohio. 

+ 


* * 


Franck C. Remick, head of F. C. 
Remick & Co., shoe dealers, Portsmouth, 
N. H., was named as a delegate-at- 
large at the annual meeting of the New 
Hampshire Seacoast Regional Develop- 
ment Association held at the Rye Beach 
Club. 

~~ * . 

W. R. Mathis has purchased the 
Frederick Shoe Shop, Princeton, Fia., 
and will take over the operation of the 
business at once. 

+” * + 


Saul A. Weingarten, president of the 
London Shoe Company, Miami Beach, 
has purchased one of the show places 
of Miami Beach, on Pine Tree Drive, 
and will make this his permanent 


home. 
7 7 . 


George E. Jordan, owner of Jordan’s 
Shoe Store, Ocala, Fla., and Miss 
Teresa Katherine Heintz were united 
in marriage recently, the ceremony tak- 
ing place at the Blessed Trinity Catho- 
lic rectory. After a short wedding trip 
Mr. and Mrs. Jordan will return to 
Ocala where they will make their home. 

+ + . 


Ray DuBois, after nearly 18 years 
with the Nebraska Clothing Company 
shoe department, Omaha, Neb., has be- 
come sales manager for the Driscoll 
Leather Company of Omaha. 


*- * * 


Francis P. Murphy, head of the J. F. 
McElwain Co., shoe manufacturers, in 
Nashua and Manchester, N. H., and 
former governor of New Hampshire, 
was honored during a two-day com- 
munity carnival at the Community Cen- 
ter in Winchester, N. H. Mr. Murphy, 
donor of the community building, 
known as the Ellen Lambert Murphy 
Memorial, expressed his appreciation of 
the testimonial. 

+. + - 

George Bitzer, owner of Southwood 
Shoe Company, Portland, Ore., has ac- 
quired lease on a new location which 
was formerly occupied by Broadway 
Shoe Shop, now liquidated. The new 


‘store will be completely remodeled and 


modernized. An entire floor will be de- 
voted to children’s shoes, in addition to 
present lines for women and men. 
* 7 - 
George Nacht, who was merchandise 
manager of women’s footwear at the 


About Shoe People 


Spencer Shoe Corporation of Boston, is 
joining Sears-Roeback as a buyer of 
women’s shoes for both the mail order 
and retail divisions. 


* * * 


Miss Silvia Shields has been appoint. 
ed advertising manager and display dj. 
rector of A. S. Beck Shoe Corp. Miss 
Shields was for eight years publicity 
director in charge of advertising and 
display at Goodwins, Brooklyn and 
Jamaica, N. Y., and previously was ad- 
vertising manager of the David's retail 
chain and Martin’s, Brooklyn. 


» * * 


Harry Binder and Abe Furman have 
changed the name of their shoe manv- 
facturing company from A & H Shoe 
Co. to California Wegees. Location of 
the plant is the same, 212 S. Spring 
St., Los Angeles. Both partners are ex- 
perienced shoe makers from the Boston 
and New York districts. 


Belmont Block has opened a Southern 
California sales office at 1007 Haas 
Building, Los Angeles for the Mid Con- 
tinent Footwear of Minneapolis. He 
has received his honorable discharge 
from the Merchant Marine where he 
served as a lieutenant (s.g.) for three 
years. 

« . 7 

Emil Goldman is now representing 
the Lester Pincus line of New York 
made shoes after being Dunn & Me 
Carthy’s Southern California sales 
for the past 14 years. Mr. Goldman 
now making his permanent sales h 
quarters in the Haas Building, 
Angeles. 

” - + 

William J. Rogers has purchased the 
interests of William J. Ferralli in thé 
former Rogers-Ferralli Shoe Co. of Les 
Angeles. Name of the business has beew 
changed to Rogers of California. 


~ * * 


Don Lee has opened a children’s shoe 
department in Barry’s Children’s Stor 
at 2317 Chestnut St., San Francised 
This is one of the many which are @ 
be opened in northern California. 

* * * 


J. H. Conrad, who operated the shoe 
department in Meyer’s Department 
Store, Whittier, Calif., has opened his 
own store at 105 Ss. Greenleaf St, 
Whittier. 

. * * 

William J. Collat and Leo Milchel 
have formed a partnership in man 
turing casual, house and beach shoes 
Los Angeles, under the name of S 
Shoes of California. Mr. Collat 
with The Sterling Shoe Co. of Au ’ 
N. Y., coming to Los Angeles as a 
ner in California Shoes, Ltd. He 
cently sold his interests there 
started this new business. Mr. Mil 
has been factory superintendent in both 
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ss Carolyn and Cobbler plants of Los 


ues. 
~ * * 


faward Teuninck has sold his prop- 
~ on Mechanic Street, Farmington, 


‘to "Hy H., where he has conducted a boot 
a pl shoe making shop for a number 

years. 

/* * ~ 

Announcement has been made of the 
1 appoint. nt marriage in Boston of A. Burt- 
isplay di. of the H. O. Rondeau Shoe Co., 
orp. Miss Farmington, N. H., to Miss Avalyn 
publicity of New York City. The couple 
sing and Byere attended at the quiet ceremony 


lyn and [iy Mr. and Mrs. H. O. Rondeau. After 











r was ad. f, two weeks’ wedding trip, they will 
d’s retail] Beside in Farmington. 
7” * * 

Joseph Dewey, who managed the 
nan have pe section of Block & Kuhl Co.’s store 
Ye manu. fi Aurora, Ill, has been appointed 

H Shoe jayer of women’s shoes for the entire 
ation of chain of fourteen Block & Kuhl stores 
. Spring in Mlinois. The former buyer, Joseph 
: are a Nathan, is going into business for him- 
© Boston wif in the M & B Boot Shop, Gary, 

Ind. 

{ . * + 
: Henry Mendelson, who recently re- 
southern amy! his position of sales manager 
7 Haas for Carlisle Shoe Co., Carlisle, Pa., is 
Aid Con- Snow a partner in Shari’s, operating 
lis. He Biased departments in Konner’s, Pater- 
ischarge sn, N. J., and Irving’s, Erie, Pa. 
here he Berman Shapiro is president of the firm 
© three Bwhich is planning to open leased de- 

partments in additional stores. 
senting 
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VULCANS 


“CONTROLLED MEASUREMENT” 
MODEL-MAKING 


® 


hit-or-miss hand operations — assures 
equal distribution of measurements in all sizes and widths 


Controlled by patented automatic machinery, all last models by Vulcan are 
reproduced in the contours of the original 4B model. That is why shoes made 
over Vulcan Lasts are always BETTER fitting—why ungraceful looking 
shoes in the top sizes and narrower widths are virtually unknown. Many 
shoe manufacturers have availed themselves of Vulcan's “Controlled Measure- 
ment” Lasts. It is they who are satisfying more retailers — and consumers — 
with shoes that fit right ... with shoes that look right . . . in all sizes and widths. 


rn 


VULCAN? 


GENERAL OFFICES: 


LAST PLANTS 
| Portsmouth, Ohio; Johnson City, New York; 
| St. Louis, Missouri; and Brockton, Mass. 


PORTSMOUTH, OHIO 


HEEL PLANTS 
Portsmouth, “Ohio; Johnson City, New York; 
Teutopolis, illinois; and Rochester, N.. Y. 








Charles Marran of Spencer Shoe 

| Corp., Boston, Mass., has been ap- 
pointed general merchandising man- 

| ager and buyer of women’s shoes, 
hosiery, slippers and rubber footwear, 
succeeding George Nacht who recently 
resigned this position to join Sears, 
Roebuck & Co. 


* * * 


Elmer Nordstrom, one of the down- 
| town and university district shoe mer- 
| chants of Seattle, Wash., has recently 
| joined the group of merchants support- 
| jing the Capitol Hill Youth Center. The 
| shoeman becomes a sustaining member 

of this youth center though his stores 


are not located in the Capitol Hill dis- 
trict where the youths are to benefit 
from the program which his monthly 


contributions will help to provide. 
> . . 


Lou S. Hall, whose home is in De- 
troit, has just completed his 35th 
yeas as a shoe traveler and has no in- 
tention of quitting. Since 1942 he 
has been on the road for the Marion 
Shoe Division of Daly Bros. Shoe Co. 
His first job as a shoeman was with 
Wolfe Bros., of Columbus, Ohio. That 
was in 1910. Following that he was 
with the F. M. Hoyt Shoe Co., of 
Manchester, N. H., the Endicott-John- 

[TURN TO PAGE 136, PLEASE] 
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SALESMEN WANTED 


HELP WANTED 


HELP WANTED | 








M !D-WEST SHOE MANUFACTURER 
AND DISTRIBUTOR of $5.00 and $6.00 
Nationally Advertised Women’s Shoes has open- 
ing for several wide-awake salesmen. All in- 
quiries confidential. Address: Box #700, Boot 
and Shoe Recorder, 1221 Locust Street, St. 
Louis 3, Mo. 





NATIONALLY ADVERTISED 
MEN'S MANUFACTURER 
wants rienced Salesman for 
Greater Chicago territory. State 

experience when applying. 


Address Box #B-705, BOOT AND SHOE RECORDER 
10 High Street, Boston 10, Mass. 











COMMISSION SALESMEN WANTED by 
established Jobber to handle Men’s, Women’s 
and Children’s Slippers and Play Shoes, in 
stock. All territories open. Address #703, care 
Boot and Shoe Recorder, 100 East 42nd Street, 
New York 17, N. Y. 





SALESMEN 
with long experience in shoe field 
to handle shoe cement as asso- 
ciated line. All territories open. 


Address 704, care BOOT & SHOE RECORDER 
10@ East 42nd Street, New York 17, N. Y. 











W ANTED: SALESMAN, to represent an 

established wholesaler and manufacturer for 
States of Oregon and Washington, carrying a 
complete line Men’s, Women’s, Children’s Slip- 
Pers, Playshoes, Stadium Boots and non-rationed 
- State full particulars covering experi- 
ence. Address #713, sarc Boot & Shoe Recorder, 
209 Sovth State Street, Chicago 4, Iil. 





SHOE SALESMAN TO TRAVEL 
oes STATE OF FLORIDA 
this a We y taer a aan aes 
proposition to the right man. Must have car. 
TROPICAL SHOE CO. 
1415 N. E. 2nd Avenue, Miami, Fla 
Phone: 3-4888 











SALESMEN WANTED TO REPRESENT an 

established wholesaler for Southern and Mid 
dlewest territories; ample allotment of foot- 
wear available. When applying give sales ex- 
perience record. Address #721, care Boot & 
Shoe - 100 East 42nd Street, New 
York 17, N. Y. 





SHOE DEPT. WANTED 


[| NTERESTED IN LEASING SHOE DE- 

PARTMENTS in Specialty Shops or De- 
partment Stores featuring Women’s Novelty 
Shoes—sport types and arch shoes at $4, $5, 
and $6. Must do good volume. Address: Box 
#683, Boot and Shoe Recorder, 209 South 
State Chicago 4, Til. 











RETAIL STORE 

SUPERVISORS 
This is an unusual opportunity 
thoroughly experienced 


for several 
divisional managers to supervise re- 
tail shoe stores. . 


Only men who have had exten- 
nee 


present expansion plans. 

Write fully as to experience, age, 
salary requirements, territory de- 
sired and other details. 

BOX 152 SUITE 1800 
TIMES TOWER, N. Y. 18, N. Y. 











MANAGER OR ASSISTANT—lIndependent 
Family Shoe Store, Small town, Central 
Michigan. Good salary—permanent position. 
Address #714, care Boot & Shoe Recorder, 100 
East 42nd Street, New York 17, N. Y. 





RETAIL SHOE FITTERS 


Our national organization offers op- 
portunity for men with retail shoe ex- 
Perience to build real career in our 
expanding chain of ‘modern shops. 
Openings in many cities. 

Such benefits as free hospitalization 
insurance, vacations with pay, a polic 
of advancement from the ranks, wit 
chance to ma e or own shop later 
if you have qualifications. 


Write full details of experience, age, efc., 
fe Mr. R. E. Wheeler. 
DR. SCHOLL'S 
FOOT COMFORT SHOPS, INC. 
213 West Schiller St., Chicago 10, Il. 











MANAGERS 
Retail Shoe Chain 


A large progressive retail shoe chain organization 
is now expanding its operations and will require 
additional retail 8 i d 





Openings in Illinois, Michigan, ty ag 

ginia, Upper New York and New England tes. 

} bonus and lent possibilities for the 
ure. 
Write fully as to age, education, experience, sal- 

ary desired and other f 

Suite 1800, Times Tower, New York 18. 

















—————_ 


SHOE SALESMAN: Make big ecarni in 

one of the South’s largest stores selling better 
shoes. Commission basis with a substantia} 
weekly guarantee. Applicant must be draft 
exempt. State age and experience. Apply: 
ee 325 Granby Street, Norfolk, 
a. 


DESIGNER 
WANTED 


For Slipper Factory Making 
Slippers and Beach Sandals 


State full particulars, 
covering experience. 





Address 699, care BOOT & SHOE RECORDER 


100 East 42nd Street, New York [7, N. v4 








ASSISTANT MANAGER 


QUALITY SHOE DEPARTMENT 
(Women's, Misses’ and Children’s) 


Position couins tm my young wo 
gees ity, willing lo some ng 
leat bet ausatie of ge the sell- 
ing floor and stock keeping and assisting 
with promotional ideas, interior displays, ete. 
Salary with bonus plan and excellent oppor- 
tunities for the future. Write details as to 
age, education, experience, references, sal- 
ary expected, etc. 


STROUSS-HIRSHBERG'S 
Youngstown, Ohio 
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FOR SALE 





Fox SALE: THE FAMOUS SEABURY 
COLLECTION of — - and A 


& Shoe 
York 17, N. Y. 


HAYE ON HAND FIFTY (50) PAIRS of 
Stainless Steel Custom-Made Arch 
ances. If interested will send sample and 
Address #697, care Boot & Shoe Recorder, 
100 East 42nd Street, New York 17, N. Y. 


FAMILY SHOE STORE ON LONG ISLAND 
doing $40,000, established 12 years. Modern 
front. Fall trim; in good location. Address 
#712, care Boot & Shoe Recorder, 100 East 
42nd Street, New York 17, N. Y. 
ESTABLISHED FAMILY SHOE STORE, 

Western Massachusetts, population 200,000. 
Forced to sell on account of ill health. Mais 
Street location. Address #724, care Boot & 
Shoe Recorder, 100 East 42nd Street, New 
York 17, N. Y. 








for each insertion. 


advertising e for 
The g except 





The rate for undispia classified advertisin 


regu 
rate for all displayed or boxed in classified advert 


CLASSIFIED ADVERTISING RATES 


is 10 cents a word under any of our classified headings. Minimum rate is $1.80 
en a box number is desired, addressed to any of our offices, 12 words must be added for this and charged 
at the word rate. if advertiser’s own name and address is used, count each word (street number is one word) at word rate. 
Classified advertising is payable In advance. Send check or money order with your copy. No accounts are opened for classified 
lar advertisers on contract. 
isements is $7.00 an inch with a maximum of 46 words per inch. 


andl Advertisements for this page must be in our New York Office 10 days preceding publication date. a) 
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LINE WANTED 


LINE WANTED 


| WANTED TO PURCHASE 





ser ANTED: aa OF yteenger SHOES 
W for states of 
and Ohio. 


jobbing same in 
coe Address #702, care Boot & Shoe Recorder, 
—— East 42nd Street, New York 17, N. Y. 





WANTED: SHOE LINE; Traveled Texas 
and Louisiana twenty years; well established 


at present. Manufacturer preferred. Address 
$694, care Boot & ecorder, 100 East 
Hind Street, New York 17, N. Y. 


S‘ix’ BEST WITH LARGE FOLLOWING 
Kansas, 


BEST RATED — in 
Missouri 








SALES REPRESENTATIVE 
established offices 


; contacts 
Mail aon Grder Houses and Department Stores ; 
Commission basis; territory must include 
New York City. 
BOOT & SHOE RECORDER 
Maren Te. Soret, New York {7, 4H. Y. 
_ 











ae nage SALESMAN, 15 years, desires 

ith reliable first class house. 
Past sales owes of proven ability with largest 
manufacturer. Address #695, care Boot & Shoe 
oe. 100 East 42nd Street, New York 17, 
WN. Y. ? 





ATTENTION 


MANUFACTURERS and CHAIN OPERATORS 
Store located on oe - g—~ 
seeking of 
men’s, or both, for exclusive cals. 
close out present stoc 

care BOOT _ nett. RECORDER 
100 East 42nd Street, New York 17, 











LE WANTED BY SALESMAN CALL- 
ING ON THE BETTER STORES AND 
DEPARTMENTS in the South East; Quality 
line of Ladies’ Styled Shoes for this territory ; 
18 years successfully i 





Patterns that sell, plus promo- 

: lanning, has gained me an enviable fol- 
lowing. Address #698, care Boot & Shoe 
oo , 100 East 42nd Street, New York 17, 


and rubber fi these states. of 
references. #710, care Boot & Shoe 
, 100 East 42nd Street, New York 17, 
m. We 
Caen SHORT —_ OF wWO- 
S OR (8 as = OES giles to 
the Tn woe basis. Best ref- 
SALESMAN, 360 So. Roxbury Drive, 
Beverly Bills. 





MANY UFACTURER’S LINE FOR NEW 
Gut’ ten PENNSYLVANIA AND OHIO. 


following among rated accounts. 
Can furnish good reference, Address #723, care 
Boot & S ~~ 100 East 42nd Street, 
New York 17, N. 


FAMILY SHOE STORES WANTED: Ili- 
nois. Indiana; Cash deal. Address: 
| Box 3£664, Boot and Shoe Recorder, 209 So. 
| State Street, Chicago 4, Til. 


Re SHOE STORE—Prefer Women’s 
Agency, doing volume of $50,000. 
lease. No evening 


York 17, biendianidhary ¥. 


FAMILY SHOE STORE, HANDLING ME- 

DIUM OR BETTER GRADE SHOES in 
any city of 20,000 to 50,000 population. Cash 
deal. Give full details in letter. Address #716, 
care Boot & Shoe Recorder, 100 East 42nd 
Street, New York 17, N. y. 





SHOE DEPT."S WANTED 





BUSINESS OPPORTUNITY 


BUSINESS OPPORTUNITY: Complete in- 

structions on the Preserving of Baby Shoes 
for Book Ends and Mantle Pieces. 4 ~ 
unlimited. Exclusive rights. Complete course 
$10.00. M. E. WATSON, Bellefontaine, Ohio. 








SPECIALIST IN 
DEVELOPMENT AND PRODUCTION 
OF SYNTHETIC LEATHER 
seeks manufacturing assistance on ex- 
clusive manufacturing arrangement or 

associate basis. 
Address: Box 2674, BOOT AND SHOE RECORDER 
100 East 42nd Street, New York 17, N. Y. 











c Department ; 








[LET US MERCHANDISE 
| | YOUR SHOE DEPARTMENT 


We are an established reputable re- 
tail shoe organization having accounts 
with most of the high grade shoe 
manufacturers. Can and will coop- 
| erate whole heartedly with store 
policies. We completely supervise, 
| promote and merchandise your Shoe 
a profitable, non-worry 
opportunity to store owners. Refer- 
ences gladly given. We are open to 
| lease several better grade shoe de- 
partments and can give prompt action. 


Address 701, care BOOT & SHOE RECORDER 
1221 Leeust Street, St. Lowls 3, Me. 














POSITION WANTED 








RETAIL SHOEMAN, capable; life time ex- 
perience in fitting corrective Women’s Shoes 
and Arches desires connection in New York or 
New Jersey, manage, buy and seil. Address 
#708, care Shoe Recorder, 100 East 
42nd Street, New York 17, N. Y. 





EXPERIENCED SHOE SALESMAN 
with ability to create designs, 
seeks selling position with Men’s 
or Women’s shoe manufacturer. 


Address 696, care BOOT & SHOE RECORDER 
100 East 42nd Street, New York, N. Y. 











INE WANTED FOR NEW YORK STATE, 
New Jersey, Connecticut, Massachusetts, 
New by experienced volume sales- 
man. Best references. Commission basis. Ad- 
dress #706, care Boot & Shoe Recorder, 100 
East 42nd Street, New York 17, N. Y. 


RELIABLE SHOE MANUFACTURER 
IN MEXICO CITY woute ike to job o 


line of Men's and Women's Shoes 


MANUFACTURERA De CALZADO “FOX” 
Oficinas Y Deposite, Uruguay 105, Mexico, D. F. 














ae uve LINE of Men’s 
and Ladies’ House ppers for New York 
and New England territories; 20 years’ ex- 
Perience—excellent clientele; at present em- 
ployed covering both States. Excellent refer. 
ences. Address #711, care Boot & Shoe 
a. 100 East 42nd Street, New York 17, 





ANTED: Popular Priced Ladi ; Line for for 
Wnrsp: California ~ 


by experienced 
Shoeman. Address #713, care Boot & Shor 
 N -f 100 East 42nd Street, New York 


September 15, 1945 


ROFESSIONAL MAN HAS PERFECTED 

NEW PRINCIPLE of fourth dimension shoe 
fitting. Seeks position with interested shod man- 
ufacturer. Can demonstrate scientific correct- 
sess. Address #709, care Boot & Shoe te aed 
100 Best 42nd Street, New York 17, N. 


\y ETERAN—EXCELLENT RETAIL SHOE 
BACKGROUND; single; 27 years old; will 
locate anywhere if proposition attractive. Ad- 
dress #717, care Boot & Shoe Recorder, 100 
East 42nd Street, New York 17, N. Y. 


M 4ANAGER OR ASSISTANT; 20 years’ ex- 
perience with retail shoe chain, desires per- 
manent connection, best references. Address 
#719, care Boot & Shoe Recorder, 100 East 
42nd Street, New York 17, N. Y. 


MANAGER OR DEPARTMENT MAN. 
AGER— Young man, thoroughly experi- 
enced in shoe retailing; — aggressive, 
with excellent sales record, wishes position as 
Manager of a Shoe Store or Department in 
Metropolitan New York. Excellent references. 
Address #722, care Boot & Shoe Recorder, 100 
East 42nd Street, New York 17, N. Y. 














WANTED TO PURCHASE 








SELL YOUR suaruss STOCKS 
KIRSCH-BLAGHER | o.. inc. 
esteblished 19 











Quality Shoes for Men, 
Wemen and Children 


FOR CASH. 
CARS | SnCs Se. Inc. 


79-81 Reade St. New York 7, N.Y. 








WE WILL BUY FOR 


CASH 
RETAIL SHOE STORES 
AND PAY HIGHEST PRICES 
CAMITTA SHOE COMPANY 











120 N. 4th St. —~ > Pe. 
FOR RENT aelnecateadepebecun 
FOR RENT WE BUY 
100% location, Troy, New York; 3-story RHINESTONE HEELS 
and Sales basement, 30 x 130; elevator. Rhinestone Bags 
Good building, 5/10 lease expiring '46. it ~~ ° 


GILBERT GEER & CO., INC., Agents 
TROY, NEW YORK 











GENERAL TRADERS 


308 West 43rd St., New York, N. Y. 














ADVERTISING 


NEWSPAPER, 


—if you advertise in newspapers 
write today for free samples of 


1. Sterling Shoe Mat Service 
A age! matrix ~ate ms —, 
written copy, photog = 
ful art work for direct mai! and news- 
paper advertising. 

Vincent Edwards Idea Clip- 
on Service 
U ame enone tear sheets of ads 
stores; you select the exact 
2 and cities you went to see or 
oy the selection to our advertising 
s 


Lore Aerts st tiers 
nteresti and 
ee ro to write no A effective 
ol Bee ocean @ larger vocabu- 
bP ang t+ the sales and 

ite! 47 rape —— to 

business ; development 


VINCENT EDWARDS & CO. 
World's largest advertising service 
: organization 


342 Madison Avenue, New York City 








WANTED TO PURCHASE 


WANTED TO PURCHAS 








1215 Washington Avenue—St. Louis, Mo. 





TOP PRICES FOR YOUR SURPLUS BETTER GRADE SHOES 
convert inte cash and ration currency 
YOUR NAME PROTECTED ... WRITE — WIRE OR PHONE 
SPECIALISTS IN FINE SHOES FOR 15 YEARS 


M. K. WEIL SHOE Co. : 


f 


Central 4898 














About Shoe People 


[CONTINUED FROM PAGE 133] 


son Corporation, Collingwood Shoe 
Co., and Central Shoe Co. And before 
entering the shoe business he was in 
the hotel business in the town in 
which he was born—Washington C. H., 
Ohio. 


> * * 


Doris E. Southard, bookkeeper at 
the Hubbard Shoe Co., Rochester, N. H., 
has become the bride of S.S.2/¢ Rich- 
ard Lageux, U. S. Navy. A double 
ring ceremony at St. Mary’s Church 
was followed by a big reception in 
Legion Hall, attended by relatives and 
friends from Quebec, Canada; Lewis- 
ton, Me.; Manchester, Somersworth 
and Rochester. 

” 


Replacing Irving Lamet who recently 
resigned as merchandise manager of 
Goldblatt’s shoe departments in Chi- 
cago, is Oscar Meyer who adds these 
duties to the merchandising of all 
hosiery for all the Goldblatt Bros. 
stores. Mr. Meyer has been associated 
with Goldblatt’s for the last 22 years. 


* * 8 


Paul Newman has bought the Golden 
Shoe Market in San Bernardino, Calif. 
Mr. Newman was buyer and manager 
of the store for five years. Seymour 
Golden is his partner in the business. 
Plans have been made for a new store 
front and interior. 


. + s 
Former general manager of one of 


the large department stores and shoe 
outlets of Seattle, Rudolph G. H. Nord- 
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WE BUY 


SHOE STORES 
FOR CASH 
BARSH & CEASAR 





CASH PAID FOR 
SHOE STORES 
CLOSE 0 OUTS. Jos L LOTS 


a > “SABIN. 
98 DUANE ST. NEW YORK 7, WN. ¥. 
Telephone WOrth 2-2515 











hoff, celebrated his 92nd birthday re- 
cently. He started his retail career in 
a store in Buffalo, N. Y., and soon 
saved enough money to go into busi- 
ness for himself. In 1899, on the death 
of his brother, who had founded the 
Bon Marche, he came to Seattle to help 
operate the business. He was vice- 
president and general manager of the 
store until his retirement. 
* 7 > 


Leslie Cochran is the new manager 
of Jones-Roberts Shoe Company, Ama- 
rillo, Texas, succeeding Paul A. 
Rodgers. Mr. Cochran comes to Ama- 
rillo from The Dunlap Company, Lub- 
bock, Texas. 


* * 


Miss Dorothy Jeannette Grimes, 
executive secretary at the Hubbard 
Shoe Co., Rochester, N. H., became the 
bride of PhM 1/e John Leonard Perry, 
USN, of Dover, N. H., in a recent cere- 
mony at Christ Church in Portsmouth. 


* 


Mrs. Ellen F. Perkins and Loren R. 
Howard both employees of the H. O. 
Rondeau Shoe Co., Farmington, N. H., 
were married recently at the church 
parsonage in North Chichester. 


* * * 


Col. Wilbur E. Farson, who before he 
entered the service was manager of the 
Mears Heel Factory at Troy, Missouri, 
was decorated with the Bronze Star 
Medal in Europe recently, according to 


reports. ies 


James Kallos, owner of the Famous 
Shoe Shop at Horton, Kansas, and his 
wife, recently celebrated their fifteenth 
wedding anniversary. They were mar- 
ried at Kalamato, Greece, at the home 
of the bride’s parents. “Mr. Kallos is 
one of the leading business men in 
Horton. 





SELL YOUR JOB Lots] 
SAM CAMITTA & SONS) 


95 Reade St., Mew York 13, N. ¥,)_ 


FOREMOST SHOE BUYERS SINCE 1905)" 
COrtiandt 7-6378-9 








WE BUY 
SURPLUS AND COMPLETE STOCKS 

OF BETTER GRADE SHOES 
FOR CASH AND RATION CURRENCY | 


SHORT LEASES ASSUMED 


YOUR NAMB AND BRAND 
PROTECTED 


IRVIN RUBIN, INC. 
“The House of Jobe” 
89 READE STREET 


New York City 
Phone BARCLAY 717-7887 











New honors have been bestowed on 
Max H. Block, head of Block’s chain of 
retail shoe shops of the Pacific North- 
west, who is also vice president of the 
Western states region of the Council of 
Jewish Federation and Welfare Funds, 
He was selected for general chairman 
of the conference held late in June in 
Seattle, with delegates from all parts of 
the Pacific Northwest. A series of 
round-table discussions was enjoyed by 
the delegates at the Hotel Olympic 


Manufacturers to Increase 
Number of Workers 


BINGHAMTON, N. Y.—Shoe manufac- 
turers estimate that this area can use 
at least 5000 shoe workers in addition 
to the large number presently employed 
in that trade. 

Immediately following V-J Day, En 
dicott-Jolmson Corp. hired 250 new 
employees and will continue hiring for 
an indefinite period. The company hopes 
to take back all of its 3500 employees 
in the armed forces. Until it is known 
how many of these people will return 
to their former jobs, accurate figures 
cannot be given on the number of new 
jobs available. Endicott-Johnson hopes 
to exceed its pre-war peak of 20,000 
employees in the near future. 

Dunn & McCarthy, Inc., now employs 
750 persons in its Binghamton factory, 
having added 30 new employees during 
the week following V-J Day. When suf 
ficient leather is available, the company 
hopes to equal or to exceed its pre-war 
figure of 1200 employees. 


Boot and Shoe Recorder 





